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M. NAEF & CO. 


GENEVA, SWITZERLAND 


The Modern Note! 


With the great interest in perfumes of a 
“modern” character, M. Naef & Company has 
been foremost in the development of new and 
novel bases to care for this demand. 


Always progressive, the Naef laboratory has 
scored perhaps its greatest success in making 
available to the perfumers of the world these 
unique new types. Included in this group are 


Aldehydine No. 861 $12.00 
Gardenia No. 222 16.50 
Sweet Pea No. 693 15.50 


Why overlook an opportunity to capitalize on 
these genuine raw materials for the true mod- 
ernistic note in extracts and cosmetics? Stocks 
are carried in New York—our laboratory will 
give valuable suggestions— samples available. 


UNGERER & CO. 


13-15 West 20th Street 
NEW YORK 
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PURE 


COHOL 


Protect the purity of your fine 
perfumes with EVERCLEAR 
Alcohol. It is the one perfect 
solvent for all floral and essential 
oils. Clear and colorless as pure 
spring water, you will find it the 
final answer to your most difficult 


problem 





AMERICAN COMMERCIAL 
ALCOHOL CORPORATION 


405 Lexington Avenue - - - New York, N. Y. 
Plants: Pekin, Ill.; Philadelphia, Pa.; Gretna, La.; Sausalito, Cal. 


Sales offices in most large cities. Warehouse stocks carried at 
all principal consuming points. 
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Moderate Decline in Production 


Toilet Preparations in 1931 Dropped 20 Per Cent 
Fall of Other Industries Far Worse 
by C. W. B. Hurd 


ASHINGTON, Nov. 
goods in 1931 declined 
from the peak year of 


toilet 
cent 


3.—Manufactures of 
than 20 per 
1929, it was revealed 


creams and rouges; face, talcum and other toilet 


powders; tooth pastes and dentifrices, face lotions, hair 


less 


dressings, manicure preparations and related items. 


today in an announcement of preliminary figures con- 
cerning a census of that 


Toiletry manufactures in the United States in 1931, 
yn the basis of f. o. b. 





industry which has just 
been completed. Although 
preliminary, the figures 


are all-inclusive and sub- 
ject only to minor changes 


; J Perfumes, 
in detail. 


toilet 


Production of Toilet Preparations 


cosmetics, and other 


factory prices, were val- 
ued at $162,681,341, a de- 
crease of 19.3 per cent as 
with products 

$201,689,154 
manufactured by this in- 


compared 
1931 1929 valued at 





preparations, made in 
Fair consistency was all industries, total value. ..$162,681,341 $201,689,154 dustry in 1929. 
shown in the statement of Made in the “Perfumes, cos The 1931 manufactures 
decline, affecting alike metics, and other toilet are divided into two 
the number of manufac- ee eae 127,571,898 165,720,043 groups, the major portion, 
turing establishments, te cine Sannbees 35,109,443 35,969,111 $127,571,898, being those 
business done and similar Perfumes 10.806.714 19,197,844 contributed by establish- 
items, except for a _ no- roilet waters 1,908,281 8, ments primarily engaged 
table exception in the Creams, other than shaving in the manufacture of 


ease of by-products of fac- eee 


engaged primarily 
in making toiletries. By- 
products manufactured in 
1931 by these 
actually increased in value ate deus 
over those manufactured Iain 
in 1929, indicating that Bares 
. Falcum powders 
these manufacturers have Geis hatied 
more than held their own Iain 
in finding new outlets for Face 
Manicure preparations 


Lip sticks and lip rouges 
tories Other rouges 
Dentifrices 

Depilatories 


factories 
Shampoos 


tones 


powders 


powders 
dressings 
lotions 
otherwise waste material. 
Although the report by 
the Bureau of the Census 
NOT so 
would appear that volume 
held its own, if it did 
not INCREASE in 1931, when the comparatively small 
shrinkage in value of 


(Yther toilet preparations 


‘No data 


does state, it 








business is compared with re- 
ductions in price affecting all of the articles involved. 

The toilet goods industry, as defined by the Census 
sSureau, embraces all toilet 


manufacturers of waters, 
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Deodorants, for personal use 





25,016,367 3 
4,792,412 | 
5,165,106 \ 





$35,109,443 
worth being manufactured 


toiletries, and 





35,606,527 as subsidiary products by 
manufacturers primarily 
engaged in manufacturing 
other lines. 

The 


2,801,870 
1,639,546 


5.802 363 





2,908, 9382 


7,303,084 Bureau went one 





LS,659, 055 


G25 step farther than hereto- 
343,697 ; 
fore in giving compara- 





340,008 





tive statistics by breaking 


5,446,335 


5,638,498 _— down the total manufac- 
- _ ”» - re a r 

£501,748 \ tures into segregated 

14,538,945 on : ; 

items. The comparison is 

NOT exactly accurate, 


however, as it is pointed 
out that the 1931 
tions represent production 


quota- 


values while the 1929 quotations represent actual sales 
or deliveries. This comparative table is shown in the 
box on this page. 

The statistics for the 


toiletry industry does not exactly check with the above 


summarized report of vital 
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tabulation, as all figures have not yet been harmonized. 
Therefore, in the summary of business conditions the 
total value of products for 1931 is given as $156,375,- 
744. Correction of this difference awaits long and 
detailed studies by the Bureau. 

On the basis of these preliminary figures, the num- 
ber of establishments engaged in the manufacture of 
toilet articles in 1931 totaled 657, compared with 815 
in 1929, a decline of 19.4 per cent. The number of 
wage earners employed, not including salaried officers 
and employees, declined 18.7 per cent from 13,109 to 
10,664. 

“This average probably exceeds somewhat the num- 
ber that would have been required for the work pet 
formed if all had been continuously employed through- 
out the year,” the report states, “because of the fact 
that manufacturers report the number employed on 
or about the fifteenth day of each month, as shown 
by the pay rolls, usually taking no account of the 
possibility that some or all of the wage earners may 
have been on part time or for some other reason not 
actually have worked the entire month. 

“Thus it becomes necessary to give equal weight to 
full-time and part-time wage earners in calculating 
the average, and therefore the average may overstate 
somewhat the amount of full-time employment. For 
this reason the quotient obtained by dividing the 
amount of wages by the average number of wage earn- 
ers can not be accepted as representing the average 
wage received by full-time wage earners.” 


Drop in Wages 


As for wages, these showed the heaviest decline, 
dropping by 24.7 per cent. They declined from $13,- 
762,961 in 1929 to $10,360,030. This, however, is a 
cheerful showing in the face of reports by such key 
industries as railroads, stcel and automobiles indicat- 
ing that wages have fallen by 50 and even 75 pei 
cent in those industries. 

The cost of materials used by the toilet goods in- 
dustry dropped 20.5 per cent in the two-year period, 
$58,298,879 to $46,341,591, and the total value 
of products (with the difference heretofore noted) de 
clined 19.2 per cent. 





from § 


This drop in total value represents the mean _ be- 
tween a net drop of 23 per cent in the value of toilet 
preparations and an increase of 3.9 per cent in the 
value of by-products. Thus while toiletries dropped 
from $164,720,048 to $127,571,898, the “other products” 
rose in value for the two-year comparative period 
from $27,720,507 to $28,803,846. 

The value added by manufacture continued at its 
customary high level but also fell off from the 1929 
figure. This item comprises the difference in value 
between raw materials and manufactured products 
after charges for containers, fuel and electric energy 
have been subtracted (the figure of $46,341,591 for 
1931). 

Thus the value added by manufacture was $110,- 
034.153 in 1931 compared with $135,141,671 in 1929, 
a decline of 18.6 per cent. It will be noted that this 
percentage loss from 1929 is less than any other loss 
item in the report, indicating definitely that pro- 
portionately value added by manufacture actually 
increased in 1931 over 1929. 
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“Expensive” Vanities Not Taxable 

In a surprising ruling issued by the Associated Man- 
ufacturers of Toilet Articles and secured from the 
Internal Revenue Bureau by W. L. Crounse, Washing- 
ton representative of the association, it is held: 

“Section 619 of the Revenue Act of 1932 provides 
that in determining the price for which an article is 
sold there shall be included any charge for coverings 
and containers of whatever nature. 

“The cigarette and vanity cases submitted for a 
ruling were of considerable value, the manufacturer’s 
price being ‘x’ dollars per dozen and higher. Most of 
the cases contain a small metal plate with a coating of 
rouge. Some of the articles have receptacles for face 
powder. 

“The mere fact that a small quantity of cosmetics of 
negligible value is placed in a valuable case does not 
warrant the conclusion that the latter is a container 
within the meaning of section 619. The only real con- 
sideration for the price paid is the value of the case 
and not the comparatively negligible value of the cos- 
metic which is included to display or set-off the case. 
Therefore, such cases are not containers for the cOs- 
metics, within the meaning of section 619. 

“A person who purchases cosmetics and places them 
in such cases is not deemed to be a manufacturer or 
producer of cosmetics. The tax under section 603 is 
imposed upon the sale of the cosmetics to him by the 
manufacturer and not upon the sale of the assembly 
by him. A person who manufactures cosmetics and 
places them in such cases for sale should compute the 
tax on the price of the cosmetics alone and bill the 
same to the purchaser as a separate item. 

“However, if the cosmetic inserted in a compact, van- 
ity case, or similar container is substantial in amount 
and the fair manufacturers’ selling price of a_ Like 
amount of cosmetic bears a substantial relation to the 
sale price of the completed assembly the principal ar- 
ticle sold is the cosmetic, and the tax under section 605 
of the Revenue Act of 1932 applies to the total amount 
for which both the cosmetic and the container are sold. 

“It should be borne in mind that if vanity cases or 
cigarette cases such as those referred to hereinbefore 
are made of, or ornamented, mounted or fitted with 
precious metals or imitations thereof or ivory, they 
may be subject to the tax on jewelry, etc., imposed by 
section 605 of the Revenue Act of 1932.” 


Jail Sentence for Perfume Counterfeiter 


Convicted of selling spurious Coty perfume through 
his own retail outlets, John Schearer, operator for 
many years of the Helvetia Knitting Mills, 54 Church 
street, Paterson, N. J., was sentenced October 17 to 
serve six months in jail. Sentence was suspended. In 
the First and Second Judicial Court of Paterson, Judge 
F. W. Freeman heard the evidence offered by Coty, 
Inc., in the person of their chief chemist, Jean Martin, 
and several purchasers of the spurious perfume who 
had bought it on the assumption that it was the genu- 
ine Coty creation. The defendant admitted in court 
to having over 50,000 bottles of this counterfeit per- 
fume in his possession. 
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Recent Products and Packages 


rN the following columns appear descriptions of vari- 
ous new products recently placed on the market by 
toilet 


goods. These new products have recently been featured 


perfumers and manufacturers of branded 
in retail merchandising campaigns, and the information 


is presented from the standpoint of the consumer and 


manufacturers. 


through the kind co-operation of the 


Fitch Announces New Beauty Line 


A complete new beauty line, packaged in smartly de- 
signed containers of handsome color scheme, has just 
Fitch Co., of Des Moines, 
Ia. Although this company has been in business for 


been announced by the F. W. 


shampoos, hair tonics 
into the 
cosmetics field. A striking package typifies all of the 
“Beauty by Fitch” products. 


38 years as a manufacturer of 
and shaving creams, this is its first venture 
Flint glassware of peri 
winkle blue, with a highly polished chromium cap of a 
Silver 
labels with black lettering add to the distinctive appear- 
ance of the bottles. 


moderne touch, is used in all of the packages. 


Novel mechanical devices to facili- 
tate usage is used in the lipstick and mascara packages. 
The former is equipped with a sliding device which 
permits it to be used with one hand, while the latter is 
fitted with a spring which raises the brush in readiness 
Included in the 
different 
shades, 


for use when the box is snapped open. 


line are cleansing creams, powders of tex- 


tures, rouge and lipstick in- various mascara 


in black and brown, tissue cream, acne cream, founda- 
tion liquid, astringent, brilliantine and muscle oil. It 
is an unusually complete and well designed line. 


he a ae 
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New Dorothy Gray Products 


Dorothy Gray Co., Ltd., New 
two 


York, is offering this 


year new Christmas items. One is the regular 


loose powder compact with a new evening design in 


white silver and black. The design is quite different 
from that of the regular compact and is very plainly 
The other 


powder and 


item is a bath set 


bath oil 


for evening use. con- 


sisting of dusting packed in a 


gayly colored box. 


New 


Glazo Co., 


“Glazo” Traveling hit 
The New York, has 
“Glazo” traveling kit which contains everything needed 


introduced a new 


is compact, good-looking 
The 


for a complete manicure. It 
and made to stand the wear and tear of travel. 


case is a lovely green color. 


Frankel & Smith Add to Line 


Frankel & Smith, Inc., of Boston, has added to its 
“Avery” line a neck and face bleach, for removing 
freckles, and a finishing lotion. George Ross, sales 


manager, notes an excellent response to these products 


and looks forward to a favorable fall season. 
British Packaging Novelties 
Two new lines are announced by Bourjois et Cie., 
Ltd., London, viz., a soap in the “Evening in Paris” 
range, and an “Ashes of Roses” wave-setting lotion. 


The soap, in oblong tablets, is packed very attractively 
in blue and gold paper, three tablets in a box, covered 


The 


with its range, already widely known. 


in the same shades. lotion is packed in keeping 
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The “Diana” series of toiletries, which has just been 
introduced by Burgoyne, Burbridge & Co., Ltd., in a 
new pack, is making a big appeal in London. The 
perfumes are packed in highly polished panel bottles 
with sprinkler necks and bakelite screw caps. Gold 
and black embossed labels give an effective finish. 

“Zenobia” powder is now being distributed in a box 
of entirely new design, the chief features of which 
are a dustproof lid and transparent wrapping. 


Introducing “La Danse” and “Divine Kiss” 


Joubert Cie, Inc., New York, has introduced two new 
perfumes under the romantic names of “La Danse” 
and “Divine Kiss.” The former is packaged in grace- 
ful modernistic bottles with triangular labels and cone 
shaped closures. 
The latter comes 
in low, flat bottles 
with faceted 
shoulders and 
molded caps. 


“Cara Nome’ 


Tie “Caren 
Nome” treatment 
line put out by 
the United Drug 
Co., Boston, has 
been re-styled re- 
cently, and 
emerges as a 
most notable ex- 
ample of package 
refinement. The 
well known line now appears in substantial jars 





with lustrous metal closures. The jar is pleasingly 
simple in design, its only decoration being the “Cara 
Nome” trade symbol. The closure, like the jar, is 
distinguished by its simplicity, and adds to the latter’s 
attractiveness. In the background of the accompany 
ing photograph may be seen the handsomely designed 
boxes in which the jars are presented. 


wy ¥ 
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Ogilvie Sisters Offer Hair Kit 

Ogilvie Sisters, Inc., New York, has answered a 
demand from its clientele by presenting a hair kit 
containing several of its preparations for the hair. 
The kit comes in three 
combinations: one for 
falling hair and dand- 
ruff, another for oily 
hair and the third 
for dry hair. Each 
combination consists 
of a remedy for each 
of the hair troubles 
mentioned, a shampoo, 
a pomade and a pocket 
comb. The kit is 
packaged attractively 
in a grey box, banded 
with gold, is compact 
in size, handy and 
light in weight. It is 
a decorative and use- 





ful set for the dress- 
ing table, a convenience for the traveler to slip into 
bag or trunk and a practical gift for the holidays. 


“Zanadu” Cream in Molded Jars 


In small, oddly shaped molded jars now appears 
the “Zanadu” cold cream of the A. A. Vantine Prod- 
ucts Corp., New York. The 
jars are striking in their color 
schemes. They are presented 
in a bright red with the trade 
mark molded into the cover 





and filled with white pigment, 
and also in an attractive shade 
of yellow. The closure is of 
the screw type. 


“Barbasol” Cleansing Cream 

The Barbasol Co., of Indian- 
apolis, Ind., maker of the 
famous “Barbasol” brushless shaving cream, recently 
placed on the market a new’ product—‘Barbasol” 
cleansing cream. The new product is in liquid form, 
and, according to the label 
on the bottle, is intended 
to cleanse, purify, nourish 
and rejuvenate the skin. 
The cream is packaged in 
a substantial bottle of 
generous size. The closure 
is of a shade of purple, 
while an oblong gold label, 
with lettering to match 
the color of the closure, 
stands out against the 
milky white color of the 
cream in the background, 
giving the package a 
pleasant, dignified appear- 
ance. On the back of the 
bottle is another label 
which gives the directions 
for use of the cream. 
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La Fourniere Presents New Odors 
Packaged in attractive bottles, with boxes of charm- 
ing design, are 
the new odors re- 
cently announced 
by Henri La 
Fourniere, par- 
fumeur, for whom 
Harry E. Pfaltz, 
New York, is @X- 
clusive 
The 
fume is presented 
in the 


agent. 
new per 


following 
odors: 


ek Sp te 





‘“*‘Gardenia,’’ 
eet, ‘‘Sharazade,’’ 
and 
“L’Oeillet,” and the box for each has its distinguishing 


color: white, gold, silver, blue and pink, respectively. 


“L’ Jasmin” 


Primrose Sport hit 
different from 


anything on the present 


Unusual and 
market 
are some of the things said about 
the new sport kit just put out by 
Primrose House, Inec., New York. 
The 
holiday number and should con- 
tinue in popularity 
“Santa” has departed. 


new item is an_ excellent 
after 
There are 

one in black stitched 
canary yellow lining, 
the other in a sport 
fabric with brown or yellow silk 

The 
flap of the 
which fits 


long 


two models 
felt with 
and brown 


lining. case is kept closed 
material 
silver button 
Inside 


the case are five Primrose House 


by a same 
over a 
just below the opening. 
beauty preparations in the usual 
sizes. 


“Zemo-Du” in New 


The attractiveness of its 


Container 


container is rapidly win- 


ning popularity for the 
new “Zemo-Du” prepara- 
tion for feminine hygiene 


recently placed on the 


market by the E. W. Rose 
Co., of Cleveland. The 
bottle is oblong in shape 


nicely designed and fitted 


with a metal closure and 


attractive label. The com- 


bination of strength and 


delicacy, the modernistic 
design of the 


plus the blue 


container, 
and _ silver 
label give the package an 
exceptional feministic ap- 
peal, an effect which is so 
often desired. 
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Novel Compact by Koket 


Koket, Inc., of Providence, R. L., has introduced a 
novel item to the trade in the form of a suede pouch 
sifter type compact for loose powder. The new 


“Koket,” as it is 
called, is equipped 
chromium 
plated sifter 


with a 
ot new design 
which is said to 
guarantee against 
The 


powde ris bi vught 


leakage. 


up through the 
sifter from the 





pouch by pressure 
of a circular 
motion of the 
fingers on the 
latter. A compartment on the top of the compact is 


available for rouge. It is offered in several colors. 


Potter & Clarke Novelties 


A number of new novelties 
have been featured in London re- 
cently. Among them are several 
pot pourri lines announced by 
Potter & Clarke, Ltd., of London, 
two of 
with. 


tern 


which are shown here- 


On the left is an oval pat- 


genuine Satsuma jar, an 
impressive example of 
art filled 


pourri of perfumed flowers. 


Japanese 


with a very choice pot 
It is 
in a hexagonal container of strik- 
ing pattern. On the 


floral bouquet. 


right is a 
This is made with 
artificial flowers, 
daffodils, 
The 
with pot 


organdie and 


including sweet pea, 


and carnations. base 
filled 
Another novelty 
filled with 


inches 


roses 
of the bouquet is 
pourri flowers. 
tall 
about 


is a vase choice 
and 


assorted colors and is con- 


odorous materials. It is three wide 


six inches tall, is made in 
tained in a tall square carton decorated with a fancy 


flower design. 
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Recovery in Department Store Sales 


AST month we published a chart showing how 
L sales and stocks on hand of toilet preparations 
in the district served by the New York Federal 
Reserve Bank compared with those of 1928. Each 
month beginning with January 1929 was compared in 
this chart with the same month in 1928. The surpris- 
ing result was that sales throughout the New York 
district were shown to have been steadily above the 1928 
level. 

The statistics presented in last month’s chart applied 
to the New York District only. This month we present 
five charts covering statistics for New York, Boston, 
Cleveland, Chicago and San Francisco, the only dis- 
tricts of the twelve into which the country is divided 
which compile detailed figures on sales of toilet prep 
arations. 

Were it possible to make a composite sales curve 
properly weighted for the relative importance of 
each district to total sales of the five districts, it would 
undoubtedly show that only at the very close of 1931 
did sales fall below the level of 1928. The remark- 
able showing of the New York district would undoubt- 
edly exert such an influence on the sales curve. Statis- 
tics of actual sales in the several districts, however, 
are lacking and accordingly we make no effort to 
present such a composite chart. Another remarkable 
feature is the upward swing in business indicated by 
each individual chart during recent weeks. 

It should be remembered in using these charts that 
each month as shown is compared with the same month 
in 1928 and not with the month which directly precedes 
it. This makes the curve somewhat irregular but pre- 
sents a more accurate picture of the comparison be- 
tween business conditions each year and those which 
prevailed in what was generally considered the peak 
year of 1928. 

Undoubtedly a part of this remarkable showing may 
be traced to the fact that changing methods of distrib- 
ution have brought a greater percentage of toilet goods 
into the departments stores. However, this factor alone 
would be wholly insufficient to account for the extra 
sales showing made over the entire country during the 
period of depression. In other words, depression has 
undoubtedly had its effect on sales of toilet prepara 
tions, but not nearly to the extent to which it has 
affected other industries. Thus department store sales 
of toilet preparations were consistently above 1928 
levels during the entire years of 1929, 1930 and 1931, 
and dropped only slightly below 1928 levels during the 
early months of 1932. During this same period opera- 
tions in other industries have been much more severely 
curtailed, with steel production below 20% of normal, 
automobile production 25‘7 of normal, and other basic 
industries making similar showings. 

Indications as to the trend of general business, how- 
ever, have been more favorable in recent weeks, not 
only in toilet preparations but in other industries as 
well. There has been some increase in employment, 
steel operations are on a better basis, and other indices 
are also turning for the better. In this issue there is 
published the census report showing that production 
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of toilet preparations in 1931 dropped only 20% Lelow 
that of 1929. This is a remarkable showing, and is 
interpreted in many quarters to mean that the industry 
is on an exceedingly firm basis and prepared to take 
advantage of the general upturn in business which is 
now making itself felt throughout the industrial struc- 
ture of the country. 

On this subject the Babson organization in a recent 
bulletin said: 

“Babson’s Industrial Index at Year's High.—Many 
basic prices continued their climb during recent weeks 
and shoved the Babson Industrial Index above 105. 
This set a new high for the year and compares with 
101.2 last month and 101.6 last year. Cause of the 
strengthening: Higher prices for hides and leather, 
print cloth, wool and the non-ferrous metals. On the 
other side grain prices went lower and hence the Agri- 
cultural Index fell off slightly to 58.1. This compares 
with 58.9 a month : 


2 


and 69.8 a year ago. Wholesale 
commodity prices are expected to move higher along 


with general business, 

“Better News from Sales Field.—The East still re- 
ports textiles good and shoes fair. Some wholesale 
jewelers are getting seasonal gains. Men’s clothing 
trade is picking up. In Central states better whole- 
sale and retail trends: St. Louis shoe production is 
greater than for many months. Pick-up in steel ap- 
pears in Chicago, and Cleveland. Southern tobacco 
factories are busy; retail lines are on upward trend; 
business fair despite hesitant cotton prices. West 
Coast merchants are ordering more freely; apparel lines 
are active. The lumber centers are still slow. Such 
reports show that selective selling is the first step 
toward bigger sales.” 

A survey published by Lehman Brothers, investment 
bankers of New York, covering a number of industries, 
also indicates that business in drugs and toilet prepara- 
tions is showing an upward trend. Leaders in this 
industry quoted in this survey report as follows: 

“T. E. CARUSO, preside vt of American Home Prad- 
ucts Corp., makers of home remedies, sees a definitely 
better trend: 

“*With particular reference to the thirty or more 
subsidiaries of American Home _ Products  Corp., 
there has been a change for the better in trend of busi- 
ness since July. Sales for the month of August were 
about $100,000 better than for the month of July, and 
sales of September were about $100,000 better than 
August. We believe that people and the trade have 
become more confident and less fearful.’ 

“COLGATE-PALMOLIVE-PEET, makers of soaps 
and toilet articles, see a. slight upward trend which 
they consider seasonal. Their wire says: 

“*There is a slight upward trend in raw material 
prices. Our volume of business should increase if com- 
modity prices rise. Inventories are low in relation to 
present and near future volume. Higher commodity 
prices will increase volume which will increase em- 
ployment.’ 

“EF, DONALD COSTER, preside nt of McKesson & 
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Robbins, Inc., sees in his business an upward trend, — satisfactory treaties with other nations, giving them 
probably seasonal, and a marked improvement in units an opportunity to find an outlet for certain products 
operating in coal, textile and shoe territories where in our markets on a satisfactory basis in return for 
employment has shown a gain. He hopes for better they making it possible to successfully compete with 
times for the farmer. The following are excerpts from a group of American products in their markets.’ 
Mr. Coster’s reply: “Another firm making toilet articles replies: ‘The 
“*We believe the low point of business depression has ‘cosmetic tax and the large shipments of merchandise 
been passed if constructive measures are undertaken prior to the date of effect, June 21, obscured the more 
with respect to placing the farmer in a position to subtle business indications that might be considered a 


obtain an adequate return on his investment. This to trend. The sentiment of our dealers, however, has 
our mind can be accomplished only by constructive shown a gratifying improvement and sales of our 
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regu.ar merchandise are in a healthier condition than 
ever before.’ ”’ 

An increase of approximately 23 per cent in volume 
of merchandising sales during the last three months 
was reported by Lee H. Bristol, vice-president of the 
Bristol-Myers Co., New York, at the twenty-third 
annual meeting of the Association of National Adver- 
tisers which opened in Atlantic City November 16. In 
his report as president of the association, Mr. Bristol 
declared that there is a distinct upward trend in sales 
and predicted an increased use of advertising in 1933 
by many of the affiliated companies. Mr. Bristol said 
that over half the reporting companies of the association 
announced an increase in sales; 16% per cent noted a 
decrease, and about 10 per cent reported that sales 
volume remained the same. The median of the in- 
crease, he said, was about 23 per cent. 

Thus, the picture of general business and especially 
business in toilet preparations shows notable signs of 
improvement. The charts which are presented here- 
with disclose that department store sales in all sec- 
tions are well above the average for all departments 
in the stores. It is a most encouraging picture and 
one which will undoubtedly stimulate the industry to 
take full advantage of its present opportunities. 


Decision on Appraisement of Perfume Imports 


The United States Customs Court, in the case of 
United States v. Jose Ferrari et al, has reversed the 
decision of the trial court in the appraisement of per- 
fumery imported from Barcelona, Spain. The _ per- 
fumery, which was manufactured by Myrurgia, S. A., 
Barcelona, was invoiced and entered at prices in pesetas 
and was appraised in the current rate of exchange of 
the peseta. The appraiser, however, overlooked a note 
on the bottom of the invoice which stated that the 
price was to be computed on the basis of 6.70 pesetas 
per United States dollar. The entered value was con- 
siderably less than the purchase price of goods in 
United States currency as shown in the invoice. 

The Government contended that the question of 
foreign exchange was not involved. 


Retort Courteous! 


At a recent gathering of Scottish business men in 
Glasgow the subject of accounts and the difficulty of 
obtaining settlements came up for discussion. A young 
member of the drug trade, intent on relieving the gloom 
which this subject had caused to descend on the com- 
pany, told the following story: A toilet goods man- 
ufacturer who had pressed for payment of an overdue 
account received the following reply from a retail drug 
store: 

“We acknowledge receipt of your letter and are 
surprised at its tenor. If you do not know our method 
of dealing with accounts, we will give you an illustra- 
tion for your information. At the end of each month, 
when we see what balance we have in the bank, we 
reserve a certain amount of it for our creditors. We 
write the name of each creditor on a slip of paper, 
place it in a hat, and draw lots up to the stipulated 
amount. The winning accounts are then paid. If we 
have any more of your impertinence, you will not even 
be put in the hat.” 
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A. M. T. A. Convention in April 


T a meeting of the executive board of the Asso- 
JA ciated Manufacturers of Toilet Articles on Novem 
ber 8, it was voted to hold the annual convention of 
the association in New York City during the week of 
April 24. A number of other matters of routine 
importance were considered at the meeting at which 
there was an excellent attendance of the board mem- 
bers. Plans for the convention are now being made 
under the direction of a committee headed by Frank 
J. Lynch who also acted as chairman last year. 
Higher Italian Perfumery Duties 

The higher rates of duty of the Italian general 
tariff, including the surtax of 15 per cent ad valorem 
were made applicable on imports of perfumery and 
soap from all countries, effective November 2, by 
cancellation of the reduced rates established in the 
Franco-Italian modus vivendi of March 4, 1932, accord- 
ing to a radiogram to the Department of Commerce 
from Commercial Attache Mowatt M. Mitchell, Rome. 

The present general rates are as follows, in lire per 
100 kilos, net (former conventional rates in parenthe- 
ses): 

Perfumery, alcoholic, 2200 (1320), non-alcoholic, 
1100 (550). 

Common soap, in forms similar to those of toilet 
soap, 165 (132), in other forms, 88.10 (52.80); per- 
fumed soap, 440 (264). 

(One lire equals 5.26 cents). 

The surtax of 15 per cent ad valorem is applicable 
on all the above items. 


Tientsin Trade in Cosmetics 

Almost any popular American and European toilet 
preparation may be purchased in shops in Tientsin 
and Peiping, although a relatively small proportion of 
China’s total toiletry imports enter this part of the 
Chinese market. In 1930, Tientsin’s share was $190,- 
000, 18 per cent of the total $1,413,000 bought by the 
whole of China. This share declined to $92,000 in 
1931. Perfumes are mostly of French manufacture, 
with some British, American and German goods sold. 
powders and talcums are mostly of American make, 
with some British powder sold. Soaps are about equally 
divided between those of British and American manu- 
facture. Compacts and lipsticks are mainly of Ameri- 
can make, as are ointments and oils, creams, greases, 
lotions and tonics. The majority of the rest of the 
business is divided about equally between British and 
French firms. (Consul George Atcheson, Jr., Tientsin.) 


New Scents for Linen 

There are a great many ways of perfuming linen 
and notepaper, but here is a new one now in vogue 
in London. For about 10 cents each, or slightly less 
in boxes of six, one can buy round, delightfully scented 
and colored tablets for the purpose. They are sold in 
a variety of perfumes—and one can choose them to 
match one’s other toiletries—and although the colors 
are so pleasing, there is no danger of the tablets stain- 
ing or harming the most delicate of fabrics. 
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The Perfume Package of Today 


A Study of the Influences Surrounding the 


Bottling and Packaging of Perfumes 


by Ruth Hooper Larison 


Y a piocess of elimination the modern perfumer 
B has evolved a package of classic beauty, purity 

of line, simplicity of conception and carefulness 
of execution. This commendable change 
has come about gradually over a_ period 
of some ten years or more in the history 
of the leaders. Today it is still making 
its debut in the presentation of smaller 
lines. 

Up until two or three years ago prices 
were mounting higher and higher per 
ounce for the—let us call them—‘“prestige 
packages.” While at the same time these 
items were being thoughtfully freed from 


over-ornate boxes, silk, satin and fur- 
below packages. The ribbon ruffs were 
removed from their necks and the varicolored labels 


discarded. The bottles went through a period of sim- 
plification and still more simplification until today we 
see such examples as Chanel’s “Ivoire” on which there 
isn’t an unnecessary line or stroke of the pen. “Plain” 
it would have been called fifteen years ago. “Classic,” 
“modern,” “smart,” are the modifying adjectives of 
today! Let manufacturers have not put 
their perfumes through the third 
test consider right now that not another day should 


those who 


eliminator degree 
be lost. 

It is so easy to theorize about both women and per- 
fumes One 
women aren’t at last more interested in what the bottle 
holds than in the bottle itself! No! a 
no! But they have changed their tastes and given up 
about 


and so dangerous! person asks whether 


thousand times 
ideas perfume packaging in favor of a 
Modern art has done this but 
the very phrase, “Modern Art” is a paradox because 
all that 
the hil!s and can still be studied in Chinese, Egyptian 


rococo 
revival of classic taste. 
is actually as old as 


is best in arte moderne 


and Greek antiques. It’s a grand wide swing of the 
wheel of fashion and where perfumes are concerned it 
than 
prices they 


itself by retained richness. It 


justifies in the customers’ minds the fat 


expresses more 
paid for perfumes. 

It is also true that these simpler packages do not 
cost as much to manufacture and sell as the old style. 
Luckily the simple package came in before the famous 
depression. Women most emphatically did not con- 
iinue to pay fancy prices for perfumes although they 
Women 


select the 


hankered after them just the same. wanted 


to buy perfumes for themselves—to odors 
and not leave it entirely up to the salesgirl in the gift 
season. A demand was thus created for the same high 


standards in perfume from well known houses; but 


for smaller, less expensive packages. 
how the 
recall the 


manufacturers solved 


insistence, on the 


Before we discuss 


this problem let us part 
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manufacturers 
years, on the education of 
atomizers in applying perfume. 


of perfume period of some 
women to the use of 

These two points, the 
demand for lower prices and the increas- 
ing use of atomizers are working out to- 
gether and we have the indication of an 
improved condition in the perfume ind, s- 
try with the finest perfumers able to sell 
small quantities in simple, beautiful pack- 


over a 


ages and advocating more strongly than 
ever the Some of them 
are even selling atomizer tops for their 
perfume bottles. 

This, I 
effect on the public 


use of atomizers. 


believe, is having a salutary 
for it is encouraging 
a wider selection of odors from each cus- 
tomer and more efficient application of 


hence 


the perfumes, 


greater satisfaction for her and better results 
for the 

The per- 
fumes on the market today which are finding highest 
favor in the eyes of the public 


times—-or, 


manufacturer. 


illustrations show a few representative 


and in spite of hard 


we might say, because of them! Here are 


some of the leaders in the perfume field and their 
experience in following the needs and tastes of the 


customer has proved conclusively that they are on 
the right track. 

Just as this important swing away from elaborate 
bottles has had its origin in the tastes of the customer 
so has a change of preference in the perfume itself. It 
that 
the giddy bottles of the gay nineties they dipped out 
of them the floral 


Today the bottles have become simple and 


is amusing to consider when women preferred 


most innocent simple single odors 
imaginable. 
sophisticated! 
contemporary botties better 
hold than the old 


have bouquets 


the odors are most For my part, I 
express the 
bottles 


overtones 


believe per- 
did. 
and 
their pack 
and not of 


fumes they fashioned 


Today we with subtle 


curious exotic notes but the simplicity of 


ages is the simplicity of sophistication 
provincialism. 
The types often grouped as “aldehyde” are running 


neck and neck with those finishing in a citrus note and 


sweet Oriental types often round out with a berga 
mot lift. There is still the demand for gardenia and 
sweet pea even though more provocatiye names have 


And 


which has 


superseded descriptive names for these odors. 


so we see that even preference in perfumes, 


been slowly shifting, has gone far enough in its new 
direction to have established a known trend. 


When it 


atomizers we 


comes to the cultivation of the use of 
thank not 


fumers who, as I have said before, 


can only a number of pe 


are using atomizer 


tops on their bottles, but also the manufacturers of 
atomizers for their sound, instructive national adver 
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tising which should not only result in the sale of more 
atomizers but, obviously, in the sale of more perfume. 


Even those women who prided themselves on an~ 


elaborate array of perfume bottles on the dressing 
table have found it possible to have an extensive array 
of atomizers even though the actual perfume bottles 
may be tucked away in the drawer. They prefer this 
to publishing the fact that Mrs. Consumer is now buy- 
ing her choice fragrances in economical sizes but has 
increased the number of perfumes in her supply. 

The editorial articles on cosmetics in the women’s 
magazines always stress the use of atomizers in apply- 
ing perfume and toilet water. Perfumers, themselves, 
frequently have featured this point in their national 
advertising until it has become almost an accepted 
fact among women that a sprayed on perfume is al- 
ways more satisfactory than when applied by any other 
method. Just consider the number of women who have 
been reading that publicity and realize what a splendid 
educational job they are doing towards a more in- 
teliigent use of perfume! 


Ounce Size Popular 


I have found through investigation that one ounce 
bottles are about the most popular size of the better 
grade perfumes. Hudnut experiences less sales re- 
sistance towards the ounce size and retails its most 
popular perfumes at about $2 and $3 in this size. The 
beautiful Gemey package illustrated is about one and 
one-half ounce and retails complete, with atomizer top, 
for $5. Here is one of the important examples of 
the use of the atomizer top and it is receiving splendid 
reception from the public. Let me call special atten- 
tion to the handsome simplicity of this package in all 
its details. Also it is worthy of note how securely 
the bottle stands without the remotest danger of tip- 
ping. 

The lovely Chanel package illustrated carries us to 
the peak of the present vogue for utter simplicity 
simplicity of sophistication, remember! This also 
represents a constructive step taken by Chanel in pur- 
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veying its popular perfumes at economy prices with- 
out even a hint of cheapening them. That of course 
is the most important point in adjusting the price list 
down. The public must not be given a single oppor- 
tunity to question value which would weaken their con- 
fidence in the very merchandise they desire so much 
to possess. 

The Chanel odors are new in a series of sizes start- 
ing with the hand bay flacon which retails for $2.25 
and beginning with the package illustrated the series 
runs about one-fourth ounce for $5.50, one ounce for 
$9.50 and two ounces for $16. Chanel, too, offers 
perfumes with atomizer fitted tops. They are still 
enjoying the widespread preference for Chanel “No. 
5” which has itself had a great deal to do with the 
new trends in odor. 


Other Attractive Articles 

One of the old favorites from Coty, Paris, is illus- 
trated in the new simpler package which is now uni- 
form for Coty perfumes. Practically all Coty per- 
fumes retail as follows: about one-fourth ounce at 
$1.10, one-half ounce, $2.20 and one ounce at $4.15. 
The number illustrated shows the use of a very simple 
well made box, attractively wrapped and using a hinge 
cover. The label set high up on the bottle emphasizes 
the simplicity ot the glass stopper. A bit of gold 
cord about the neck is for decorative purposes. 

The atomizer illustrated is only one of many 
very attractive new models which have come out this 
season. This gets away from the _ bulb-on-the-long 
rubber-tube which on some shaped atomizers creates a 
tipping hazard. In itself it would be an ideal base 
for a perfume bottle and T am of the opinion that the 
nearer atomizers keep to perfume bottles in feeling 
the faster they will find parking space on the dressing 
table. The very tall models are certainly not so prac- 
tical, but a little number like this should prove very 
popular. Some of the higher priced ones have a safety 
bottom which prevents evaporation until the atomizer 
is actually in use, and also acts as a guard against 
use unless you know the trick. 
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Coming Conventions 


Associated Chain Drug Stores, on board 
Havana, first week in February, 1933. 
Druggists Supply Corp., New York City, Feb. 13 to 
17, 1933. 
Annual Drug Trade Dinner, New York City, March 


16, 19383. 


ship to 


Packaging Exposition, Pennsylvania hotel, New 
York, March 7 to 10, 1933. 
American Chemical Society, Washington, D. C., week 


of March 26, 1933. 
Mid-West Trade 
April 3 to 5, 1933. 


Show, Hotel Sherman, Chicago, 


Associated Manufacturers of Toilet Articles, New 
York City, week of April 24, 1933. 
American Drug Manufacturers Association, The 


Homestead, Hot Springs, Va., week of May 8, 1933. 
The Proprietary Association, New York City, May 
16 and 17, 1938. 
Insecticide and Disinfectant Manufacturers’ Associa- 
tion, Edgewater Beach hotel, Chicago, June 5 to 7, 1933. 
Exposition of Chemical Industries, Grand 
Palace, New York City, Dec. 5 to 10, 1933. 


Central 


A. B. C. B. and N. M. Ss. W. FL Meet 
As this 
of Carbonated 


American Bottlers 
Beverages and the National Manufac 
turers of Soda Water Flavors are holding their annual 
conventions in Cleveland, O. The meetings opened on 
November 14 with large attendances and with the most 


issue goes to press the 


successful conventions in the history of the organiza- 
In addition to the customary conven- 
tion programs an outstanding attraction was the In 


tions in prospect. 


ternational Carbonated Beverages Exposition at which 
more than 125 manufacturers exhibited every machine 
and product used in the bottling industry. 

The program for the A. B. C. B. four-day meeting, 
which closed on Friday, November 18, was of a high 
with nationally prominent figures ad- 
dressing the gatherings, among them being Senator Pat 
Harrison of Mississippi, and Merle Thorpe, editor of 
Nation’s Business. Other features were: the “Bottlers’ 
Short which this year specialized in “The 
Syrup Room and Syrup Room Methods;” and special 
meetings on these important problems of the industry: 
“Merchandising Beverages for Profit,” “Keeping Up to 
Cost Accounting Methods,” “Standards 
and Budgets.” 

A further report of the conventions will appear in 
the December number of this magazine. 


order, several 


Course,” 


Date on and 


Dismiss Complaint Against Raffy 


A charge of misrepresentation of perfumes and cos- 
metic specialties is dismissed by the Federal Trade 
Commission in an order directed to Marcel Raffy and 
Charles Raffy, trading as Raffy Parfums, New York. 
Dismissal was ordered because it appeared that the 
business stated in the complaint to have been conducted 
by the respondents was carried on only by one of them, 
namely, Marcel Raffy, who was recently adjudicated a 
bankrupt. His property was sold by order of a court 
and he is no longer in business. 
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Coty Sues for Trade-Mark Infringement 


 Bapnte. INC., New York, filed suit in United States 
District Court, in St. Louis, Oct. 31, against Park 
Drug Co., charging infringement of registered trade 
mark names and asking for $100,000 damages. The 
petition alleges that the names “Coty,” “Paris” and 
“L’Aimant” were used by the Park company in the 
sale of inferior goods. 

The Park 
Washington 
Louis. 


land. 


company conducts a retail store at 711 
avenue, in the section of St. 
The president is I. T. Krohn who lives in Cleve- 


S. M. Blumenthal, the manager of the store, de- 


‘ 


downtown 


nied the charges, and said “all the perfumes we sell 
as Coty perfume are the genuine Coty product.” 
Coty, Ince., that the 
products under well-known trade names is unfair com- 
petition. It avers that the Park company has made 
large profits by the marketing of spurious Coty prod- 
ucts. Besides submitting with the petition affidavits of 
persons who bought the perfumes from the Park store 
analyses made by chemists tending to show that the 


contends also sale of inferior 


goods were not genuine Coty products were presented. 
In order to accentuate the for damages, the 
petition recites the efforts made and expense incurred 
by Coty, Inc., in developing its business in the United 
States. Coty, Inc., it narrates, acquired the American 
business of Francois Joseph de Spoturno Coty, a citi- 
France, in 1923. Then Coty, Inc., 
became his successor in his entire perfume, cosmetic 
and toilet water trade in the United States, and ac- 
quired his good will, trade marks and trade names. 
Coty, says the petition, began exporting his French 
products to the United States in 1905. The annual 
trade volume in the United States was about $1,000,000 
from 1919 to 1922. Coty, Inc., more 
than $5,000,000 in 1923. The petition avers that about 
$1,000,000 is spent yearly in national advertising, and 
the American $10,000,000 


claim 


zen of January. 


increased it to 


business has approximated 
a year in the past five years. 

The petition states that the trade names were reg- 
istered in Washington between 1921 and 1928, and the 
respondent was aware of the ownership of these brand 
Coty, Inc., that the Park com- 
pany knew that the goods which it sold were not genu- 
ine Coty products, and that the Coty good name, repu- 
tation and business were injured by the Park company’s 
merchandising. An accounting of profits 
of the Park company is asked for by the plaintiff. 


distinctions. alleges 


method of 


Insecticide and Disinfectant Makers to Meet 

Plans are rapidly being completed for the nineteenth 
annual meeting of the National Association of Insecti- 
held at 
and 


cide and Disinfectant Manufacturers, to be 
the Hotel New Yorker, New York, 
13. The convention will open the evening of Decem 


December 12 


ber 11 with a meeting of the Board of Governors. 
Four business sessions will be held on the two suc- 
ceeding days, with luncheons at the hotel each noon. 


The meeting will be brought to a close with the annual 
informal banquet on the evening of December 13, 
will be followed by a show of ten acts. 
Registration fee, including tickets for the luncheons and 
banquet will be $15 per person, as in previous years. 
Attendance will be limited to and guests. 


which floor 


members 
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Palmolive Loses State Tax Appeal 

ECISION of the United States Supreme Court de- 

nying a petition for a writ of certiorari in the case 
of the Palmolive Co. of Delaware vs. the Wisconsin tax 
commission, has been hailed by the commission as one 
which “in its scope and effect is undoubtedly one of the 
most important tax decisions ever rendered involving 
the Wisconsin income tax law.” 

The soap manufacturing company brought suit to 
enjoin the collection of additional state income taxes 
assessed for 1924, 1925 and 1926. The tax commis- 
sion and Patrick McManus, as tax commissioner of 
Milwaukee County, were respondents. The recent de- 
cision affirmed that of District Judge Walter C. 
Lindley and of the United States Circuit Court of 
Appeals. 

Additional back taxes assessed totaled $225,000, the 
commission stated, estimating that $250,000 more will 
be collectible for 1927 to 1930, on basis of the decision. 
The Palmolive case decision will be the basis for dis- 
posal of appeals from other corporations, involving 
many hundreds of thousands of dollars in taxes, now 
pending before the commission, it was explained. 


A. Ph. M. A. Acts on Returned Goods 


The semi-annual meeting the American Pharma- 
ceutical Manufacturers Association was held at the 
Detroit Athletic Club, Detroit, October 26 to 28, under 
the direction of John G. Searle, president. The asso- 
ciation discussed principally technical matters having 
to do with the manufacture of pharmaceuticals, but a 
committee, co-operating with a similar committee of the 
American Drug Manufacturers Association, presented 
a plan which had been formulated to deal with re- 
turned goods. The salient features of this plan are: 

No opened packages to be accepted for credit. 

Stocks damaged by fire, smoke, or water to be re- 
ceived only on basis of salvage value, with reminder to 
enter claim with insurance company. 

No returned goods received during December. 

All members to send to secretary a statement of the 
percentage of sales in returned goods only. 

Stocks from estates of physicians to be received only 
on basis of saivage value. 


Drug Section Hears Mills 

A meeting of the Drug, Chemical and Allied Trades 
Section of the New York Board of Trade was held at 
the Hotel Astor the evening of Thursday, November 
17. After dinner was served J. M. A. Mills, sales 
manager of the New York Telephone Co., gave an 
interesting address on “New Services to Increase Busi- 
ness Efficiency.” 


Trade Board Inspects Harbor 
A party of members of the New York Board of 
Trade, Inc., enjoyed an inspection tour of New York 
harbor on the Macom recently. The party left 
from Battery Park in the afternoon and went entirely 
around Manhattan island, inspecting all the port and 
harbor work just completed or now in progress. 
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Pure Food and Drug Notes 


In this department will be found matters of interest con 
tained in FEDERAL AND STATE official reports, et. relating 
to perfumes, toilet preparations, flavoring extracts. soaps, 
ete It is advisable also to look at our WASHINGTON 
CORRESPONDENCE, SOAP SecTION, and other departments 
for further information 





Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the notices of judgment given under the 
Federal Food and Drugs Act, Nos. 18351 to 19200, 
inclusive, sent out recently by the United States De- 
partment of Agriculture, Washington, there were the 
following cases of misbranding: No. 18353, adultera- 
tion and misbranding of Cato Anti-Pyorrhea tooth 
paste; Nos. 18367, 18488 and 18691, adulteration and 
misbranding of fluid extract of ginger; No. 18375, 
misbranding of Anti-Pyor mouth wash; No. 18386, 
misbranding and alleged adulteration of Dr. Huff’s 
combination tooth powder and mouth wash; No. 
18452, adulteration and misbranding of Benetol tooth 
cream; No. 18455, misbranding of Pyro Sana _ tooth 
paste; No. 18474, adulteration and misbranding of 
almond oil; No. 18477 misbranding of Gilbert’s oral 
antiseptic; No. 18513, adulteration and misbranding 
of Blackstone’s tooth paste; Nos. 18657 and 18675, 
adulteration and misbranding of Gold Bond Steril- 
septic toilet powder; No. 18698, misbranding of 
Lignol soap; Nos. 18710 and 18711, misbranding and 
adulteration of fruit syrups; No. 18720, adulteration 
and misbranding of olive oil; No. 18732, misbranding 
of remedy for pyorrhea; Nos, 18746 and 19031, adulter- 
ation and misbranding of Dr. Welter’s tooth powder; 
No. 19001, adulteration and misbranding of flavoring 
syrups; Nos. 18927 and 18928, adulteration and mis 
branding of liquid antiseptics; No, 19033, misbranding 
of Dr. Lee’s preventive dentifrice; No. 19041, misbrand 
ing of Norwich dental cream; No. 19065, adultera 
tion and misbranding of Bafaline dental cream; No 
19089, adulteration and misbranding of vanilla flavor; 
No. 19105, adulteration and misbranding of banana 
concentrate; Nos. 19155, 19163 and 19175, misbrand 
ing of Fayro; Nos. 19158 and 19161, adulteration and 
misbranding of Dunlop pyorrhea paste; No. 19164, 
misbranding of Klen Dent; No. 19165, misbranding 
of spearmint tooth paste; and No. 19180, adulteration 
and misbranding of Pyorrhine Tooth Powder No. 1 

and Pyorrhine Tooth Powder No. 2. 
French Exporters Form Association 

An association of French export industries, L’Union 
I'rancaise des Industries Exportatrices, has recently 
been formed in France. This association is organizing 
the first international congress on exchange problems, 
which is to be held in Paris near the end of next year. 
M. Vautheret, president of the Lyons Silk Manufac 
turers’ Association, has been chosen as president of 
the new organization. 


An Odorous Pleasantry 
Q. What is the odor of an English (s)cent? 


A. Penny Royal. 
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The Revolt of the Retailer 


The N. A. R. D. Prepares for Active War on 


Price Cutting and Secret Discounts 


by Leroy Fairman 


NCE 


come 


state of California 
and The 

original breeding ground of the pine board store 
and other price-cutting enormities, it has 


from the 
alarming 


more great 


explosions eruptions. 


now given birth to a revolt against all 
price-cutters and all manufacturers who 
coddle and cater to them. And this re- 


volt is by no means a local one; its reper- 
have extended as far as Boston 
East, and are spreading to 
every city and town where an independent 
druggist still holds forth. 

The trouble 
the California 


cussions 


in the now 


began at a meeting of 
State Pharmaceutical As- 
sociation, at Los Angeles, whose delibera- 
tions turned into turmoil by a 
seemingly authentic claim that friend “Listerine,” 
after having announced a lovely one-price-to-all policy 


were 


earlier in the season, was giving a secret extra dis- 
This was the match that 
touched off the California fireworks. 

Led by Mrs. Edna E. (“Dynamite”) Gleason, owner 
of four Stockton drug stores and an officer in numerous 


count to the pine boarders. 


state and localized druggists’ associations, a fearless 
and determined band of Californians descended 
the annual convention of the National 
Retail Druggists held at Boston, in September last. 
There they flaunted the red banners of revolution and 
declared war against the pussy-footing conservatives 
who had guided the policies of the N. A. R. D. in the 
past. 


upon 
Association of 


The conservative machine was beginning to wabble, 
anyway. During the 
waning. <A 


past year its influence had been 


younger group in the organization had 


swinging the ax of the 
neads of manufacturers 


been private label over the 


known or suspected of 
coddling the price cutters. It needed only the militant 
Californians to ditch the machine, apparently for good 
and all. 

under the ma- 
Keene, of In- 


John 


To this end they completely snowed 
chine candidate for president, 
dianapolis, and 
Goode, prominent Asheville, N. C., druggist. 


accomplished after much sizzling oratory and the call- 


Bernard 


elected their own candidate, 


This was 


names by “Dynamite” Gleason and her 
truculent Califorria supporters. 


ing of hard 


The program for the future drawn up by druggist 
Goode and his co-officials includes the lining up of all 
the independent druggists of the country, with assur- 
ances from them of full co-operation with all manufac- 
turers whose trade policies are such as to warrant the 
The next 
is expected of 


independents in pushing their goods. 
will be to teli the 
them, and those who refuse to toe the designated line 
will find their troubles from substitution and lack of re- 


step 


manufacturers what 


& Essential Oil Review 





ever 


tail co-operation in a 
The 
mentioned 


before. 
prominently 
this disturbance are 
products have been most 
freely used as price cutting footballs in 
the last three years. The 
pendent druggist blames these manufac- 
turers for permitting and abetting these 


worse state than 
whose names are 
in connection with all 

those whose 


manufacturers 


two or inde- 


practices through selling to price cutters 
of the chain store, pine board, and similar 
types of outlets. 

The manufacturers, of course, disclaim 
responsibility. They say that it is im- 
possible for them to keep their goods out 
of the hands of the and 
point to the ways in which their 
efforts to maintain their prices are evaded. To all this 
the embattled independents point out the significant 
example of Carl Weeks. with his “Armand” line, Coty, 
EK. R. Squibb & Son, Harriett Hubbard Ayer, and 
others who they say, have made a really sincere effort 


price cutters, 
many 


to maintain prices, and have in a great measure suc- 
ceeded. To these especially the products of 
Carl Weeks—the they have given 
and are prepared to give full and energtic co-opera- 
tion. 


lines 
independents say 
Others are invited te profit by their example. 

This is an extremely serious matter. The National 
Retail comprises between 
fifty thousand and sixty thousand independent drug- 
gists. 


Association of Druggists 
They sell a tremendous amount of merchandise. 
Their influence is great, and the harm they can do is 
beyond calculation—let no deceive himself as to 
that. 

This whole difficulty dates back to the early days of 
the present 


man 


trade depression. Over two years ago it 
was pointed out in one of these articles that, appar- 
ently by throughout 
the country had begun a process of substitution which 
throughout the entire field of 


well as other drug store merchandise. 


concerted agreement, druggists 


extended cosmetics as 
This practice 
has gone on ever since, and many manufacturers 

especially those whose products are practically dupli- 
label 


The switching process has in some cases made 


cated by private goods—have suffered tremen- 
dously. 
their advertising efforts very close to unprofitable. 

As to the 
a great majority of cases he has no special regard or 
sympathy for the principle. He 


gives it voluble lip service, but beyond the lips he is 


manufacturer, it cannot be denied that in 


price maintenance 


unsympathetic, if not actively negative. His feeling is 
that if he sells his goods and gets his price, all he is 
Who sells them, 
where they are sold or what the price to the consumer 


concerned about is an early re-order. 


is, is of no special interest to him as long as he can 
keep up the volume and get a price which shows him a 
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profit. In view of what is happening in retail drug 
circles, manufacturers who have taken this attitude 
even in their own thinking, had better think again. 

As to the peril in which all established advertised 
lines stand, on account of the recent progress and pros- 
perity of private label goods, the prospects are not so 
alarming as they seem. A good many manufacturers 
have been deeply concerned by the recent report of the 
Federal Trade Commission to the Senate on chain 
store distribution. According to this report private 
brand sales were $762,000,000 in 1929 and $770,000,000 
in 1930—representing about 24 per cent of the total 
sales of several hundred chains. 

Other facts brought out in this report tended to 
show a very large and constantly growing increase in 
the sale of private brand goods, but it should be noted 
that the report covered only the years of 1929 and 
1930 and that there has been in the last year an im- 
portant and significant change. 

In the first place—and this is especially true of toilet 
articles—-the strong tendency of the consumer is to 
buy standard advertised products. She knows them 
well, she has seen them advertised for a long period, 
she is familiar with their good qualities, she knows 
that they are the proper and accepted merchandise 





RETAILERS FIGHT THIS KIND OF MERCHANDISING 


174 November, 1932 


among people whose judgment is good and whose 
example is foilowed. She knows that their quality i 
reliable and that te use them is definitely the prope: 
thing. 

The dealer may be able to switch such a consume) 
to an unknown product, but it is not an easy matte: 
and she will never be fully satisfied that she did a 
wise thing in accepting a substitute. Consequently, 
she will not again buy the private label goods, or what 
ever they are, without another special selling effort on 
the part of the dealer. Chiefly for this reason, such 
drifting away from standard products as has occurred 
in the toilet goods business was small in comparison 
with the drift in the grecery and other line and in 
most cases was not voluntary on the part of the con 
sumer. 

There have been a number of new lines introduced 
in the last three years which have won public favor, 
but these now take their place among the other estab 
lished advertised brands, will succeed according to 
their merit, and do not belong in the category of pri 
vate label or other substitutes. In short, the cosmetics 
and perfume business is, with respect to consume 
preferences and attitudes, in very excellent shape, and 
if the manufacturers show the spirit of co-operation 
which the druggists demand and make 
an earnest and sincere effort toward 
such price maintenance as they can 
legally exercise, the future is far from 
discouraging. 

When we come to consider the re- 
tailer, it is becoming clear that he is 
not having such an elegant time at 
this substitution business as he may 
pretend to have. Aside from the diffi- 
culty in selling unknown _ toiletries 
merely on price or a “just as good” 
basis, the retailer is gradually realiz- 
ing that making a few sales at a 
higher ratio of profit doesn’t get him 
anywhere when compared with making 
many sales at a smaller profit margin. 
In other words, turnover is much more 
important than the profit on the indi- 
vidual sale, and it is to the standard 
advertised brands which are easy to 
sell and sell fast that the retailer must 
look for turnover. 

In the grocery business where price 
is of far more importance than in the 
toiletry business the trend back to 
standard products has lately become 
definitely noticeable. Mr. Paul S. 
Willis, president of the Associated 
Grocery Manufacturers of America, 
Inec., recently issued a report which to 
a great measure refutes the findings 
of the Federal Trade Commission with 
respect to private brands. In this re- 
port he says: 

“The turning point of a gain favor- 
ing standard brands probably occurred 
about January 1, 1932. At that time, 
according to published statistics, the 
records of the largest distributors in- 
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dicated that they could no longer hold their tonnage by 
means of further price reductions. When the price ap- 
peal lost force with the censumer, the opportunity for 
increased private brand volume was lost, for if private 
brands could not be scld on price, they could only be 
sold by merchandising. Very few of the 
chains have facilities to build brand demand by adver- 
tising. This applies to even the largest of the chain 
organizations who have been able to specialize only in 
comparatively few items. 


grocery 


“By approximately April or May of this year nearly 
every private brand exponent had come to realize that 
excepting in isolated instances, the future growth of 
private brands was limited. 

“Private brand profits were down and belief was 
current that profits weuld stay down for some years 
Therefore, the 
private brands was reversed in trend. 


merchandising 
Furthermore, 
it was no longer possible to sell many private brands 
at a large differential in price under standard brands. 


to come. incentive for 


“Therefore, private brands were becoming more diffi- 
cult to 
that no longer could they count on large profits from 
their private brand operations to offset distributing 
losses in the sale of standard brands, they put forth 
the strongest efforts to curb the extremes of price-cut- 
ting on their brands, and the trend of profit on the 
distribution of standard brands has increasing.” 

Although conditions in the toilet goods industry are 


sell. Once the distributing trade determined 


been 


dissimilar to those in the food industry, the underlying 


business and merchandising principles are the same. 
Surveying the field as a whole, it seems that the con- 
sumer is no longer in a mood to accept substitutes 
merely on a price basis and is inclined to seek quality 
instead of following after the gods of a false economy. 
It seems also, that the retail druggist is justified in the 
somewhat mapped out at the Boston 


entitled to the type of co-operation 


radical course 
convention, and is 
which some manufacturers are already giving him. It 
that the druggist unstinted co- 
operation to those manufacturers who, like Carl Weeks 
and the mentioned their utmost to 
keep their goods out of the hands of the pine boarders 


is obvious will give 


others above, do 


and other price cutters. If they do this, as they un- 
doubtedly will, it is equally obvious that the lines of 
manufacturers who this 
are bound to suffer. It is one thing to compete with 
private label brands which have no advantage except 
a low price, and quite another thing to compete with 
well established, well known, heavily advertised brands 
which the will accept 
while it is that 
away from the private brand and other unknown goods 

for which we may all be truly grateful 


refuse to give co-operation 


consumer readily. Therefore, 


doubtless true the tendency is now 


nevertheless 
the manufacturer who thinks only of volume and does 


not care who sells his goods or what price the con- 


sumer pays for them, is making a mistake which he 


will have cause to regret. 


On Telling the World 


He who whispers down a well about the things he 
has to sell will not rake in the shining dollars like he 
who climbs a tree and hollers. 
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Alabama Refuses to Tax Sales 


rP\HE special session of the Alabama Legislature 
called to devise ways and means of raising funds 
to balance the state’s budget has adjourned without 
passing the proposed sales tax plan. The Legislature 
also failed to place into effect a ten per cent tax on 
cosmetics which Governor B. M. Miller had asked, 
terming it a “luxury tax” rather than a sales tax. 
Business men throughout Alabama banded together 
for the fight against the sales tax, and thousands of 
them journeyed to Montgomery, the state capital, and 
fought the tax right on the grounds of the Capitol. 
Thousands of others sent letters and telegrams to their 
representatives pointing out to them that a sales tax 
would cause many of the smaller merchants to go out 
of business they 
conditions brought by the 


unable to meet 
They also 


that it would be impossible to pass the tax on to cus- 


because would be 


tax. declared 
tomers as this has been the experience of merchants in 
Mississippi. 


Mississippi Rate May Go to 5% 


Incidentally, in Mississippi there is 
part of 


Connor 


underway a 
movement on the 
Mike call 


Legislature to raise the two per cent gross sales tax 


have 
a special session of the 


county officials to 


Governor 


cent 
per cent. At 
chants as 


to five per with the counties getting the three 
this writing it looks bad for the mer 
has that if a 
majority of the county supervisors want the 


Governor Connor stated 
raised 
sales tax he will call a special session to secure it. 
Several meetings have been held in various parts of 
the state by county officials urging the Governor to 
call the special and a number of formal 
petitions have been sent him to do so. The merchants, 


however, are not remaining idle. 


session, 


have been 


newspapers 


Politicians 
through 


distributing propaganda 
and mediums stating that 
Mississippi is well satisfied with the sales tax plan. 
Gov. himself stated in a 
the Review of Reviews that he hopes in time to have 


other 


Connor has 


recent issue of 
ad valorem taxes discontinued and the sales tax plan 
used instead. Collections from the sales tax have far 


exceeded expectations. 


Merchants Not 


Satisfied 


The merchants, on the other hand, have a different 
story to tell. A correspondent of THE AMERICAN PER- 
FUMER was _ in weeks and 
interviewed a merchants on the tax 
plan. All appeared to be dissatisfied in spite of the 
politicians’ that 


Mississippi several ago 


number of sales 


boasting everyone, including mer 
chants, were happy. 

Merchants are finding their customers going out of 
the state to buy cosmetics, furniture, automobiles and 
other Mail flooding the 


Mississippi residents living near the Alabama 


goods. order catalogs are 


state. 
line, for example, get in their automobiles and cross 


Mer 
and if 


the state line to buy their supplies tax free. 
this evil, 
in their conversation, they will not 


chants are helpless to combat new 
they are honest 


hesitate to inform a person to this effect. 
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ry. , . 
axes or Economies 


‘7 HAT many suspected at the time has been 
found to be the fact; the budget was not 
balanced by the tax bill of the last session of Con- 
gress and there is little doubt that the coming 
session will have to reopen the whole matter. This 
is in some respects a good thing because the in- 
equities of the present law may be rectified in the 
new one, although that is by no means certain. 

The recent political campaign and its speeches, 
now happily laid away for another four years, 
directed the attention of the public, as perhaps 
never before, to the subjects of economy and taxa- 
tion. This was one of the good effects of the cam- 
paign and one which, now that the fireworks are 
over, should not be permitted to lapse from public 
consciousness and especially not from the mind of 
the business and industrial public. 

The present tax law places a special burden upon 
a few selected industries, among them our own. 
This burden was known to be unfair and unjust at 
the outset and has now been proven ill advised. In 
fact the load which the individual and industry must 
bear in the way of taxation is greater than can be 
borne permanently or over a long period. Jf is in- 
tolerable on the toilet preparations industry and a 
few others, but far too heavy on all kinds of busi- 
ness and upon the individual as well. 

Many in the excessively burdened industries are 
now convinced that a general sales tax or manufac- 
turers excise tax, which is practically the same 
thing, is the way out of the difficulty. Such a 
method, indeed, would spread the burden more 
evenly over business and industry and relieve those 
against whom the present law discriminates to a 
certain extent at least. IF IT WERE POSSIBLE TO 
LIMIT THE EXISTENCE OF SUCH A TAX TO THE 
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PRESENT EMERGENCY, IT MIGHT BE THE METHOD 
BEST CALCULATED TO CARRY THE COUNTRY THROUGH 
A DIFFICULT AND TRYING TIME. 

There is, however, a danger in the enact- 
ment of new methods of general taxation 
which must be taken into account before 
experiments are attempted. This danger is 
that emergency taxes so frequentiy become 
permanent features of the tax program. 
Not only do they become permanent, but 
they grow in size and ultimately bring 
everyone's neck under their yoke. 

A case in particular point as regards the sales 
tax itself is the tax on gasoline. Jt started origi- 
nally in a single state with a rate of one cent per 
gallon. IT HAS NOW SPREAD TO ALMOST EVERY STATE 
WITH RATES AS HIGH AS SIX CENTS PER GALLON. /t 
began as an “equitable” means of building roads. IT 
IS NOW BEING USED IN A NUMBER OF STATES FOR 
PURPOSES QUITE ASIDE FROM THE ORIGINAL PLAN. It 
is only a few years old, but already the consuming 
public generally is beginning to complain of this 
growing special burden. AND THE END IS NOT 
YET! In fact, we have witnessed only the begin- 
ning. 

New revenues lead to new methods of 
spending. New taxes create new expendi- 
tures. The public which already pays 
nearly a quarter of its income into govern- 
ment in one form or another, must be wary 
of assuming another “easy” load which, 
if history is not wholly at fault, will within 
a short time increase the quarter to a half 
and so on. It is dangerous to furnish gov- 
ernment with easy money to spend. We 
may rest assured that it will be spent and 
enough more beside to make the money far 
from “easy.” 

There is, however, a national emergency. Leav- 
ing aside state and local problems, which each 
jurisdiction must settle for itself, there is a national 
deficit which must be met and will be met in one 
way or another. 

During the campaign much was heard of 
KCONOMY and both parties promised REDUC- 
TIONS in national GOVERNMENTAL COSTS. 
Both parties must now be held to the LITERAL 
EXECUTION of that PROMISE. 

Almost any good business man would welcom> 
the chance of effecting governmental reorganiza 
tion. A modest percentage of what any good busi- 
ness man could save in a single year would place 
him among the world’s richest men. The cost of 
maintaining the Federal government is the highest 
in history. Excluding the debt service and veterans’ 


The American Perfumer 











ben 
bot} 
1eCceE 
acti 
fun 
cco 
is ¢ 
U 
wit] 
are 
be 1 
tare 
und 
bee) 
reve 
the 
EC( 
but 
fror 
fror 
whi 
the 
I 
we 
the 
CAI] 
PRI 
not 
ecor! 
equi 
fore 
mus 


! : 
bill. 
no 
alm 


the 
C 


OUR ADVERTISERS 


American Perfumers’ Laboratories, Inc. 
New York City 
AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW 


132 Fourth Avenue, New York City. 


GENTLEMEN: The 
industry 
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during which we have consistently advertised in 
your medium. 
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benefits about which there is political controversy, 
both parties have admitted that there is some un- 
and much extravagant governmental 
activity. RUTHLESS CURTAILMENT of excess 
functions of government IS IN ORDER. /t will be 
accomplished if the campaign pressure on Congress 
is continued without abatement. 

Undoubtedly new taxes will be 
with the substantial reductions in the budget which 
are practicable at the moment. But there should 
be no haste in entering an entirely new method of 
taxation which may have results. The 
undue burdens on selected industries which have 
been shown to be not only unfair but ineffective as 
revenue producers should be remedied. Doubtless 
the entire situation could be taken care of by 
ECONOMY and a TAX upon legally non-existent 
but actually plentiful BEVERAGES. The yield 
from such a tax has been variously estimated at 
from $600,000,000 to more than $1,000,000,000, 
which needless to say, would put quite a dent in 
the deficit. 

If these things are to be accomplished, however, 
we cannot sit back with a sigh of relief now that 


necessary 


necessary even 


disastrous 


the campaign is over. We must continue to 
CAMPAIGN, continue to AGITATE, continue to 


PRESS, continue to THREATEN. 
not bear the force of public opinion. It will 
economize; it will raise the money in 
equitable and time tried fashion; it will bow to the 
force of public demand. But the public demand 
must be strong, continued and insistent 


Congress can- 


necessary 


Press for Price Maintenance 

HE coming short session of Congress will have 

before it the Capper-Kelly price maintenance 

bill. As we have said before, the industry is by 

no means united back of this measure, although 

almost all of its leaders pay at least lip service to 
the cause. 

Chances of action on the bill depend in large 
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measure upon the pressure which a united industry 
is able to bring to bear upon its representatives in 
Congress. Without a considerable degree of pres- 
sure, favorable action on the bill is hardly to be ex- 
pected. 

The present condition of trade has largely played 
into the hands of the price cutter. It has afforded 
him an opportunity far better than that which 
would be his lot in more normal times. Accerdingly 
the question is even more pressingly important now 


than will be the 


case after business revives. 

The obvious results of a price cutting war are 
bankruptcy for the legitimate independent retailer, 
vacant stores and shops, financial loss to landlords 
and mortgage holders, a chaotic credit situation 
for the manufacturer, more unemployment for re- 
tail workers and labor in the plants of the pro- 
ducers, lost revenues to the Government. 

Perhaps the passage of the Capper-Kelly bill 
would not bring an end to all difficulties with price 
cutting, but it would put a weapon into the hands 
of the manufacturer with which to fight for a 
legitimate and honest trade in his goods. The in- 
dustry should by all means bring these facts to 
the attention of their Representatives and press for 
favorable action on the bill. 


\ Decline in Production 
_ census report of toilet goods production for 
l 


951 appears in this issue. It discloses some 
interesting facts. As had been anticipated, 
the total production of all toilet preparations showed 
a decline. This amounted to a little 
cent. Compared with the showing of almost any 
other industry this drop was moderate indeed. 


most 


over 19 per 


Perfumes and toilet waters dropped very sharply 
while such items as creams, rouges and powders 
showed only moderate declines and dentifrices made 
a substantial gain as compared with 1929. Thus 
articles necessary to the toilet have held well while 
luxury products have dropped. Incidentally the 
decline in perfumes may well be traceable in part, 
at least, to the fact that many other products in 
general toilet use are highly scented. 

Considering the decline as a whole, it is fair to 
say that a large part of it is due to declining prices. 
No statistics exist to show just how much toilet 
preparations have declined in price on the average, 
but the trend to lower prices has been noticeable 
in every quarter from the highest to the lowest 
price brackets. Jt is more than possible that figures 
of the number of packages and staple articles such 
as creams, powders and rouges would show an actual 


increase if such statistics had been compiled for 


them. 

Meanwhile steel production is down more than 
80 per cent, automobile production almost 75 per 
cent and many other industries have made like 


showings. In the circumstances, a drop of less than 
20 per cent in toilet goods looks decidedly like a 
forces of de- 


victory for this industry over the 


pression. 
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Preparations for Christmas Trade 


V ANUFACTURERS of toilet preparations are 
L busy, with perhaps some feeling of misgiving, 
on preparations for the annual Christmas trade, 
always an important feature of the year’s business. 
We have been privileged to discuss with a number 
of them the plans which they are making and the 
goods which they are preparing for their holiday 
displays. Without exception, the products we have 
seen and the plans which have been discussed have 
been along the lines of greater value and perhaps 
fewer frills. 

Some exceedingly attractive packages and sets 
will be on the retail shelves next month. The prob- 
lem is, how many will be moved off the shelves and 
into the hands of the givers. There is this year a 
decided emphasis on the merchandise itself and 
probably less upon its dress than is usual at the 
season. Packaging has not been neglected by any 
means, but it has been subordinated, or perhaps, 
brought more nearly into its correct relationship 
with the product. 

Prices, too, show the influence of a sounder view 
of gift giving. Expensive perfumes and prepara- 
tions are being offered in SMALLER SIZES or less 
elaborate packages with a corresponding DE- 
CREASE in PRICE for the same quality and quan- 
tity of product. Only an occasional exceptionally 
expensive or elaborate package or set is plannea. 

What will be the result in terms of Christmas 
business and after? In our opinion, this tendency 
will help in the long run, although the gift buyer 
may find himself a bit disappointed at the outset of 
his search for the gift package of toilet prepara- 
tions. We shall not predict how good Christ- 
mas business will be, but we are willing to venture 
that the recipient of one of the 1932 Christmas 
packages or sets will be more likely to go back and 
buy for herself later than was the recipient of one 
of the more elaborate and expensive gifts of more 
prosperous but hardly happier days. 


The Life of the Product 


(C ERTAIN staple toilet preparations are still “go- 
A ing strong” after nearly a generation of public 
approval. Two of the leading creams are in this 
lass, and nearly a dozen soaps are still popular 
which we knew when we were in short trousers. 
Contrasted with these staple and consistent articles 

e a large number of so-called “novelty” items 

ich have passed from the scene leaving few to 
mourn At the risk of freshening old griefs we 
might point to the late lamented solid perfume 


Between these classes is a wide field devoted to 
rye number of preparations and packages which 
ony neither to the staple and permanent nor to 
tI novelty class Some of these items through 
heer merit or because they fill a worthwhile place 
the array of toilet goods should have become 
stuples with a continuing and growing market. For 
e reason or another they have failed to do so. 
What should be the life of a toilet preparation? 
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We might say that it showld be us long as the 
article itself continues to serve a useful purpose. 
With this ideal in view, there arises a question 
to which many a manufacturer has sought the solu- 
tion. Why is the life of the average item so short? 
If this could in all cases be determined in advance, 
many a loss would be avoided and many a cherishea 
idea would never be launched. 

It is impossible in the present state of our knowl- 
edge of the psychology of appeal and even of the 
worthiness of new preparations to make such a 
determination. Jt is possible, however, to lengthen 
the life of worthwhile articles and preparations be 
yond the present average, which for purposes of 
profit and advancement of the industry, is far too 
short. 

For example, the industry might discouwr- 
age the frequent production of novelties 
which everyone knows fill no real need, but 
merely take for the moment a portion of 
the sales volume from standard items of 
real merit. 

Utility, rather than vogue or exclusive- 
ness could be made the basis of sales 
appeal, thereby stressing the value of toilet 
preparations rather than the errant fancy 
of the prospective purchaser. Happily, 
this trend is now in evidence. 

More important still, the product could 
be tested for utility and value and the 
package examined for permanence of 
appeal before it made its bow to the con- 
suming public. This would materially in- 
crease the chance which each product had 
for permanence in the public mind. 

These are by no means the only methods which 
might be employed, but even these would be of 
material assistance to a market overrun with 
novelties. They should increase the life span of 
novelties as well as the more permanent products 
of the industry. Perfumes should live more than 
a year; compacts should not be outmoded in less 
than six months; new powders and creams should 
not be needed with each recurring season. 
PROFITS are made by PERMANENCE OF PROD- 
UCTS. It is time the industry as a whole did 
some thinking along this line. 


No Racketeers Wanted 


Manufacturers of toilet articles will rejoice at 
the fact that the prompt action of the District 
Attorney of Kings County, New York, has broken 
up a ring of racketeers who had been preying on 
the cut-rate perfume shop and drug store trade 
in the Borough of Brooklyn. Our industry has 
suffered greatly from the activity of these cut-rate 
stores, not all of which have conducted their enter 
prises on an ethical or even legal basis. Their 
suppression in many instances might be a blessing, 
but intimidation and sabotage must play no part 
in it. Efforts to raise prices (the ostensible reason 
for the existence of the racket) by means of threats 
and violence form no part of the attempts of manu 
facturers to accomplish the same end. 
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A Survey of Labdanum 


by Dr. Ernest S. Guenther 
Chief Research Chemist 

Pan - . 9 fr» 

Fritzsche Brothers, Inc., New York 
O peculiarity is more distinctive, nothing recalls above Athens, shining white under the dazzling sky of 
| more vividly the memory of a strange land, than Greece; before my mind’s eye, the deep blue sea 
an occasional scent wafted across our nostrils. stretches to the horizon; Eleusis, Corinth, and the Pelo- 
In different perfumes we recognize a thou- pones meet in hazy, violet outlines, and 


sand scenes, pleasant and unpleasant, sud- 
denly emerging from oblivion and illumi 


from the green verdure below carried 
aloft with the sea breeze, the clear, warm 
nating our thoughts with recollections, perfume of labdanum floats across my 
rich and intense. 

A whiff of otto of rose always gives me 


nostrils, 

In Greece, in Sicily, in North Africa, 
the complete feeling of the Valley of the end in Spain, all around the Mediter 
Roses; in my mind I see shiny copper ranean shores, the wanderer encounters 
stills, stately and round, and busy about is sweet exhilarating scent of labdanun 
them taciturn Bulgarian peasants’ in ntil in his mind it becomes firmly asso- 


brown, baggy trousers and fur turbans. ted with the classica! sea, with South- 


rn landscape, and antique culture. 





The heavy fragrance of Easter lilies 


never fails to remind me of clear and But, best of all, I like the scent of lal 
balmy June evenings on the heights of Pera, and the danum in connection with two small Mediterranean 
countless lights of Stambul glittering along the vol islands on the Cete d’Azur, right off Cannés. In mi 
uptuous rounds of the “Golden Horn.” thoughts I always associate St. Honorat and St. Mar 

\nd the sweet perfume of jasmin so clearly carries garete with a terrestrial paradise because now*er¢ 
my thoughts back to Sevilla, into the old quarters else in this world, I imagine, are combined in a fer 
behind the Aleazar. Then, as so more subtle and perfect, all tl 


often, I wander through the charms prerequisite for the la 





labyrinth of deserted, narrow our revery Under a blue 


Moorish streets, silent in the sky, two islands floating placidlh 
Summer night. Here and there in the limpid, crystal clea 
I catch glimpses of luxuriant \zurian sea; an ever varying 
patios enshrined behind wrought rocky coast forming innumer- 
iron gates and the stillness is ibte little bays and _ grottoes 
interrupted only by the mur where the blue waves reak 
muring splash of an _ ancient whitish, in endless play. The 


fountain. Green jasmin foliage transition from North to Soutl 


with tiny white flowers climbs is evident in most delightful 
up the snowy walls and the pas- manner. A cooling sea breez 
sionate odor of Andalusia floats tempers the heat of the South- 


through the warm evening air. ern Summer and bristling aloe 


But the most vivid recollec row under rugged pine trees 


tions, a multitude of flashing rhe foot wanders over a needk 


impressions of the sunny South, carpet and the air is soft ar 


are aroused by labdanum., heavy with the fragrance 


As I am writing this, in, New 


pine and labdanum. Roaming 
York, the sky is grey and’cold, across these islands I was for 
the rain pours down in oblique the first time enchanted with 


lines and deep below my win his delicious scent. Like patches 


dow, in the long streets, de of golden sunlight falling 
pressing in their monotony and through the thick foliage, s 


sadness, passing cars splash the warm perfume of labdanun 


was wafted across my path, ar 


through gushes of water. 





Then from my writing desk never shall I forget the ex 
I take a small sample of lab : , auisite blending of odors. It 
danum extract, and its scent A SCENE IN SEVILLE was as though the North ha 
immediately sets my mind ablaze met the South in intense unior 
with the brilliant sun, the warmth, and the sweet — passionate and fragrant 
fragrance of the South. I see myself again on the In such environment our thoughts are stirred to 
marble steps of the Parthenon, on the Acropolis, hig! heights of classical inspiration; scenes of Homer's 
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and Vergil’s 
poetry emerge 
from the depths 
of oblivion and 
assume almost 
tangible reality 
in the imagery of 
a perfect Pastor 
ale of Arcadia. 
Musing some- 
times about the 
preparation of 
labdanum, I re- 
call what is still 
read in text- 
books: that in 
Greece, on Con- 
tinent and _isl- 
ands, |abdanum 
extract is ob- 
tained by comb 
ing the balsam 
in the evening 





from the fleece 
THE LABDANUM PLANT : ; 
of the sheep afte) 
they have browsed on the pasture all day beneath lab- 
danum bushes. Such a picture well harmonizes with 


my conception of labdanum, and there is no doubt in 


my mind but that it was known to the ancient world 
and used as a perfume. Perhaps in the days of old 
tl fragrant plant extraction was obtained in some 


similar manner. 

1n inquiry in Crete about the methods used these 
days revealed nothing, and it seems to me that lab- 
danum, although growing on most of the islands and 
n countries around the Mediterranean and impreg- 


nating the landscape with its characteristic perfume, 
produced on a commercial scale only in Spain. The 
growing in the South of France do 

ufficiently high yield to compete with 

also their perfume is of a slightly 


Imatia and Greece, it appears, offer 


‘orsica this “industry” is not dev 


1 





guarante a regniar supply of 


My last trip, Sun 1932, through the interion 
Spain offered an opportunity to undertake a survey 


the production of labdanum plants and gum. It is 








» +} Riad f . a . 
A e Portuguese f 4 TypicAL LABDANUM FIELD 


tier in the Prov- 
inces of Zamora, 
region of Leon, o 
principally in a 
triangle formed 
by the highways 
Zamora-Bena- 
vente-M o m buey- 
Zamora. It is in 
this relatively 
small section that 
practically all of 
the labdanum 
gum is produced. 
Traveling by 
car from Madrid 
we speed along 
good, new high- 
ways through the 
seemingly endless 
Castillian Central 
Plateau. The 
plains are vast 
and barren, very 
much like’ the 
American West; for miles and miles not a human 


BRINGING IN THE PLANTS 


habitation; a country vast and desolate, bordered on 
the horizon by the bluish outlines of hilly mountains. 
Occasionally we encounter an ox wagon and a string of 
donkeys slowly plodding along under their earth-laden 
panniers with heads bent down sadly. Now and then 
we pass through a village, the low white houses flooded 
in dazzling sunlight and clustering around a towering 
old cathedral. Again we speed through the plain for 
hours; the setting sun transforms and deepens the 
glowing colors. The light ochre of soil and sand turns 
into a rich brown; occasional fields sparkle with luxuri- 
ant green, and, as though announcing the day of final 
judgment, the whole Western sky is ablaze in all 
shades of infernal colors, from fiery yellow to the 
savage red of blood. Nowhere else but in the Sahara 
are sunsets so gorgeous, so violent in aspect, and then 
as at no other hour of the day one realizes that Spain 
is still part of Africa. The landscape changes, be- 
comes more undulating; we approach hills covered 
with all kinds of underbrush, and the scent of labdanum 
is wafted across, strong and unmistakable. We have 
arrived in the main producing regions of labdanum, in 
the section of the Prov- 
inces of Zamora as out- 
lined above. 


Cystus Ladaniferus is 
a perennial, bushlike 
plant three to five feet 
high and growing quite 
abundantly on the sunny 
hillsides of Mediterranean 
countries. A warm cli 
mate, ample exposure to 
sunshine and protection 
against cold wind seem to 
be prerequisite for sus- 
tenance and growth. The 
plants in Southern France 
The 
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found mostly on wind protected, sunny patches of pine 
forests develop a small leaf foliage, quite luxuriantly 
ereen. In June, tiny white blossoms spring forth, the 
perfume of which faintly recalls jasmin. 

The Spanish plants growing freely on wind 
tected hillslopes become taller than the French plants. 
The tender wooden stalks shoot higher and are less cov- 


pi O- 


ered with foliage. The characteristic perfume seems to 
develop, during growth, as a balsamic brown-green se- 
cretion which, softened by the midday heat, seems to 
ooze from the upper parts of the wooden shoots over 
the green leaves. The lower parts of the twigs appear 
to contain comparatively little odoriferous matter. 
Whether leaves and twigs alike develop the balsam 
or whether the essential oil of leaves or branches, re- 
spectively, is of the same constitution has not yet been 
fully Literature 
tilled from the gum and an oil distilled directly from 
that the 


segregate most of the exudation 


ascertained. describes an oil dis- 


the leaves. To us it almost seems young 


shoots which gradu- 
ally flows over the other parts of the plant. At any 
rate, touched by hand, foliage and twigs leave on the 
fingers the same sticky, resinous mass with the strong, 
typical labdanum scent. 

The odor of the French variety is more pungent, if 
we may say so, reminding in a very vague way of 
certain phenols, while the Spanish variety’s scent is 
Not much is known and no exact 
comparative experiments have ever been carried out 


sweeter and softer. 


with a view to determining at what hours of the day 
and at what periods of the year the labdanum plant de- 
velops the greatest amount of secretion. 

As a rule, the plants are cut by the farmers and 
worked up for gum during the Winter 
this practice is very likely due to the fact that from 
December to February the peasants are little occupied 


months. But 


and can thus devote their time to this “industry” as a 
side income. 

Spanish experts are inclined to believe that the 
Cystus Ladaniferus develops the greatest 
balsam secretion during the period of greatest heat, i. e. 
that 


urgent 


in July and August. However, at 
work on 
that the 


be cut during the period of 


farmers are preoccupied with 


fields. All 
plant should not 


more 


their observers seem to agree 
bloom, 
that is, in May, because then yield of balsam is at its 
lowest. 


As mentioned, the use of labdanum as perfume and 


pe ee 


ee 


LABDANUM PLANTS AND GUM 
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amount of 


season, the 





drug dates far 


back 


tiquity. 


into an- 

Ladanos 
is described 
by Herodotus, 
Pliny Dios- 
corides; much 


and 
later certain 
methods of distil- 
lation are men- 
tioned in books of 
the Sixteenth 
The 


Spain 


Century. 
Moors in 

seem to have 
and made 
use of the lab 
danum 

for the 
Spanish expres- 
Droga de 
Jara for gum of 


known 


secretion, 


modern 
sion, 


labdanum, clearly 
indicates the 





Arabian origin of CHARGING AN EXTRACTOR 
the word. 
The 


fragrant 


process now used in Spain for extracting the 


exudation of labdanum plants is still ex- 
tremely primitive and crude. In the Winter-time the 
farmers of the Province of Zamora cut the young 
green plants from the nearby hills and dry them in 
the sun for depending on prevailing 


several weeks, 


weather. A kettle is set up and the dried plants ar- 
ranged in small bundles are immersed in boiling water. 
Dark scum separates on the surface to be continually 
decanted and poured into a wooden mold with a kind 
The soft thus liberated 
from the water by simple decantation and slight press- 


of spoon. gum collected is 


After hardening, blocks of about ten kilos each 
sackcloth 


proceeding evaporation of 


ing. 


are wrapped in and stored in cellars. 


With the water the 


gum 


loses considerable weight and becomes harder. 

The gum of labdanum or Droga de Jara thus ob- 
tained is subject to much adulteration right in the 
producing villages. In fact, this practice is so wide 
spread that it has become difficult to find pure ma- 
terial. The most common and simplest form of 


adulteration consists in systematic “watering” of the 


Also 


ised for 


gum, done several times a week. earth, cow 


dung and other inert materials are adultera- 


tion; in short, the ethics in this trade are not 





very 
high, and in order to purchase pure material one must 


know reliable men among the farmer producers 
Total production of gum of labdanum for the Prov- 
ince of Zamora in normal years amounts to from 


12,000 to 15,000 kilos; encouraged by demand and good 


prices it could probably be doubled. 

Anothet 
of natural 
South of 


Che production of gum has found little 


extensive and potentially very rich region 


labdanum growth, located in Andalusia, 


right Seville, has not been exploited at all 
attention there 
because Andalusia, a rich agricultural land, offers so 
and better . 


Yet, if 


industries 


many opportunities for commercial enter 
deodorant, or in- 


require a large 


prise. some day the soap, 


secticide should amount of 
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labdanum extract, Andalusia will offer all that is re- 
quired. 

Gum of labdanum is a dark, somewhat plastic mass 
of heavy odor, resembling ambergris. Because of this 
similarity it finds use in perfumery as a substitute 
for expensive natural ambergris or as basis for all 
kinds of ambergris compounds. Its odor is agreeable 
and heavy and acts as an excellent fixative. 

The gum is applied mostly in the form of alcoholic 
tinctures. To facilitate preparing such tinctures and 
also to make labdanum available in concentrated and 
completely alcohol soluble form, resin like products 
of labdanum are offered on the market. These resin- 
oids are manufactured by dissolving the crude gum in 
alcohol, filtering off the insoluble parts and concen- 
trating the alcoholic solution. 

Unfortunately, both gum and resinoid of labdanum 
have one disadvantage. Their very dark color ex- 
cludes them from many uses in perfumery and prac- 
tically all uses in white soap. Desirable as the appli- 
cation of gum of labdanum would be in soap, the color 
is so pronounced that a white soap base assumes a 
yellowish-brown tint. For this reason, many experi 
ments have been made to decolorize gum and resinoid 
of labdanum. The process applied most frequently 
for this purpose consists in steam distillation of the 
gum of labdanum whereby an essential oil of amber 
color and characteristically strong odor, in a yield of 
one per cent to two per cent is obtained. Oils distilled 
under very careful supervision have showed the follow- 
ing properties: 





ester Value 
Acid Ester \fter 
Wd I) Deo Value Valu Acetylation 
O95T9 “ ; 149792 26.1 31,7 S4,0 
OO602 7 Lateeros eS oO 120 
O.OT6S ea 5) Loos 95.2 39,2 97.1 
(30°) (25°) 
All thre samples were of clear yrown color and honey like 
consistency : all three uples separated paraffin in 0°67 aleohol 


Oil of labdanum contains most of the odoriferous 
constituents of the gum or resinold from which it has 
been distilled. 

This cil as obtained from labdanum gum has been 
subject to an investigation by H. Masson' who found 
acetophenone and trimethyl—1,5,5—cyclohexanone 
(6) present, besides phenols, esters and sesquiterpenes. 
E. J. Emmanuel suggested the occurrence of guajol in 
labdanum oil’. 

As explained, oil of labdanum is sometimes used 
for building up decolorized labdanum products by re- 
placing the inert distillation residue with light col- 
ored, high boiling, odorless solvents. However, parts 
of the odoriferous constituents of labdanum gum are 
not carried over during steam distillation and since 
the natural inert constituents of the gum or resinoid 
are of very high fixation value, the decolorized prod- 
ucts built up along these lines are not quite satis- 
factory and only a few have met with favor. 

Oil of labdanum as described above is obtained by 
steam distillation of the gum. If, however, the leaves 
of Cystus Ladaniferous are steam distilled, an oil of 
somewhat different odor and different constitution is 
obtained. Various types are described in Gildemeister 


Ii. Masson (Compt. rend, 154 (1912) 517) 
2h. J. Emmanuel (Arch, der Pharm, 250 (1912) 111) 
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& Hoffman, Die Atherischen Ole, Third Edition, Vol. 
III, Page 247, 

Both essential oils, the oil from the gum and the oil 
distilled directly from the leaves, because of very small 
yield, are quite expensive and have not found much 
application in perfumery; furthermore, relative to the 
gum or resinoid, the oils are of inferior fixation value. 

The ideal labdanum extract should be a_ product 
similar to the natural exudation of the labdanum 
plant, in color as well as in odor. The antiquated 
method of extracting the labdanum secretion by boiling 
the twigs in water, as still carried out by the farme 
producers, has no place in modern industry. 

Extracting labdanum plants with volatile solvents, 
for instance with highly rectified petroleum ether, 
offers a means of obtaining directly from the plants a 
concrete which in every way resembles the natural 
labdanum secretion. As in the case of natural flower 
oil manufacturing, the labdanum twigs and leaves are 
placed in closed extractors and after contact with the 
plants for a short time the solvent charged with lab- 
danum extract is drawn off and concentrated. The 
last traces of solvent must be removed very carefully 
from the so-called “concrete” remaining in the vacuum 
evaporation pan. 

The “concrete of labdanum” thus obtained is of 
slightly greenish-brown color and has the fragrance of 
the natural labdanum perfume as encountered in 
Mediterranean countries, 

A product carefully manufactured showed the follow- 
ing properti 


Acid Saponification 
Conerete extracted fro Value Value 
Plants orig, Zamora, Spain T1.4 167.1 
esterelle, Francs 62-8 167.1 
: re ted with 945°, aleohol, S5c;-SS¢, of th onerete dissolved 
and about of, residue remaincd, the balance being due to loss by 
evaporation, 
concrete can as svch be applied in soap and 


ms an excelient fixative; its color is not disturbing. 
Numerous experiments on the fixation of soap perfume 
have convinced the writer that concrete of labdanum 
not only is an ideal fixative, blending into Oriental 
types of perfume as well as flower bouquets, but it 
almost seems to help keep the soap white by the action 
of its very slight green shade, 

Whenever solubility in alcohol is required a so-called 
“absolute of labdanum” is to be preferred to the con- 
crete. It is manufactured by washing the concrete 
with strong alcohol, thus precipitating the alcohol in- 
soluble waxes and other inert material, with subse- 
quent filtering and concentrating in vacuo. The result- 
ing “absolute” is a light greenish-brown viscous mass 
with the strong odor of natural labdanum secretion. 

A product manufactured from selected plant ma- 
terial has the following properties: 


EN WG hee eGRSnoennawin peat 61.6 
Saponification Value ................ 146.5 


As already mentioned, concrete and absolute of 
labdanum are very useful because of their high fixative 
value and delicious odor. They blend well with 
lavender, pine and also with all types of Oriental bou- 
quets. Labdanum has aclean, outdoor odor, fragrant and 
refreshing and should form an excellent base for build- 
ing up scents useful in men’s toilet articles. A com- 
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bination with lavender, clary sage and bergamot can 
be blended into a perfume which should with 
much among the men who might welcome a 
change from the prevailing too sweet flower types used 


meet 
favor 


at present in shaving creams and after shaving prep- 
arations. 

The labdanum, re- 
spectively, is by no means limited to perfumes, pow- 
bath and soaps. Of the 
possibilities, we mention only the application of 
danum_ in laundry, for 
amount of 
a long time the suggestion of a pleasant and clean 
scent which appeals to everybody. 


use of concrete and absolute of 


ders, creams, salts manifold 
lab- 
instance, 


labdanum 


deodorizing; 
with a 


per- 


fumed small retains for 


and absolute, thus, all- 


around perfume fixatives of very agreeable fragrance, 


Labdanum, concrete are, 


comparatively low priced and of wide usefulness. 


Minnesota Hairdressers Eleet Wanner 


Frank Wanner, of Duluth, was re-elected president 
of the Minnesota State 
gists’ Association at the seventh annual 
and style show in Minneapolis, October 31 to Novem- 
More than 400 
of the state were in attendance. 


Hairdressers’ & Cosmetolo 


convention 
ber 2. beauticians from all sections 
Emphasis was placed upon practicability, and it was 
that double the 
year. specialists who 
John Mueller of 
Emil Rohde, of 
Miss Theo 
St. Louis, efficiency expert on beauty parlor 
ment; and Myndal Cain, of 
60 models in a style revue. 
Miss Bender, 
stressed the importance of adopting a 
should 


significant lectures drew attendance 


of last 
before the 


Among the appeared 


convention were Chicago, 


authority on haircutting; Chicago, 


marcel wave exemplifier; Bender, of 


manage- 


Minneapolis, who directed 


in her talk on shop management, 


code of ethics 


A beautician have the same code of ethics as 


a reputable physician, giving to a patron only such 


services as honestly deemed necessary after a study 
of needs, she said. 

A hint of what the beauticians and public may 
expect was given by Mr. Rohde, who told delegates 


that with a few deft strokes across the patient’s skull, 
hair can be dyed a different color for every day in 
the week, and for every evening gown in the patient’s 
that 
blue, 


wardrobe. He said dyes are already perfected 


for red, green, and 
The Halowe’en 
highlight of 


the manufacturers’ 


mother-of-pear] platinum 


blonde. banquct provided the social 


the convention. A parade of 60 models, 
and jobbers’ sketch and dancing 


until the wee hours were included on the program. 


Besides Mr. Wanner other officers were elected as 
follows: Angie Meier, Winona, first vice-president; 
Mrs. A. Vogt, Duluth, second vice-president; Vivian 


Minneapolis, and Clyde Ganzel, 


of Minneapolis, treasurer. 


Johnson, secretary, 


On the new board of directors are Carl Gustafson, 
Minneapolis; W. A. Wickland, Minneapolis; Hazel Cal- 


hon, Albert Lea; Mrs. J. H. Robertson, St. Cloud; 
Irva Norton, St. Paul; Laura Hoffsmoen, St. Paul; 
Maidee Hermann Haag, St. Paul; Louise Butler, 
Mankato; Adele Ellinghouse, St. Paul, and Phyllis 


Christianson, Faribault. 
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Official Agricultural Chemists Meet 
(7 ASHINGTON, Nov. 5.—The Association of Offi- 
cial Agricultural Chemists held its forty-eighth 
annual convention Oct. 31 to Nov. 2. 


Of special interest among the numerous papers pre- 


here from 


sented at the meetings was a report on preservatives 
by J. C. Krantz, Jr., of the Maryland State Department 
of Health. 


Mr. Krantz, in this report, stated that “the esters of 


p-hydroxy benzoic acid are being recommended gen- 


erally as preservatives for food and pharmaceutical 
preparations.” During the past five years, he said, 
much interesting data has been published regarding 


the efficacy of these compounds as disinfectants and 


preservatives, and various esters have been marketed 
nder trade names. 

Sabalitschka 
of the 
found it 
efficient 


Other reports were made by Dr. J. F 


made a pharmacalogical investigation 
and 


The phenol co- 


methyl ester of p-hydroxy benzoic acid 
harmless and non-irritating. 
was determined to be 17. 

. Clevenger and 
cc 2. the 
Food and Drug Adminis- 
tration of New York City. 


Dr. Clevenger 


Jablonski, of 


present- 


ed a report of collabora- 
tive analysis on volatile 
oils in whole and ground 


sage, ground nutmegs and 


ground pimenta. The 
method used in this work 
was essentially that out 
lined in the article pub- 


lished in the Journal of 


the Ame rican Pha maceu- 





tical Association 17:345-9, 
, 1928, “Apparatus for the 
J. W. KELLOGG ~~ = 
Determination of Volatile 
Oil.” The results of the determinations were given for 


both The 
e¢ravity, optical rotation 


The 


ester 


physical and chemical constants. Physical 


constants consisting of specific 


and refractive index, were given for all oils. 


chemical characteristics consisting of acid and 
values were given for the oils from sage and nutmeg. 
The eugenol content was given for the oil from pimenta. 

The yields were given for the volatile oils of each 
The 


reasonably concordant 


product. results reported by the collaborators 
taking into consideration 
their inexperience with the method. A detailed report 
of the method, results of the collaborators and a dis- 
cussion of the results will probably be published in the 
August number (1933) of the Journal of the 
of Official Agricultural Chemists. It 
that further work be done 

The following officers were elected: 

J. W. Kellogg, Department of Agriculture of Penn- 
sylvania, Harrisburg, president; R. Harcourt, Guelph, 
Canada, vice-president; W. W. Skinner, United States 


Washington, 


were 


Associa- 


tion was recom- 


mended 


Department of Agriculture, secretary 


and treasurer. 
The convention also elected the following as ad- 
ditional members of the executive committee: 
F. C. Blank, C. C. McDonnell, H. H. Hanson and 
H. D. Haskins. 
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Rancidity in Toilet Soaps 


True and Imaginary Causes of this 


Condition Discussed by 


Dr. Fred. Winter, Vienna 


HE purpose of this discussion is to explain cer- 
tain striking points relative to the possible causes 
of toilet soaps becoming rancid, and particularly 


to endeavor to settle the following ques 
tion, which has been really troublesome, 
namely “Can the perfume in the toilet 
soap be the more or less immediate cause 
of its becoming rancid?” 

Various clever theories on this subject, 
in fact the too many theories propounded 
by too many learned men, have resulted 
in confusion in the art of making toilet 
soaps. These theoretical excesses have 
caused a feeling of uneasiness in using 
perfumes and particularly because of th¢ 
interdiction against certain aromatic sub 
stances, based only on theoretical grounds, even though 
these substances have been well-tried and are es- 
pecially valuable in perfuming toilet soaps. This at 
mosphere of distrust must be dispelled at all costs, even 
though it involves forcible collision with the brazen 
face of science. 

The first thing that must be done is to apply the 
brake to these theoretical excesses once for all, for 
they menace the vital interests of our art. We must 
also defend the traditional liberty under which it has 
been practiced. It is necessary to uphold the incon- 
testable right of choice, not only with respect to the 
substances used in soap making, but also the perfumes 
to be admixed with the soap according to our own in- 
dividual ideas and guided only by our own practical 
experience and our special and intuitive knowledge of 
the subject. 

This is, consequently, the underlying reason why the 
author has undertaken to apply himself to a_pro- 
found study, in the first place of the real causes of 
rancidity, so that he could demonstrate the surprising 
shallowness of the arguments on which are based the 
inauspicious theories which attempt to endow the per- 
fume in the soap with the role of an essential factor 
in its becoming rancid. The author will employ the 
arms of logic in destroying this fallacious system, 
while appealing in the last analysis to common sense 
and for a sane interpretation of the facts. 


Rancidity Becoming More Common 


On the other hand it is very important that the per- 
fumer understand how properly to evaluate and inter- 
pret the factors which are actually capable of causing 
rancidity of soap, so that he may be in a position to 
control them and to produce a soap which is free from 
faults of any kind. For a faulty soap will contain the 
germ of rancidity and will destroy the best-selected 
perfume. 

It must be stated that this phenomenon, which is so 
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unpleasant and unfortunately so frequently met with in 
our day, was quite rare in the days before the war. In 
those better days, moreover, there was no one who 
thought of explaining unexpected rancidity 
of soap as being caused by the presence of 
perfume and the practical man would use 
with great success and without any fear 
at all large numbers of aromatic substances 
which are today so unjustly calumniated 
and unreservedly designated as the cause 
of rancidity. We must emphasize this 
point, that is, the singular coincidence of 
the two facts which we have just brought 
to light, namely the rare cases of rancidity 
and the entire absence of any plausible 
reason for seeking a scapegoat on which 
to saddle the responsibility for this disagreeable phe 
nomenon. 

Many practical men attribute this state of affairs, 
namely the frequent occurrence of rancidity in soaps, 
either to the use of impure fatty matter or of unsuit- 
able stock (that is free fatty acids, palm oil, excess 
coconut oil, etc.), or to certain faulty methods of manu- 
facture, particularly those which are intended for the 
production of fantastic quantities of soap within rather 
limited periods of time. <A particularly reprehensible 
procedure is the sudden cooling of the hot soap paste. 
Many authors agree in viewing this process as a source 
of many defects of all kinds, including that of rancidity. 
However that may be, it is certain that the desire to 
produce fabulous quantities of soap at low cost has 
resulted in regrettable carelessness in the choice of raw 
materials and also in the tendency to neglect the 
scrupulous observance of certain details of the manu- 
facturing process. These are indeed regrettable omis- 
sions to which must be assigned a good number of the 
disappointments which are so frequent today. 

The real causes of the rancidity of neutral soap are 
always found in the intrinsic defects of the curd soap 
and are the more or less immediate result of negligence 
either in the selection of the fatty raw materials or in 
the methods used in preparing the soap, as long as the 
rancidity of the soap is not caused by storing it under 
unfavorable conditions, that is in a moist room, allowing 
it to be exposed too long to too bright light, ete., or 
finally when the rancidity of the soap is not brought 
about by contamination with metals, particularly iron 
contained in the lyes or derived from the metal of the 
kettle, copper from the dies, ete. 


Qualities of Good Curd Soap 
As these general facts have been established, we will 
first discuss the fundamental requirements which curd 


soap of good quality must meet, before entering into a 
more explicit discussion of the mechanism of rancidity 
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as caused by the factors which have been briefly men- 
tioned above. 

Hence the following requirements are obligatory in 
a curd soap which can be considered to have good keep- 
ing qualities, so that it is possible to exclude a priori 
subsequent rancidity of the soap and all other defects, 
that might be caused by a poorly made curd soap. If 
rancidity then takes place, it would be a direct con- 
tradiction of any claim of durable perfuming. 

1. The soap should be carefully finished as far as 
alkalinity is concerned, that is the freshly made soap, 
containing approximately 64 per cent fatty acids, 
should have an alkalinity not substantially less than 
0.03 to 0.0385 


(minimum) 


per cent, figured as sodium hydroxide 
and not substantially than 0.05 to 
0.06 per cent, figured as sodium hydroxide (maximum). 

2. It should not sodium 
chloride, and in no case should the content of salt be 
substantially more than the maximum tolerable limit 
of 0.4 to 0.5 per cent NaCl. The soap should, however, 
preferably contain an average of 0.2 to 0.3 
sodium chloride. 

3. It should be free from metallic impurities, par- 
ticularly iron. The will latter from 
ferruginous lyes or it may be derived from the metal 
of the soap kettle. The 
albuminous substances, 


more 


contain any excess of 


per cent 


soap absorb the 


contain 
derived 


soap should not any 
from the 


riginal fatty matters of animal origin, such as tallow, 


which are 


Contamination by Metals 


Contamination of the metallic 
that 


This 


soap by impurities, 


is poisoning by metals, is an matter. 


The 


most common metallic contamination of soap is caused 


important 
will cause rapid and inevitable rancidity. 
v iron, the latter being introduced into the soap from 
iron-containing lyes, that is lyes containing rust, or the 
iron may be derived from the unprotected metal of the 
soap kettle. The iron of the kettle is dissolved by the 
contents. particularly frequently when free fatty acids 
or strongly rancid stock is used in making the soap. 
The free fatty acids easily corrode the walls of the 
soap kettle (this is proven by examining the iron drums 
in which the fatty acids are shipped and stored). An 
ron salt is accordingly formed. 

However, contamination of the soap by copper is no 
less to be feared when copper vessels are used, for ex- 
ample, open pans for melting the grease. This is also 
true of contamination of the soap with nickel, which is 
caused by the presence of traces of catalysts in the 
We will 
not go into this matter any further at this point but 
will return to the subject later. 


stock when hardened fatty oils are employed. 


Albuminous Substances 
The 
would not result in the soap becoming rancid, but it is 


presence of albuminous substances in the soap 
unquestionably responsible for giving the soap a very 
disagreeable odor. This becomes noticeable when thes« 
substances begin to putrefy which is not very long at 
all in taking place. 

1. The proportion of saponifiable matter in the soap 
which has net been sapenified in the soap making proc- 
ess, should never exceed the maximum allowable limit 
of 0.1 per cent. 
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5. As 
cerned, this should be only the 


far as the water content of the soap is con- 
natural quantity which 
is derived from the boiling of the soap, that is combined 
water. It should not contain any excess water, that is 
uncombined water, which arises from subsequent addi- 
tion of water, for example, from the disastrous practice 
of wetting the soap chips during grinding. 

6. The soap should preferably be cooled slowly and 
gradually in the frames and a soap with crystalline 
structure should be obtained. It should not 
rapidly with the formation of an amorphous mass of 


be cooled 


soap. 

7. It produced 
bleaching by means of sulphite. It 
from selected, fresh, neutral fatty 


chemical 
should be 


should be without using 
made 
The use 


of free fatty acids, palm oil, mutton tallow or strongly 


materials. 


rancid fatty substances of any sort whatsoever is ex- 


pressly prohibited. The fatty mixture should not con- 


tain too much coconut oil, and the proportion of the 


latter in the stock should not be substantially greater in 
any than limit of 


calculated on the total weight of the 


case the allowable fifteen per cent, 


fatty mixtu 


Secondary Requirements 


So much for the fol- 
secondary importance 
Which must be met by the curd soap. 


principal 
requirements of 


requirements. The 


lowing are the 


1. The soap should be perfumed skillfully and as 
required. Good quality and carefully selected natural 
or artificial perfumes should be used. The use of any 
perfume containing residual matter which may be 
suspected of causing possible injury to the soap, par- 


ticularly chemical residues, should be avoided. 
2. The curd soap and the perfumed soap should be 
ored protected 


sunlight. 


+ 


and from moisture and exposure to 


too bright 


3. It should be kept from coming in contact with 
metals, such as iron and copper which might caus: 
metallic contamination. The danger of contact with 


iron and with copper dies in stamping the 


copper labels applied to the soap itself, should also be 


soap, oO! 


avoided. 


Any soap which does not meet these exact require 
ments is intrinsically a defective soap and there will 
be no delay in the perfume deteriorating due to the 
soap itself, that is either to the excess of alkali in it, 
r to rancidity setting in more or less rapidly, or to the 
putrefaction of the albuminous substances, or to the 
characteristically disagreeable dor due to the use of 


free fatty acids, palm oil, mutton tallow or to an excess 


of coconut oil 


Ingredients for Toilet Soaps 


The following facts pertain to the selection and pro- 
ortions of the ingredients of the fatty mixtures used 
in the manufacture of toilet soap. 

\ good grade toilet soap is made frem fresh, neutral 
fatty substances. Those of particular importance are 
eef tallow, lard, olive oil, ete The addition of coco- 
nut oi! is indispensable in increasing the lathering qual- 
ty of the soap, but the quantity added should be 


trictly within the set limits. For to« ge a proportion 


of covonut oil, substantially greater than fifteen per 
nt by weight calculated on total weight of the 
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fatty mixture used, wil. injure the perfume. This must 
be prevented. 

The use of mutton tallow or palm oil is not admiss- 
ible because of the disagreeable odor which these sub- 
stances give the soap. The use of cottonseed oil is also 
reprehensible because this oil causes ugly spots in the 
soap. Free fatty acids must not be employed, because 
they are responsible for the inoculation of the soap 
with the germ of rancidity and also because they injure 
the perfume markedly due to their characteristic, dis- 
agreeable odor. It need scarcely be mentioned that 
rancid, neutral fatty materials should be cautiously 
used in making toilet soaps for the same reasons that 
have been mentioned above. 


Causes of Rancidity 

We are now ready to return to a more explicit con 
sideration of the actual causes, properly speaking, of 
rancidity of soap. 

Generally speaking, the rancidity of soap, just like 
that of fatty substances, is caused by the presence of 
free fatty acids, specifically by the liberation of fatty 
acids from glycerine or alkali. If the saponification of 


the soap is incomplete due to deficiency of alkali (a 
practical fault in soap manufacture), the soap will con 
tain unsaponified fatty matter which will become rancid 
quickly. In this instance we are concerned with natur 
al rancidity, a matter which is relatively easy to pre- 
vent by more careful manufacture. However, aside 
from this special case, which interests us here only as 
a mere matter of record, the rancidity of soap is always 
caused by the intervention of special factors which pro 
mote decomposition of the alkali salt of fatty acids, that 
is soap, into free fatty acids. Thus this liberation of 
faity acids is almost always due to hydrolysis, aside 


from some other special factors. 


In fact. the hydrolytic decomposition of soap, in ihe 
great majority of cases, if not always, is the primary 
and essential cause of rancidity, provided that the 
hydrolytic action sufficiently prolonged. While the 

iperficial and transitory hydrolysis, which is caused by 
the normal wetting of the cake of soap as it is used, 
causes merely the simultaneous liberation of fatty acid 


and alkali, and while it is ephemeral and retrogressive 
in the sense that the recombination of free fatty acids 


with the alkali, which is the original state, is re-estab- 
ished as soon as the water evaporates, the prolonged 
absorption of water, however, due to abusive, copious 


ana continuous wetting of the soap will cause perma 
nent decomposition of the soap and rancidity to a ce) 
tain degree as a direct result thereof. 

This extensive and destructive hydrolysis may be due 
to wetting the soap during grinding or to any other 
imprudent operation of like nature involving the ad- 
dition of water. It is therefore advisable to bear this 
fact well in mind, that, when the soap is stored in an 
atmosphere which is always and copiously humid or, 
vhat amounts to the same thing, when it is first well 
moistened and then stored in this condition (that is in 
containers without holes for the removal of the water, 
etc.), the soap will quickly become rancid due to its ex- 
tensive and permanent hydrolysis. 

This is also true of defective soap, in the sense that 
it contains an excess of sodium chloride (salt) and 
that it is subject to distinct sweating due to the hygro- 
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scopicity of the salt. This sweated condition of t! 
soap is equivalent in the long run to abundant and cor 
tinuous wetting, and hence hydrolytic decomposition and 
rancidity take place. 


Contamination by Metals 


We have mentioned above that the presence of metal 
lic impurities in the soap is responsible for its rapid 
rancidity, whether this is due to the catalytic action of 
the metal, or secondarily to the hydrolysis of the anhy- 
drous metallic soap which is formed. We will return 
later to the mechanism of the action of metals in caus- 
ing soap to become rancid. 

We cannot emphasize too strongly the danger of the 
presence of metallic impurities in the soap, a danger 
which has been ignored too long. We must protect 
ourselves from disagreeable surprises of such nature 
We must strictly avoid the thoughtless use of lyes 
containing iron, a practice which is unfortunately too 
prevalent at the present time. In fact, the neglect 
of this precaution and the regrettable habit of storing 
lyes in iron tanks with unprotected walls has been the 
cause of many disappointments. Furthermore, this is 
also true of working in dirty and rusty kettles or pans 
and of using rusty apparatus. Furthermore, iron i 
also introduced into the soap when free fatty acids or 
strongly rancid fatty substances are melted in iron 
kettles. We must also be on guard against too pro 
longed contact of the soap with metals such as iron or 
copper (frames and dies.) Modern trade and technica] 
literature gives numerous cases of the poisoning of 
soap by the copper contained in brass dies. We must 
also call attention to the fact however that many soap 
makers use yellow copper dies with impunity and that 
numerous soap works use them daily without suffering 
any inconvenience at all. What can be concluded there 
from? It appears to us to be a difficult matter to give 
an authoritative answer to the question. Perhaps there 
are certain unknown factors involved which prevent 
the manifestation of the aforementioned troublesome 
phenomenon, while there are others which promote the 
rancidity of soap in the presence of metals. 

This however is certain. The prolonged contact of 
the soap with copper (which cannot however take place 
during the pressing process) causes rapid rancidity of 
the soap. We may also say that for the same reasons 
the use of copper labels on the soap cakes themselves 
may likewise be the cause of rapid rancidity. This may 
arise from the greenish spots that are formed on the 
soap cakes in the vicinity of the labels. The conclusive 
results obtained from these experiments, based on pro- 
longed contact of copper with soap, however, do not 
explain the claimed possibility of the cake of soap be- 
ing poisoned during the necessarily short contact of 
the latter with the copper dies. The afore-cited fact, 
namely, that many soap works use copper dies daily and 
without the slightest inconvenience appears to contra- 
dict this theory. On the other hand published informa- 
tion, worthy of credence, appears to verify the fact 
that there is certain danger in using such dies, as fat 
as possible poisoning through momentary contact of the 
soap with the copper of the dies is concerned, even 
though this does not take place under fortuitous cir- 
cumstances whose significance we ignore. It goes with- 


(Continued on Page 514) 
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Bourjois Adopts Consignment Plan 


Bourjois, Inc., New York, has adopted the con- 
signment plan of distribution for its new “Spring- 
time in Paris” line of toilet preparations. The ob- 
ject of this move, according to Ralph Aronson, gen 
eneral manager of the company, is to protect retailers 
from the ravages of cut prices and cut-throat compe- 
tition by assuring them of a satisfactory profit. 

Under the new plan, which is similar to that used 
by the General Electric Co., retailers will act in the 
capacity of agents for Bourjois, and the stock in their 
stores will at all times be the property of the manu- 
facturer. The retailer is required to sell the products 


manufacturer which allows 


Also, the 


consumers and not 


the 
him the usual margin of 
sell only to legitimate 
All of these points are 


at a price fixed by 


profit. retailer may 


to other re 


tailers. made clear in the con 


tract signed by the retailer, and if he fails to live 


up to any part of the agreement, Bourjois may with 


draw its merchandise at time. 
According to Mr. 


of an experiment, and its continuance depends upon its 


any 


Aronson, the plan is in the nature 


success, which in turn hinges on the cooperation af 
forded the manufacturer by the retailer. To date, he 
says, the success of the move has been greater than 
he anticipated. 

Vadsco Subsidiaries Revived Units 


V. Vivaudou, Inc., and the American Druggists 
Syndicate, Inc., which were merged with their subsidi 
aries into a holding company called the Vadsco Sales 


Corp. in 1929 and whose sales have been made through 


the Vadsco company, have been revived as separat« 
units and will function as such. Merchandise which 
has been made under the Vivaudou and A. D. S. brands, 
but which has been sold through the Vadseco Sales 
Corp., will in the future be advertised and distributed 
by the firms under whose name it is sold. 


Samuel L. Antonow, vice-president and general man- 
the 
both concerns. 
the American 


Moller 


ager of Vadsco Sales Corp., has been elected presi- 


dent of 1 Katz has been named 
Syndicate 


office in 


ik manue 
Druggists 
hold the 


vice-president of 
while Henry J. 
V. Vivaudou, Inc. 


will same 


C. P. McCormick Heads Mayonnaise Group 

Charles P. McCormick, 
& Co., Inc., Baltimore, 
Mayonnaise Manufacturers’ 


vice-president of McCormick 
elected 
Association at its 
October 24-26. 


was 
seventh 
annual convention in Boston, 
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NOTES 


ATM DEM LEU PELL 
be. . . . . . . . O * 





Smith Now Yardley Head 
At a recent meeting of the board of directors of 
Yardley & Co., Ltd., New York, Cecil Smith, who for 


a number of years has been vice-president and manag- 


elected 


ing director of the company, was president. 
He succeeds John B. Niven who has resigned as presi- 
dent, but retains the office of secretary. Curtis Cam- 
paigne, for several years sales director of the com- 
pany, was chosen vice-president. 

Mr. Smith has been associated with the New York 
house of Yardley since it first introduced Yardley 
products in America, and has played an important 
part in the rapid and steady growth of his house. He 





Curtis C 


CECIL SMITH \MPAIGNE 


elected Associated 


oilet 


president of the 
Articles, 
that 
mnvention. Mr. 


was recently vice 


Manufacturers of T and has been a mem 
ber of the 
the last 
Yardley 
capacity he 


executive board of organization since 


annual ¢ Campaigne joined 


several years ago as sales director in which 


» has been eminently successful. He is wide 
ly known in the trade and among 
throughout the country. We 


to both men on their well deserved promotion. 


buyers of toiletries 


extend congratulation 


N. A. R 


At the 
Exhibitor’s 


D. Exhibitors Elect 

meeting of the N. A. 
held in Boston, the 
president, J. A. Robinson, Ben 
president, Triner, Joseph 
McCann, Dr. 
Mont- 
Directors: 
; Max 
F red- 
Kodak 


R. D. 
following 


recent annual 
Association, 
elected: 
first 
Triner Co.; second vice-president, H. N. 
Miles Medical Co.; 
gomery, Dr. L. D. 
chairman, William 
Lippmann, S. Pfeiffer 
erick Stearns Co.: B. 


Co: W. P 


officers were 


Levy Co.; vice Joseph 
secretary-treasurer, C. F. 
Medicine Co. 
O’Neill, Emerson Drug Co. 
Mfg. Co.; Ralph 

McCallum, 
Norwich 


LeGear 


Hayes, 
Eastman 
Tomlinson, Pharmacal Co. 
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Rogan Elected to P. & G. Board 


talph F. Rogan, secretary and advertising man- 
ager, was elected to the board of directors of the 
Procter & Gamble Co., Cincinnati, to fill the vacancy 
caused by the death of the late James N. Gamble, at 
a recent meeting of the stockholders of the company 
in Cincinnati. The fol- 
lowing directors were re 
elected: George D. 
Crabbs, Richard R. 
Deupree, Charles W. 
Dupuis, Herbert 4G. 
French, Cecil H. Gamble, 
William Procter, William 
Cooper Procter and John 
Walter Liven- 
good, Carlous Richardson 


J. Rowe. 


and J. T. Coale were 
elected to the board by 
workers in the Ivorydale, 
O., New York and Kansa 
City plants as their repre- 





RALPH F, ROGAN 


sentatives. 

The election of Mr. Rogan to the board comes at 
a time when he is about to complete a term of thirty-two 
Starting in the 
kettle house at the Ivorydale plant, he advanced 
rapidly, being promoted to the general offices as as- 


years’ service with the company. 


sistant to the advertising manager and then assum 
ing the latter office. In April, 1931, he was elected 
secretary, the office he now holds. 

R. R. Deupree, president of the company, in address- 
ing the stockholders, stated that sales for the first 
quarter ended September 30 were within three per 
cent of sales for the corresponding period last year, 
and that “by aggressive sales policies, especially in 
the last six months of the fiscal year, the company 
was able to maintain its volume of business within 
eight per cent of the preceding fiscal year in the 
face of a general slump in consumptive demand of 
roughly 12 per cent in the industry.” 

The company has announced that the five-day week 
recently inaugurated in its factories has been extended 
to its general offices with no effect on salaries of 
employees. 


New Liggett Companies Formed 


Two new incorporations, Liggett Co., Ine., and 
Liggett Co., Inc., of Richmond, have been granted 
charters under the laws of Massachusetts and Virginia, 
respectively. The Massachusetts company will engage 
in the manufacture and sale of drugs, patent medicines, 
cosmetics and allied products, and the Richmond firm 
will deal in-drugs and sundries. Both have been 
granted the use of the firm names by Louis K. Liggett 
Co., retail subsidiary of Drug, Inc. Capital of each 
concern is listed at $10,000. 

The formation of the new incorporations appears 
to be the first step in the reorganization mentioned by 
George Gales, president of Louis K. Liggett Co., in his 
recent letters to Liggett landlords, when he warned 
that reorganization of the company would follow re- 
fusal of the landlords to revise the terms of the com- 
pany’s leases because of the heavy losses it had 
sustained. 
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Original Dow Drug Sound 


The Dow Drug Co., Cincinnati, has advised us that 
the receivership involving its subsidiary corporation of 
the same name in Pittsburgh does not affect the parent 
company. 

The Dow Drug Co. of Cincinnati was formed 17 
years ago and is the original concern. In 1927 it 
took over a concern in Pittsburgh, changing the name 
to the Dow Drug Co. of Delaware. The receiver has 
been appointed for the Pittsburgh stores and will be 
responsible for subsequent purchases for these outlets. 
This will not affect any bills against the Dow Drug 
Co. for goods, irrespective of the point to which such 
goods were shipped. 


Philadelphia College Opens Department 


In the model drug store conducted by the Phila 
delphia College of Pharmacy & Science and visited 
each year by hundreds of pharmacists in search of 
new ideas, a new department has been opened. All 
goods especially adapted for babies have been concen- 
trated in a single section of the store under the head- 
ing “Baby Department.” This innovation has at- 
tracted considerable attention, and we may soon find 
‘Baby Departments” alongside the lunch counter, the 
lawnmower section and the women’s ready-to-wear 
department of all of our leading pharmacies. 


Picker Returns from Europe 

Myram Picker, president of the Crystal Corp., New 
York, manufacturer of “Outdoor Girl” beauty prepara- 
tions and “Z.B.T.” baby talcum, returned to New York 
November & on the Paris after a long stay in Europe. 
Mr. Picker left the States August 20 for London where 
he spent the greater part of his time. He made his 
headquarters at the new 
factory of the Crystal 
Products Co., Ltd., British 
subsidiary of the Ameri- 
‘an company, opened last 
May to manufacture the 
company’s products for 
European markets. 

Mr. Picker spent con- 
siderable time in directing 
the development of the 
3ritish company toward 
greater efficiency and in 
establishing the business 





methods followed by the 
American firm. He _ in- 


MYRAM PICKER 


creased the personnel of 
the plant materially, introduced the merchandising 
procedure of the Crystal Corp., increased the adver- 
tising program and added several more items, now 
being manufactured in America, to the line produced 
for European markets. He found the business in 
satisfactory shape, despite the slowness of the up- 
turn, although he reports that subject is not on the 
tongue of every citizen as has been the case in this 
country. 
Mr. Picker also visited the Continent, spending a 
short time at Carlsbad, Czechoslovakia. 
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Displays at New England Exposition 


Among the manufacturers who had booths at the 
New England Prosperity Exposition, conducted in 
Mechanics Building, Boston, from Oct. 31 to Nov. 5, 


were the Potter Drug & Chemical Corp., Lever Bros., 
the Vita-Ray products, Joseph Burnett Co., and G. S. 
Cheney Co. William C. Hamilton, assistant general 
the sales 


manager of promotion department of the 


Potter Drug & Chemical Corp., had charge of this 
concern’s participation in the exposition. He was 
assisted at the booth by Leonard P. Donahue and 


Francis Putnam, chemist. A. C. 
of the Burnett booth. 


Davidson had charge 


Moorwood, Ine., Commences Manufacture 


Moorwood, Inc., established 
ton, S. D., is 
pounds, soaps and 


Yank 


com 


last Summer at 


now manufacturing sweeping 


polishes, and is also working on 


a new anti-freeze compound. Officers of the company 


are: R. F. Lundy, president; John L. Famestad, 
vice-president; and Philo Larrabee, secretary and 
treasurer. Mr. Larrabee is acting as general man- 
ager. 


Lionel Rogers Corp. Organized 

Lionel Rogers Corp., New York, has been organized 
and is placing on the market a line of shaving prep- 
arations under the brand “University Club.” 
Frank 


Benjamin 
Louis Shneider, 


Silverstein, 


is president of the company; 


vice-president; and Morris and 


Montreal. 


secretary 


treasurer. A Canadian office is located in 


Storfer Continues Business Expansion 

Benson Storfer, progressive head of Storfer Labora- 
tories, Inc., New York, is continuing the program of 
His 
latest acquisition is the business of Empress Manufac 
turing Co., New York, which he 


expansion of his activities begun some time ago. 


has taken and 


over 


will unite with his other 
enterprises. In June of 
this year Mr. Storfer 
added the former Miro 


Dena business to his line, 


and the following month 
saw him appointed agent 
for Parfums Forvil, of 
Nanterre, France. 
Empress Manufacturing 
Co. was organized by th« 
late Emil Taussig to place 


on the market “Empress” 





hair dye. Later other 

preducts including a line 

of cosmetics were added. BENSON STORFER 
Upon Mr. Taussig’s death, 

the business was taken over by Charles and Herbert 


Vos, who added a nail polish and some other products 
A large distribution was built up for the products, but 
financial difficulties brought about a receivership, and 
Mr. Storfer has now taken over the business. He ex- 
pects to expand and improve the line, and his facilities 
for distribution should make it prominent in the field 
of toilet preparations in the future. 
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Barbas Returns to France 


Raymond Barbas, vice-president and general man 


ager of Jean Patou, Inc., New York, and general 
manager of the French house of Jean Patou, sailed 
for France November 11 on the Paris after an ex- 


tended this 


stay in 


country. Arriving here late in 
August, Mr. Barbas, spent 
a month at the Patou New 
York offices, and then de- 
parted on a long trip 
which took him to most of 
the principal cities in the 
United States 
visited Patou 


where he 
accounts. 
New York, 
he spent a week gathering 
up loose ends of his busi- 


Returning to 





ness before sailing for 

home. 
Mr. Barbas noted an 
actual improvement in 
RAYMOND BARBAS many classes of business, 
particularly in luxury 
lines, in his tour about the country. He said it was 
his impression that American women of the more 
prosperous classes, while they are making more certain 
than ever of “getting their money’s worth,” have lost 


the 


dise. 


fear of spending money to buy quality merchan- 


The orgy of “price-buying,” he believed, is dis- 
appearing. 
Mr. Barbas enjoyed his stay here very much. 


he had New 


trip to other parts of the country, and he 


While 
visited York previously, it was his first 
was greatly 
impressed, especially by California. 
Best Returns from Europe 

Samuel M. Best, Potter Drug & 
Chemical Corp., Malden, Mass., returned recently from 
his annual trip abroad, in connection with the Euro- 
pean activities of the company. 


president of the 


He visited France and 
England, and found business conditions showing a re- 
markable improvement over a year ago, and steadily 
growing better. 


Stevens Represents Soap Houses 


Robley D. Stevens has been appointed representative 
for George A. Schmidt Co. and M. H. Fairchild & 
Bro., Chicago, will handle the soaps made 
by these companies with Philadelphia as headquarters. 
He will New York territory for the Schmidt 
company, and Philadelphia, Baltimore, Wilmington and 
Washington for both houses. 


Inc., and 


cover 


Officials 
George H. Burnett, treasurer of Joseph Burnett Co. 
Boston, and A. D. 
cently attended the meeting of the American Grocery 
Manufacturers’ New York. 

A. C. Davidson, in charge of Boston sales, notes an 
excellent response throughout the country to the new 
amber vanilla bottle. 
syrup in 


Burnett Attend Convention 


Lawrence, assistant treasurer, re- 


Association in 


Burnett’s recently brought out 


a rum pints and four-ounce sizes for the 


holiday season. 
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Death of Stockton S. Buzby 

Stockton S. Buzby, vice-president in charge of sales 
of the Procter & Gamble Co., Cincinnati, died sud- 
denly October 29 at his home near Cincinnati of a 
blood clot on the brain. He had been ill for several 
weeks, but the suddenness of his death came as a dis- 
tinct shock to his relatives 
and many friends. He 
was forty-eight years old. 

Mr. Buzby, who als) 
was a director of Procter 
& Gamble, had been as- 
sociated with the com- 
pany for many years. 
He was manager of the 
New York office for seven 
years and later became 
general sales manager. In 
1931 he was appointed 
vice-president in charge of 





ae sales. He was largels 
THE LATE 
STOCKTON S. BUZBY 


instrumental in the estab 
lishment of the Procter & 
Gamble plant in Baltimore which is one of the largest 
of its kind in the country. 

For many years Mr. Buzby was a resident of Balti- 
more, where the body was brought for burial in 
Greenmount Cemetery on October 31. Besides his 
widow, Mrs. Louise Orrick Buzby, he leaves his 
mother, a daughter, Miss Martha Burrows Buzby; a 


son, Harry Buzby, and two sisters, Mrs. Richard 
Randall and Miss Margarita Buzby. 


Death of Frederick F. Ingram 

Frederick F. Ingram, founder of the Frederick F. 
Ingram Co., Detroit, manufacturers of toilet prep 
arations, died October 29 in San Diego, Calif., follow- 
ing a major operation. 
Mr. Ingram, who was 76 
vears old, was the origin- 
ator of the now fa- 
mous “Ingram’s Shaving 
Cream,” and was a promi- 
nent figure in the toilet 
preparations industry. He 
retired from active parti- 
cipation in business sev- 
eral years ago. 

Born in Michigan, Mr. 
Ingram worked as clerk in 
a drug store at an early 





age, and later established 
THE LATE a drug store of his own. 

FREDERICK F. INGRAM While a druggist he de- 
veloped Ingram’s “Milkweed Cream” which in later 
years was to bring him prominence. 

Mr. Ingram became a partner in the firm of Mil- 
burn & Williamson after selling out his drug store, 
and in 1885 bought out his partners and formed the 
Frederick F. Ingram Co. Later he brought out 
Ingram’s shaving cream which, when his company 
was acquired by the Bristol Myers Co. in 1928, became 
nationally known. 

In addition to his wide business activities, Mr. 
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Ingram was prominent in the civic and social affai: 
of Detroit where he lived for 40 years. He was 
a member of the first executive board of the Manu- 
facturing Perfumers’ Association (now the Associated 
Manufacturers of Toilet Articles), and later served 
as its vice-president. He leaves his widow, Mrs. Laura 
Mayo Ingram, of San Diego, and a son, Frederick F. 
Ingram, Jr., of Dallas, Tex. Another son, Mayo, is de 


ceased. 


Death of W. M. MeCormick 


Willoughby M. McCormick, president of McCormick 
& Co., Baltimore, died suddenly in the New York office 
of his company November 4. He was 68 years old. 

Mr. McCormick was born in Dover, Loudoun Co.., 
Virginia, July 12, 1864, a son of Robert Burns and 
Katherine Reynolds Mc- 
Cormick. The forbears of 
his family had settled in 
Virginia before the Revo- 
lution. He was educated 
by tutors and at an early 
age set out for Texas 
where for three years he 
was employed on a ranch. 
Later he went to South 
Dakota where he entered 
in the milling business, re- 
turning East in the late 
80’s to settle in Baltimore. 





Here he established him- 


THE LATE 
W. M. McCormick 


self in the spice business 
where a knowledge of 
chemistry in which he was proficient was useful and 
his previous experience in connection with food prod 
ucts could be capitalized. 

His first shop was a single room, and Mr. Mce- 
Cormick himself acted in every capacity. From this 
small beginning grew McCormick & Co., one of the 
world’s largest spice, flavor and food sundries enter 
prises. It now has branches in more than 50 coun- 
tries with buying agencies in all of the leading spice 
producing countries. Mr. McCormick was the active 
and directing head of the business from the time of 
its establishment until his death. 

He was married twice, his first wife, the former 
Estelle B. Tyler, of Baltimore, dying in 1903. Three 
years later he married Miss Helen Cobb of Baltimore 
who survives. 

Mr. McCormick was a leading Baptist layman and 
was deeply interested in the philanthropic work of 
his church in Maryland and Virginia. He was presi- 
dent of the Baptist Home and the Baptist Children’s 
Society, organizer of the Baltimore Commercial Bank 
and a director of other banking institutions; a thirty- 
second degree Mason, and a member of the Baltimore 
Flying Club and the Merchants’ Club of Baltimore. 
He was one of the organizers and a past president 
of the Flavoring Extract Manufacturers Association 
and a regular and active participant in its annual 
conventions and special meetings. Funeral services 
were held in Baltimore November 7 and were attended 
by a large delegation of his business friends and 
colleagues. 
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AT THE 
THE GODDESS OF FLOWERS, 


Upper Lert Is 


REPRESENTING ALL PeEr- 


FU MES. LOWER LEFT, A 
PERSIAN WOMAN AN 
NOINTING HERSELF WITH 
OTTO OF ROSES. CENTER 
A CHINESE LADY HAVING 
HER FACE ENAMELED 
WITH LIQUID POwnpeER. 
RIGHT, AN EGYPTIAN 
WoMAN USING “KOHL,” 
THE ANCIENT MASCARA. 
THESE ARE FOUR OF A 


GROUP OF TWELVE MURALS 


MURALS FOR NEW ROCKEFELLER CENTER BY WITOLD GORDON. 
Murals Depict Cosmetic Art Hickey Now With Horte 
In the Powder Room of Radio City Music Hall in Joseph Hickey has been appointed sales manager fo 


the new Rockefeller Center, New York, there are being 
which will depict the 
Witold Gordon. 


the artist, has sketched twelve groups of figures which 


prepared a series of murals 


history of cosmetics through the ages. 


done in white, silver, black and coral against 
The 
series will carry this history of cosmetic art from the 


will be 


the oyster white parchment walls of the room. 
time of the ancient Egyptians and Chinese down to the 
Through the courtesy of the New York 
privileged to number of Mr. 


modern day. 
Sun we a present a 
Gordon’s sketches which will shortly grace the walls 
of the world’s most modern theatre. 
Terri Appoints Representatives 

Terri Cosmetics Corp., New York, 
several appointments covering various sections of the 
country. Hose-Girod Sales Co. is now handling Terri 
business on Long Island. E. K. Palmer, formerly with 
Piver, has charge of sales on the West 
J. W. well trade in 
New York, will handle jewelry trade distribution for 
the “Terri-Deb” vanity in Metropolitan territory. 


Coast, while 


Johnson, known in the jewelry 


Hav & Co. Observes 91st Year 


H. H. Hay & Co., manufacturers of flavoring ex- 


tracts, and fruit syrups and juices, are observing the 
Port- 


uses the 


ninety-first anniversary of their 
land, Me., by Henry H. Hay. The company 


founding in 


‘3 H” brand, and distributes chiefly through the New 


England states. 
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has advised us of 


the Horte Chemical Co., Boston. 


Pine Tree Products for seven years. 


He was formerly sales 


manager fot 


The Horte organization has added to its line a 
shaving cream and a tooth paste. The entire Horte 
line, according to Francis A. Nolan, general manager, 
will be re-packaged after the first of the year. The 


two new products are being marketed under privat 


brand names. The tooth paste has a milk of magnesia 
base, and the new shaving cream is made in bay rum 
and lavender and also in a latherless type. This con- 


cern is using the absorption bases for its products 


Mile. Giraud 


Mile. Margot 
nected with 


With Tokalon 


some time 
York, and who 


Giraud, who was for 
New 
also has visited the trade in other parts of the country, 
Tokalon in 


con- 


Lucien Lelong, Inc., 


is now a beauty specialist with Paris. 


Mlle. 
pany, 


Giraud is in charge of research for this com- 
and attends to the presentation and merchandis- 
New York 


1933 on business for her com 


ing of new products. She expects to visit 
early in the Spring of 


pany. 


Bennett Visitor in New York 


Bennett, of DeJohnson, 
Mrs. 


month. 


James Drogueria Havana, 
Bennett were visitors in New York 
While in the city Mr. Bennett 


offices of Charles L. 


Cuba, and 
this 
made his headquarters at the 
Huisking & Co. 


early 
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Watkins Group at King Home 

On the Editor’s recent visit to Winona, he had the 
pleasure of visiting “‘Rockledge,” the home of E. L. 
King, near that city. The accompanying picture was 
taken during the course of this visit, and shows Mr. 





E. L. Kinc, Dr. E. G. THOMSSEN, D. C. ALEXANDER 
AND L. S. LEvy 


King, Dr. E. G. Thomssen, D. C. Alexander, (assistant 
treasurer), and the Editor on the terrace. 

Mr. King was recently elected president of The J. R. 
Watkins Co. He is very optimistic over the general 
business situation and reports that he has noted con- 
siderable improvement in sentiment as well as in actual 
business during recent months. 

Shortly after the visit, Dr. Thomssen, director of 
research for the company, left for an inspection trip 
of the Memphis, Tenn., plant, and later in the year he 
will spend some time in the East visiting the Newark, 
N. J., plant. 


Varvat Returns from Europe 

Gabriel Varvat, chief chemist and technical manager 
of the George Silver Import Co., and Mme. Varvat 
returned to the United States on the Paris November 
8 after a visit of about six weeks in France. Although 
the trip was primarily for vacation, he spent some 
time at the laboratories of Etablissements Roure 
Jertrand Fils & Justin Dupont at Argenteuil. 

Mr. Varvat was much encouraged by signs of busi 
ness improvement, and considers prospects for steady 
gain in activity of perfume raw materials excellent. 


Lengvel Here on Business 

Georges Lengyel, head of Lengyel Fréres, Paris, 
arrived on the /le de France recently for a business 
visit of several months. Mr. Lengyel is extremely 
optimistic regarding the prospects for rapid improve 
ment in the perfume business both in Europe and in 
America where his products have a considerable dis- 
tribution. 


Kentucky Examining Board Appointed 

Roy O’Bannion, secretary and treasurer of the Cov- 
ington Chapter of Master Barbers, was appointed a 
member of the Kentucky Board of Barber and 
Beautician Examiners, and was elected vice-president 
of the board. Other members are: Mrs. Sarah T. 
Sayles, Shelbyville, president; Jessie Bixler, Louis- 
ville, member; L. T. Fuller, Hopkinsville, member. 
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Lyons. Jr.. Now Heads Company 


I. L. Lyons, Jr., became president of I. L. Lyons & 
Co., Ltd., New Orleans, wholesale druggists and toilet 
goods manufacturers, at an election of officers just held. 
Mr. Lyons has served as vice-president for several 
years. He succeeds John W. Phillips, outstanding 
figure in the New Orleans drug field, who has been con- 
nected with the Lyons company for the last 63 years 
and who was retained as chairman of the board of 
directors. 

Other officers elected were: T. H. Lyons, first vice 
president; E. B. Briggs, second vice-president and gen- 
eral manager; and George J. Lyons, secretary-treas 
urer. 


New Company in Massachusetts 

The Granite City Laboratories, Quincy, Mass., a new 
concern, of which Joseph A. Keating is president, has 
introduced “Kleenol,” a cleanser and _ disinfectant. 
This is used as a cleanser for fabrics, rugs, paint, 
floors, walls, etc. It is being marketed for both com- 
mercial and home use. A Boston office, where the new 
product is being demonstrated, is at 228-30 Milk 
street. 


Personality Products Co. Formed 

The Personality Products Co. has been organized in 
New Haven, Conn., to manufacture a complete line 
of toilet preparations. Members of the new firm, which 
is a subsidiary of the Spalding Co., manufacturing 
chemists of that city, are: Clarence Spalding, D. 
Carter, M. Lederer and M. Heberger. 


\ Handsome Private Laboratory 

There are but few perfumers who can boast of 
private laboratories so extensive and so well equipped 
as that of Frank Factor located in his home at Bever- 
ly Hills, Calif. Mr. Factor is the son of Max Factor, 
head of Max Factor & Co., well known manufacturers 
of toilet preparations in Hollywood, and has_ been 


| ; iy 
’ 

da Ve f 

* thy 

a 5 

a vet? orn iteemne ye ee aan tn wl \ a}_.|-s8 


| Tne s Yd ee 
= on ieteatins ta he ‘ a “ 
; oy PN rns 
Ka i 








connected with that business for twelve years. He is 
in complete charge of all manufacturing for the com- 
pany, which, incidentally, makes all of the toilet prep- 
arations which it sells, even its dry rouges and mas- 


cara. The business was organized in 1891 and has 
made steady progress. 

The accompanying photograph shows Mr. Factor’s 
private laboratory at his home. 
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Eugene. Ltd., Elects Officers 
Charles M. Miller vice-president in 
charge of sales and Murray Hulbert vice-president and 


was elected 
counsel, two newly created offices, at a recent meeting 
of the board of directors of Eugene, Ltd., New York. 
Another important action taken by the board was the 
appointment of L. H. Ojeman as secretary. He will 
continue his duties as chief executive assistant to the 


president of the company, Eugene F. Suter. 


Kmareo Installs Automatic Filling 
Clifford F. 
Boston, 


Green, president of the Emarco Co., 
recently in Philadelphia, 


which he 


was looking over 


automatic filling machines, 


in his plant shortly. 


plans to install 
The progress from hand opera- 
tion to machine filling will mark a step in a general 
expansion to be after the 
first of the year. 


program of carried out 


Wilder on Hunting Trip 


Edwin M. Wilder, president of the Cheney Drug 


Co., of Boston, left for Nova Scotia, November 14, 
for a week’s hunting trip. This rest followed a 
strenuous week’s work at the New England Pros- 


Exposition, where he lectured at the Cheney 


booth on flowers and herbs used in drugs and medicinal! 


perity 
preparations. 


White King Appoints Acker 

White King Soap Co., Angeles, has appointed 
G. L. Acker Mr. Acker 
have complete charge of the company’s products in 
Iowa. He formerly connected with the Omaha, 
Neb., branch of the company. 


Los 


lowa state manager. will 


Was 


St. Louis Company Making Progres- 


Our “Inquiring Photographer” has reached St. Louis 
on his journey 


and has sent us 
the accompanying 
photograph of Dr. 
c. &. 


president, and A. 


Sizemore, 


G. Anderson, sales 
manager, of the 
St. Louis Per- 
fume Co. With it 
he sends the news 
that this company 
has started manu- 
facturing 


Cos- 
meties and other 
products featur 
ing a new line 
under the trade 
name “Mare 
schiel-Niel.” The Dr. C. R. SIZEMORE AND 
company also con- A. G. ANDERSON 


tinues its agency 
business, and reports that conditions in its section are 
showing marked signs of improvement. 
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C. P. MeCormick Heads Company 

Charles P. McCormick, vice-president of 
McCormick & Co., nephew of the late W. M. 
McCormick, was unanimously elected president of the 
company at a special meeting of the Board on Novem- 
ber 12. Although Mr. McCormick is only 36 years old, 
thor- 
comprehensive 


formerly 
and 


he has had a 
and 


education in the business, 


very 
ough 


and for the last five years 
has worked directly under 
the guidance of the late 
president in various ex- 
ecutive positions. 

He joined the company 
after his discharge from 
the Navy at the close of 
the World War, and afte) 


about three years in the 
plant started out as a 
salesman, and in 1922 


took charge of the export 
department 
rapidly. In 1927 he 


McCorMIck 


CHARLES P. 


under 
elected 


which, 
his direction, grew was 
vice-president. 

Mr. McCormick is exceptionally active in 


tion work, is president of 


associa- 
the Mayonnaise Manufac- 
and is a and director of 
a number of organizations in the grocery field. 


turers Association, member 


Attends Relief Dinner 


Frank Noonan, of T. 


Noonan 


Noonan & Co., Boston, 
attended the dinner and meeting of the International 


Sons 


Beauty & Barbers’ Supply Dealers’ Association at the 
Hotel Lexington, New York, The 


meeting, called by Byrne for the 


November 4. 


which Joseph 


was 
purpose of taking steps to relieve unemployment in 
the industry, was attended by 
Mr. 


the association. 


about eighty manufac- 


turers and dealers. Noonan is a 


member of th: 
executive board of 


Made District 
John Z. 
sales of the Buckeye Soda Co., Painesville, O., and more 


recently with Procter & 


a district 


W erk 


Heizer, formerly vice-president in charge of 


Manager by 


Gamble Co., Cincinnati, has 
manager tor the M. Werk Co., Cin- 
manufacturer of soap, candles and glycerine. 
His headquarters will be in Columbus, O. 


Zatarain Works on Athletics 


Charles C. Zatarain, of E. 
New 


become 


cinnati, 


\. Zatarain & Sons, Ine., 


Orleans, is chairman of the amateur baseball 


division of the newly coreanized New Orleans Athletic 
Development Bureau. 
‘ ‘ . . 
Bowman with Cowan & Denegler 
Charles L. Bowman, formerly vice-president and 


general manager of Stanco, 


Inc., New 
Cowan & 


York, has been 
appointed 


New York. 


vice-president of Dengiler, Ine., 


De Lacy Chemical in New Quarters 


De Lacy Chemical Co. recently moved from 


Lee avenue to 2843 North Grand avenue, St. Louis. 


1856 
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Interstate Colors Coast Representatives 


An item in last month’s issue announced the appoint- 
ment of George H. Martin & Co. as Pacific Coast 
representative of the Interstate Color Co., Inc., New 
York. We are advised that the Martin company will 
cover only the San Francisco territory, the Mefford 
Chemical Co., of Los Angeles, being the general Pa- 
cific Coast representative for Interstate. 


Emile Schlienger Sees Improvement 

Emile Schlienger, head of Bertrand Fréres, Grasse, 
France,. who has been spending some weeks in the 
United States, returned home on the Exvropa November 
19. Mr. Schlienger traveled extensively through the 
Eastern and Middle Western sections of the United 
States calling on the trade, and reports that in his 
opinion prospects for improved business are excellent. 

He also examined with much interest the charts 
showing business conditions in toilet preparations and 
prices of essential oils shown elsewhere in this issue, 





E. R. VETTERLEIN, EMILE SCHLIENGER AND F.C. THIEL 


and said that in his opinion the upturn in sales of 
finished products, coupled with the extremely low 
values of raw materials, indicated that manufacturers 


would do well to begin to prepare for their manufac- 
turing requirements by the purchase of raw. materials 
at present except onally low prices. 

The accompanying photograph shows Mr. Schlienger 
with F. C. Thiele, president, and E. R. Vetterlein, vice- 
president of P. R. Dreyer, Inc., his American repre- 


sentative. 


Luzier Chemical Establishes Branch 

Luzier Chemical Laboratories, Kansas City, Mo., 
will establish district headquarters in Winston-Salem, 
N. C., for the western North Carolina and southwestern 
Virginia territories. 


H. S. G. Cosmetics Increases Space 
Henri S. Gompes, manufacturer of the “H. S. G.” 
line of cosmetics, has leased the entire eighth floor at 


377 Fourth avenue, New York, necessitated by an 


expanding business. 


Paula Laboratories in Newark 
Paula Laboratories, formerly located in New York 
City, are now in new quarters at 301 Clinton avenue, 


Newark, N. J. 
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U.S. L. Display Effective 

For the first time, it is believed, the public has been 
acquainted with the widespread use of alcohol in 
the manufacture of generally known products as the 
result of the educational exhibit maintained by the 
U. S. Industrial Alcohol Co., in the Lincoln Build- 
ing, opposite Grand Central Station, New York. 

More than 150 different products in which industrial 
alcohol plays an important part in their manufacture 
are effectively displayed on modernistic revolving 
stands in the window. Two stands are employed on 
either side of the window. One depicts the use of 
alcohol in the making of “personal” articles such as 
lotions, antiseptics, cosmetics, perfumes, food extracts, 
etc., while the other shows the wide industrial applica- 
tion. In the latter group such articles as artificial 
leather shoes, photo films, non-breakable glass, bombs, 
lacquers, shellac, etc., are displayed. 

The most striking feature of the display is the 
extraordinary variety of familiar personal and house- 
hold products in which industrial alcohol is used. This 
is vividly brought out by the use of the two revolving 
tiers of display shelves. Studies have shown that even 
this type of simple motion increases the attention 
of passers-by by 200 per cent or more. 

The center panel of the display is a detailed chart 
in color illustrating the various steps in the produc- 
tion of industrial alcohol. More than 900 people have 
visited the offices of the U. S. Industrial Alcohol Co. 
for copies of this chart which are distributed free. 

This display is the fourth of a recent series of 
educational exhibits sponsored by the company. 


Armstrong Cork Plans Capital Reduction 


A plan which will reduce the capital stock of the 
Armstrong Cork & Insulation Co., Lancaster, Pa., 
from 1,554,816 shares of common capital stock with- 
cut nominal or par value to 1,524,693 shares of com- 
mon capital stock without nominal or par value, re- 
ducing stated capital from $7,774,080 to $7,623,465, 
will be submitted to the stockholders for authoriza- 
tion at a special meeting in Lancaster, December 14. 
According to officials of the company, approval of the 
plan will give the company a moderate capital sur- 
plus. 


Madame White Company Moves 
The Madame White Co., of Minneapolis, Minn., 
moved from its former Lake street address to 2526 


Nicolette avenue. 


Soap Fire Damage Slight 

A slight fire in the plant of the Harley Soap Co., 
of Philadelphia, November 10, drove all the employees 
to the street, but was extinguished before any material 
damage had been done. 


Schmidt Joins Innis Speiden 

Ernest C. Schmidt has joined the organization of 
Innis, Speiden & Co., New York, and will specialize in 
the sale of raw materials used by the toilet prepara- 
tions industry. 
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Stevenson a New York Visitor 


R. M. Stevenson, Detroit representative of Givaudan- 
Delawanna, Inc., New York, and White Metal Mfg. 
Co., Hoboken, N. J., spent several days in New York 
this month visiting many of his old friends in the 
trade and conferring with his principals. 

Mr. Stevenson reports that while business conditions 
in his section have been more or less unsatisfactory, 
there is now a distinct undertone of improvement, and 
he anticipates that Fall and Winter business will show 
well known to the trade, 
not only in the Detroit and Middle Western territory, 
but also in New York where he spent a 


years in the chemical and allied fields. 


considerable upturn. He is 


number of 


du Pont Centralizes Coast Units 

A steel and concrete building 26,000 feet of 
floor space at 601 Third street, San Francisco, Calif., 
has been leased by E. I. du Pont de Nemours & Co. 
where all units of the company on the Pacific Coast, 
including fabrics and finishes, chemicals and explosives, 
will be located. 


with 


Parento Enlarges Croton Plant 

Compagnie Parento, Inc., Croton-on-Hudson, N. Y., 
has remodelled its offices and laboratories to take care 
of the expansion of its business and to render better 
service to its many customers. A considerable amount 
of new modern equipment has been installed, includ- 
ing a large number of tanks and several essential oil 
filters, and the laboratory has also been considerably 
enlarged. 

The company is sixteenth year 
in the essential oil business. It is headed by Adding 
ton Doolittle, president. Associated with Mr. Doolittle 
Picciano, vice- 
C. Barton, secretary. M. A. Picciano 
is chemist in charge of research and control. In addi- 


about to close its 


in sales and sales promotion are D. E. 
president, and E. 





3ARTON, A. 


DOOLITTLE, M. A. 
PICCIANO, D. E. PICCIANO 


LEFT TO RIGHT: E. C. 


tion to its headquarters in Croton, the company main 
York office at 507 


Picciano, vice-president, 


Fifth avenue. 
and E. C. 
for Toronto, where they 


tains a New 
D. E. 


secretary, 


Barton, 
will leave shortly 
will arrange for a branch office and plant to distribute 
Parento Mr. 


charge of 


will re 
this 


products in Canada. Barton 


main in Toronto and _ have new 


branch. 
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Higley in New Quarters 

The Higley Chemical Co., of Dubuque, Iowa, is now 
installed in more spacious quarters in the new Wm. 
Lawther building. 


Powell on Western Trip 

John John Powell & Co., 
Inc., New York, has been traveling through the Middle 
West visiting the 
trade and 


Powell, vice-president of 


also 
calling on repre- 
sentatives of his 
company in 
several cities. He 
spent some time 
in Chicago where 
he conferred with 
Harry J. Ahles, 
who handles his 
company’s _ busi- 
ness in that terri- 
who 


represents 


tory, and 
also 


Ungerer & Co. 


Mr. Powell, 
who is treasurer 
of the National 


H. J. 


AHLES AND JOHN POWELL 


Association of In- 
secticide and Dis- 
gave considerable attention 
on this trip to furthering the interests of the associa- 
tion which will hold its nineteenth 


New York early in December. 


infectant Manufacturers, 


annual meeting in 


Travellers Send Greetings 
We have 


received an interesting card showing the 
scene of battleground at Waterloo from Walter H. 
Jelly, Walter H. Jelly & Co., 
and George Koster, general manager of Koster-Keunen, 


i 
Sayville, L. L., battlefield 


president of Chicago, 


who visited the togethe1 


during their trip abroad. A. C. Drury, president of 
A. C. Drury & Co., Chicago, has sent us a card from 
Berlin which he visited and from which point he left 
for Switzerland and France. 


Wiedman Now With Magnus 
H. A. Wiedman, 


drug chemical 


associated with the 
York 
Mabee & Reynard, Inc., 
New York. Mr. Wied- 
man was formerly with McKesson & Robbins, Inc., and 
Fougera & Co., 


York. 


been 
New 
Magnus, 


who has 


and trades in for a number 


of years, is now with 
at the company’s main office in 
with E. 


New 


later Inc., and the Schering 


Co) p. ot 


Applegate Advanced by du Pont 
R. A. 
koid division of E. I. du 


Newburgh, N. Y., 


advertising manager of the Fabri- 
Pont de Nemours & Co. at 


recently was made assistant director 


Applegate, 


of advertising of the company with headquarters at 
Wilmington, Del. 
Organic Chemical Association Vloves 

The Synthetic Organic Chemical Manufacturers’ 
Association has moved its offices from 1 Madison 
avenue, New York, to 260 West Broadway, that city. 
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Active in Trade Board Work 

An exceptionally active interest in the work of 
the Import Committee of the Drug, Chemical and 
Allied Trades Section of the New York Board of 
Trade, Inc., is being taken by Jesse L. Hopkins, presi- 
dent of J. L. Hopkins Co., New York. This important 
committee has been es- 
pecially active during the 
last few months, and its 
report which will be 
presented at the coming 
annual meeting will pres- 
ent the results of its work 
as well as valuable sug- 
gestions for future co- 
operative activities along 
this line. 

Mr. Hopkins has long 
been especially interested 
in co-operative work not 





only in the crude drug in- 
dustry, with which his 


J. L. HOPKINS 


house has been associated 
for so many years, but in the general work of the Drug 
and Chemical Section. He was for many years treasurer 
of that organization, an office which Ae brought to 
a high state of efficiency. He relinq@ished that post 
a few years ago, but his interest in the Section and 
its activities has not waned, and he takes as promi- 
nent a part as ever in its counsels. Mr. Hopkins is 
the dean of the crude drug industry, and is known 
to buyers of these materials throughout our industry. 


New Molded Jar Presented 


An especially interesting announcement regarding 
a new molded jar said to be resistant to water, alkalis, 
acids and oils appears in the advertising section. It 
is the page devoted to the interests of General Plas- 
tics, Inc., North Tonawanda, N. Y. 


Warning to Our Readers 


It has come to our attention that one, Buckley, is 
using the name of THE AMERICAN PERFUMER and its 
publisher in soliciting loans or funds from members 
of the trade. Anyone who is approached in this way 
should notify us immediately. 


Rhoads Joins California Growers 

Evan L. Rhoads, who for the last nine years has 
been chief chemist for the American Preserve Co., 
Philadelphia, has been appointed Central district man 
ager of the products department of the California 
Fruit Growers Exchange, Ontario, Calif. He has 
established headquarters at the Chicago office of the 
Exchange, 189 West Madison street. 

Mr. Rhoads is a graduate of the Philadelphia Col 
lege of Pharmacy and Science where he majored in 
chemistry. During the latter part of his connection 
with the American Preserve Co. he was engaged in 
scientific research and sales promotion work. His 
many friends in the trade will wish him success in 
his new position for which his scientific training and 
sales promotion background render him well qualified. 
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Helfrich Back from California 


J. H. Helfrich, president of Helfrich Laboratories, 


Chicago, returned on October 31 from a visit to Cali- 
fornia. Mrs. Helfrich and their two little daughters 
accompanied him. They visited Mr. and Mrs. L. S 
Helfrich in San Francisco, and are pleased to report 
that Mr. Helfrich, Sr., is in good health, his son stat- 
ing that he looked better than in many years past and 
still maintains a keen interest in the toilet prepara 
tions industry. 

Visits were also made to C. H. Curry, San Fran 
cisco, and Baldwin & Baldwin, Los Angeles, who are 
Pacific coast representatives for Helfrich Laboratories. 
Mr. Helfrich advised us that sufficient business was 
closed to make it an entirely satisfactory trip from 
every point of view. 


Owens-Illinois in Merger 


Acquisition of the Root Glass Co., Terre Haute, Ind., 
by the Owens-Illinois Glass Co., Toledo, O., was com- 
pleted late last month. The Root company, which 
was established 30 years ago by C. J. Root, specializes 
in beverage bottles, although it makes other types of 
glass containers. Mr. Root, who at the time of the 
merger was president of the acquired company, will 
become a director of the Owens-Illinois Glass Co. 


Bopf-W hittam’s New York Office 

Bopf-Whittam Corp., Westfield, N. J., manufacturer 
of lanolin, has advised us of the opening of a New York 
office located in the Empire State building. The com- 
pany has been manufacturing lanolin for the last 


18 years. 


Drury Returns from Europe 
Mr. and Mrs. A. C. Drury returned on the Europa 
November 15 after a visit of about a month in Europe. 
Mr. Drury is president of A. C. Drury & Co., Chicago. 
Combining business with pleasure, Mr. Drury visited 
his principals, Schliemann Companies, Inc., Hamburg, 





A. C. DRURY AND MAURICE MAUBERT 


and P. Robertet & Cie., Grasse. He also spent a few 
days in Berlin and a week in Cannes and Paris. He 
played golf on the links in Berlin where he scored an 
85, and also enjoyed this pastime in Cannes as well. 
The accompanying photograph shows him with Maurice 
Maubert, of P. Robertet & Cie. 
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Exhibit of Scented Plants 


An interesting collection of plants with scented 
leaves has just been placed on exhibition at the Royal 
Botanical Gardens, Kew, London, where many import- 
ant experiments take place in connection with indus- 
trially useful plants. The collection has been drawn 
from all five continents and, though it is necessarily 
limited and confined to plants in pots, it is representa- 
tive and instructive. Rightly the 


confined to plants with fragant 


collection is not 
leaves, but, happily, 
plants with dubious or unpleasant perfumes are in the 
minority. 


The fragrant thymes are well to the fore with 
hyssop, rosemary, and the lemon-scented verbena, 
surely as clean a scent as that of the neighboring 


wormwood is pungent and mint cloying. 


Seedlings of Australian blue (Eucalyptus 
globulus) radiate the well-known eucalyptus odor, but 
the scent of the Australian myrtle, the golden wattle 
new to all but the 
In the confined space 


provided for the collection, there is not room for the 


gums 


and the sassafras 


Australian and expert visitors. 


are probably 


camphor tree, the balsam popular, or many other large 
trees with aromatic leaves. 


Would Enjoin Liggett Bankruptey 


A suit against the Louis K. Liggett Co., of Boston 
and associated companies, including the United Drug 
Drug, Inc., District 
Court in Philadelphia, November 16. plaintiff, 
1524-42 Market Street Realty Co., is 


junction to prevent the Liggett company from going 


Federal 
The 
asking an in- 


Co., and was argued in 


into voluntary bankruptcy. The complaint charges 
that the drug company is planning such a step in 
order to void leases and avoid high rentals on retail 


stores owned by the plaintiff. 


Ellis Laboratories Making Progress 


Our reporter caught this 
informal picture of J. R. ; 
Ellis, president of Ellis Pe 
Laboratories, St. Louis, 
standing outside his offices 
at 4545 Delmar boulevard. 

This company manufactures 


the “Edith Darrell” line of 
toilet preparations which is 
meeting with considerable 
Mid-Western ter 
Mr. Ellis 


increasing 


success in 
ritory. reports 
steadily interest 
in his line and is optimistic 
regarding the 
better 


preparations 


prospects of 
toilet 
generally 


business in the 
field 
during the coming year. 





White Opens Own Offices 


Norman E,. White, who is well known to many of our 
readers, formerly with Toilet Requisites and later with 
The Glass Container, has opened offices at 66 Leonard 
street, New York, will 
hooklets and publicity for 
preparations. 


literature, 
toilet 


and specialize on 


manufacturers of 
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Golden Wedding of M. and Mme. Maubert 


It is a pleasure indeed to congratulate M. and Mme. 
Jean Maubert on their 
which was celebrated in Grasse October 14. M. 
bert, whose eighty-third 
September 21, 


Golden Wedding Anniversary 
Mau- 
celebrated on 
Maubert of P. 


Cie., which 


birthday 
is the father of Maurice 
Robertet & 
company is the 
of the 
which he 


Was 


successor 
house of Chauve 
founded in col- 
laboration with his cousin 
in 1867. 
best 


perfumers and retains an 


He is one of the 
known of the Grasse 


interest in the 
affairs of the company in 


active 


spite of his advanced age. 
Noted for his 
affairs of 


friendly 
interest in the 
the entire perfumery raw 





materials industry and for 
the modest self effacement 


JEAN MAUBERT 


which has characterized 
his efforts throughout his business career, M. Maubert 
has earned a place in the affection and esteem of the 
entire industry. We extend to him and to Mme. 


Maubert our sincere felicitations on their happy anni- 


versary. 
Relief Plans Discussed At Luncheon 


At a luncheon meeting at the Waldorf-Astoria, New 
York, November 17, 
to raise funds in the toilet preparations industry as a 


plans were discussed for a drive 
part of the campaign of the Gibson Emergency Relief 
Committee. 


The meeting was called by T. J. Lewis, of Elizabeth 


Arden, and was addressed by Mrs. E. F. Hutton, 
chairman of the Woman’s Division under which the 
drive in the cosmetic trade is to be conducted. Details 


of the work of the Committee 


Hutton, who was followed by 


were outlined by Mrs. 
Adjutant Shepherd of the 
Salvation Army, who described the emergency exist 


ing among the unemployed in New York City. Charles 
S. Welch Associated Manufacturers 
of Toilet head the 


to conduct 


manager of the 
Articles, 
the drive. 


was chosen to committee 


Those included 


present Mrs. F. L. Carlisle, vice- 
chairman of the Woman’s Division; Mrs. T. J. Lewis; 
B. M. Douglas, Jr., of Bourjois, Ine., A. Lieberfield, 
of Caron Corp.; Jean Despres, of Coty, Inc.; E. H. 


Sefton, of Harriet Hubbard Ayer, Inc.; H. L. 
of Houbigant, Inc., C. M. Baker, of Pond’s 
Co.; D. H. MeConnell, Jr., of California Perfume Co.;: 


Charles A. Hudnut; 


Brooks, 
Extract 


Pennock, of Richard Curtis Cam- 


paigne, of Yardley & Co., Ltd.; P. M. Marshburn, of 
Northam Warren Corp.; A. D. Henderson, of Allied 
Products, Inc.; C. R. Keeley, of Toilet Requisites; and 
S. L. Mayham, of THE AMERICAN PERFUMER AND 


ESSENTIAL OIL REVIEW. 


Laval Laboratories Move 
Laboratories Boston to 


street, 


Lava! 
64 Pear! 


recently moved from 


3rookline, Mass. 
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Death of Louis B. Parsons 


Louis B. Parsons for thirty-eight years connected 
with the firm of Seeman Brothers, wholesale grocers, 
New York City, and up until its discontinuance about 
three years ago, head of its flavoring extract depart- 
ment, died in St. Luke’s Hospital, New York, Novem- 
ber 17, after an_ illness 
of three weeks. He was 
63 years old. Mr. Parsons 
joined Seeman Brothers in 
1894 and progressed rap- 
idly to executive positions 
of trust and importance. 
He was deeply interested 
in co-operative work and 
especially in the Flavor- 
ing Extract Manufactur- 
ers’ Association in which 
for many years he _ took 
an active part and for one 
term was president. He 





THE LATE 
Louis B. PARSONS 


was also a prominent mem- 
ber and vice-president of 
the Knickerbocker Whist Club. Surviving is his widow, 
Mrs. Jessie L. Parsons. Funeral services were held 
from Campbell Funeral Church, New York, November 
19, and were attended by a number of his former 
associates in business. 


Alsop Expands Service Organization 


To give the same quick and thorough service in all 
parts of the country as it has given in its home ter- 
ritory, the Alsop Engineering Corp., New York, has 
for the last six months been developing its organiza- 
tion until it now has available trained representa- 
tives at 13 strategic points as follows: Baltimore, 
G. K. Heller; Boston, E. A. Knowlton; Chicago, Loeb 
Equipment Supply Co.; Cincinnati, Williams Sales Co.: 
Connecticut, Wm. Engesser, Bethel; Detroit, G. J 
Keeler; Kansas City, James M. Cowie and Co.: 
Los Angeles, J. W. Leser and Co.; St. Paul, H. L. 
Biersach; Newark, Chas. T. Knorr; Philadelphia, T. R 
Turner, Phoenixville, Pa.; Pittsburgh, J. B. Kent; and 
San Francisco, Marshall Dill. 


Foster-Forbes Relief Record 

During the recent Community Chest campaign ir 
Marion, Ind., Foster-Forbes Glass Co. made for the 
second successive year the enviable record of a 100 
per cent subscription, every employe making a con 
tribution. J. M. Foster, treasurer of the company, was 
one of the active workers in the campaign, and _ is 


naturally very proud of his company’s splendid 
record, 


Young Vr. Powell's Progress 


We report with pleasure that David Hilson Powell, 
who arrived at the Orange Memorial Hospital, Orange, 
N. J., September 20, is progressing lustily and now 
tips the beam at more than 10 pounds. His father, 
the genial vice-president of John Powell & Co., New 
York, reports an initial figure of 7 pounds 14 
ounces. 
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Seeks International Patent Exchange 

A plan which will result in the international ex- 
change of patent rights on a sale or leasing basis is 
the aim of B. Lilienthal, president of the A. G. Fiir 
Amerika Interssen, which has established new head- 
quarters in the Chrysler Building, New York. In 
discussing the plan on his arriva! in New York from 
Berlin late last month, Mr. Lilienthal said that his 
company, which was established in 1931 to further 
German-American trade relations, hopes to overcome 
to some extent the handicaps of international tariffs 
and other trade barriers through the promotion of this 
plan for the sale or lease of patents, manufacturing 
licenses and agreements by manufacturers who find 
their foreign markets cut off by present unusual trade 
restrictions. 


Zonite Products Financial Report 

The financial report of the Zonite Products Corp., 
New York, for the nine months ended September 30 
showed a net profit, after taxes and other charges, of 
$523,251, equal to 62 cents a share on 845,556 $1 par 
shares. For the corresponding period last year net 
profit reached $781,521, or 92 cents a share. For the 
quarter ended September 30, net profit was $132,075, 
equal to 15 cents a share, as against $176,278, or 21 
cents a share for the preceding quarter, and $232,238, 
or 27 cents a share for the third quarter last year. 


Ramsey with Puritan Cosmetics 

The accompanying picture shows a corner of the 
laboratory in the plant of Puritan Cosmetics, Inc., 
St. Louis, with E. H. Kammann, production manager, 
and H. R. Ramsey, chemist of the company, at work. 





E. H. KAMMANN AND H. R. RAMSEY 


Mr. Ramsey recently became connected with Puritan 
to complete the laboratory staff required to take care 
of its growing business. Mr. Kammann has been with 
Puritan for a number of years. 


Stokes Appoints Cincinnati Agents 

The F. J. Stokes Machine Co., Philadelphia, manu- 
facturer of chemical and pharmaceutical machinery, 
has appointed the J. E. Williams Sales Co., of Cin- 
cinnati, 0., to act as sales representatives for its 
line in that territory. 
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Soap Helps Launch Liner 

It is interesting to note that soap plays an important 
part in the launching of liners. The 
French leviathan, the Normandie, which was launched 


modern new 
at St. Nazaire on October 30, required 35 tons of soap, 
tallow and lard to enable the mighty structure to move 
quickly and steadily along the slipway into the sea. 
It is reported that waves of soap and tallow sprang 
from beneath the keel as the ship gathered speed, and 
clouds of smoking fat rose under the bows as the gar- 
gantuan thundered stern first down the 

The weighs approximately 75,000 tons, 
(gross), cost more than $30,000,000 and is the largest 
in the world. 


mass ways. 


Normandie 
liner The amount of soap, etc., spread 
We are informed 
on very good authority that the soap used was not the 
best quality French toilet. 


on the slipway is said to be a record. 


McK. & R. Reduces Bank Loans 


McKesson & 
reduced its 


Robbins, Inc., Bridgeport, Conn., has 
letters of 
1931, to 
reduction of 
Donald 
Coster, president. August 31, last, bank 
letters of have further reduced to 
approximately $2,750,000, a reduction of $2,070,000, or 
cent for the Sales 
McKesson & Robbins, 
since early Summer, with September sales again within 


outstanding bank loans and 
credit from $4,820,000 as of December 31, 
$2,900,000 as of August 31, 1932, a 


$1,920,000, or 40 per 


ye cent, 


according to F. 
Since loans 


and credit been 
volume of 


Inc., has shown a steady gain 


13 per year to date. 


striking distance of the total reported for June, when 
the industry experienced the “pretax” 
chandise, which 
Part of the 
Coster, and 


rush for mer- 
in a large increase in sales. 
Mr. 
that im- 


provement has definitely set in, it seems evident that 


resulted 


increased sales was seasonal, said 


while it is too early to predict 
the long continued downward trend has been broken. 
The and Pacific 
show up 


Kastern 
best 


Coast sections, he added, 
geographically, and some improvement 
is noted in the 
the South, cotton 
prices, but some falling off has been noted in this sec- 


tion. 


coal regions. Activity developed in 


accompanying the recent rise in 


Other sections of the country are quiet. 


Earnings of Drug. Ine. 

Net earnings of Drug, Inc. for the third quarter of 
1932, after all charges and available for dividends, 
totaled $2,846,246, equivalent to slightly more than 81 
cents per share on 3,501,499 common shares outstand- 
ing. This with $4,475,394, or 
share, for the third quarter of 1931, on the same num- 
ber of shares. For the first nine 
totaled $10,526,943, or slightly over $3 per 


share, compared with $15,127,903, or 


compares 31.28 per 


months of 1932 net 
earnings 
$4.32 last year. 


Vrs. M. J. Owens Marries 


Mrs. Michael J. Owens, widow of M. J. Owens, one 
of the founders of the Owens Bottle Co., now the 
Owens-Illinois Glass Co., Toledo, O., and Frederick 
Baker Hanson, of Wellington, O., were married Oc- 


tober 24 


Gallagher, of 


in the private chapel of 
Detroit. Mr. 
of a Hollywood, Fla., hotel. 


Bishop Michael J. 


Hanson is the manager 
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Chicago News Notes 
7 Chicago Perfumery Soap & Extract Associa- 
tion, will hoid its annual Christmas party, on the 
evening of Thursday, December 8, in the Crystal Ball- 


room of the Knickerbocker hotel. As this annual 
party has long been considered the foremost social 
affair of the year among the trade in Chicago, the 
lively comment, now trickling through the trade 


channels, has caused a steady flow of requests for 
larger blocks of tickets than were ever recorded. 

W. Kedzie Teller, the entertain- 
ment committee, (which incidentally means doing all 


the work) 


chairman of the 
has mailed out the advance notices, which 
sparkle with promises of a solid evening of dancing, 
food, fun and favors and all the members now realize 
that Kedzie really knows his banquet stuff. 
ing the 


Follow- 
last 
tion will again dig down into its treasury and assume 
the larger share of the expenses of the party, as the 


precedent established year, the associa- 


tickets will be passed out, at the bargain rate of only 
The will consist of 
the spectacular cabaret variety carefully selected from 
the foremost vaudeville and cabaret 
Middle West, while dancing will be to the 
enticing music of Ralph Williams and his syncopating 
band. The which 
come so popular with the ladies on all 


$2.50 per person, entertainment 


stars now appear- 
ing in the 


traditional souvenir bags, have be- 


former occa- 


sions, will again be distributed to each lady present 


and will contain a larger and more attractive assort 
ment of toilet articles than ever before. The numer- 
cus items contained in the bag are donated by the 


many manufacturing friends of the association. 


Chemical Association Christmas Party 


Another social event on the December calendar that 


always assumes large proportions will be the annual 
Drug & 


established 


Christmas party of the Chicago Chemical 


Association. Following the long custom, 


the party will be for members only, and as all the 


members are guests of the association, without ex 


pense, the entertainment committee has announced 


that admission will be by ticket only, and that th: 
tickets are not transferable. The banquet, which is 
always a stag affair, will be held on December 22, at 
the Knickerbocker hotel. In addition to a most elab 
orate entertainment and wonderful “eats” each mem- 
ber will receive the usual souvenir bag. 
Affiliated Products Issues Report 

Affiliated Products, Ine., Chicago, and subsidiaries 


have reported for the nine months ended September 30 
a net profit, after taxes and other charges, of $533,690, 
equal to $1.39 a share on 382,800 no par capital shares. 
For the quarter ended September 30, net profit reached 


$225,364, equal to 58 cents a share, as against $152,764, 


or 40 cents a share, in the preceding quarter. 


Elizabeth Mae’s Toiletries Moves 
Elizabeth Mae’s Toiletries, 
is now located in new quarters at 


Niles Center, Ill. 


formerly of Chicago, IIL, 
1138 West Mulford 
street, 
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Robinson Visitor in Chicago 


J. A. Robinson, of Ben Levy Co., Boston, president 
of the N. A. R. D. Exhibitors’ Association, was leav- 
ing for Chicago as this issue went to press to attend 
a meeting of the executive committee for the pur- 
pose of deciding where the next annual convention 
will be held. 


Berg Again with Marcelle 

The many friends of Al Berg will welcome the news 
that he has again resumed his former position as chief 
chemist with the Marcelle Laboratories, located at 
1737 Northwestern avenue, 


Perfumers’ Bowling Tournament 

The Chicago Perfumery, Soap & Extract Associa- 
tion held a bowling tournament November 16 at the 
Elks Club. The members had the opportunity to re- 
duce their Thanksgiving Day household expenses by 
winning turkeys, which were awarded to those mak- 
ing the highest scores. 


Consolidates Activities in Southwest 

Activities of the Colgate-Palmolive-Peet Co. in the 
Southwest are now centered in Dallas, Tex., where 
district offices have been established in the Tower 
Petroleum Building in charge of Marcus Marlin. The 
territory to be covered from the Dallas offices includes 
Texas, Louisiana, Missouri, Arkansas, Kentucky and 
Tennessee. Offices were maintained in Dallas, San 
Antonio, New Orleans and Memphis before the consoli- 
dation. 


In Memoriam for Departed Friends 


ALLEN, WILLIAM C., of Stafford Allen & Sons, essen- 
tial oils, London, England, November, 1908. 

300TH, ARTHUR OLCOTT, treasurer of Dodge & O] 
cott Co., New York, November, 1921. 

300TH, EMERY T., perfumer, New York, Novem- 
ber, 1911. 

BROMUND, ERNEstT A., manufacturer of wax prod 
ucts, New York, November, 1918. 

BURNHAM, EDWARD, pioneer toilet goods manufac- 
turer, Chicago, November, 1924. 

COLGATE, SIDNEY MorRskE, chairman of the board of 
Colgate-Palmolive-Peet Co., at Orange, N. J., Novem- 
ber, 1930. 

CUDAHY, MICHAEL, soaps, Chicago, November, 1910. 

GATTAFOSSE, ROBERT, perfume expert and author, 
Lyons, France, died in the service, November, 1918. 

GOERTZ, AUGUST, president of August Goertz & Co., 
Inc., Newark, N. J., November, 1929. 

GROSSMITH, JOHN LIPsScoMB, of J. Grossmith & Sons, 
Ltd., perfumers, London, November, 1921. 

JONES, FRANCIS W.. president of Melba Manufactu 
ing Co., Chicago, Ill., November, 1925. 

KLINE, MAHLON N., of Smith, Kline & French Co., 
perfumery, drugs, ete 
1900. 

KOEHLER, JULIUS, former secretary of Fritzsche 
3rothers, Ine., New York, November, 1927. 


*hiladelphia, Pa., November, 
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Lower, WILLIS H., toilet goods, Boston, November, 
1923. 

MAGNUS, Percy C., of Magnus, Mabee & Reynard, 
essential oils, New York, November, 1916. 

RIGAUD, HENRI, chairman of the board of Parfumerie 
Rigaud, Paris, November, 1930. 

SAUER, CUNO F., president C. F. Sauer Co., flavoring 
extracts, Richmond, Va., November, 1927. 

SMITH, DOUGLAS, president, the Pepsodent Co., Chi- 
cago, November, 1927. 

THOMAS, VINCENT B., founder of Harriet Hubbard 
Ayer, Inc., New York, November, 1918. 

Wirz, A. HERMAN, president of A. H. Wirz, Inc., 
Chester, Pa., November, 1929. 


Dr. Arnold Corti 

Dr. Arnold Corti, for twenty-five years managing 
director and chairman of the board of Chemical Works 
Flora, Duebendorf, Switzerland, represented here by 
Flora Aromatics Co., died suddenly in that city on 
October 18 as a result of a heart attack. Although he 
retired from active management of the company seven 
years ago, he continued his chairmanship of the board 
and acted as technical advisor. He was a recognized 
authority on scientific subjects and in addition Judg« 
in the Commercial Law Courts of Zurich. 

* * * 


Frances Burnett 

Frances Burnett, daughter of the late John T. Bur- 
nett, former president of the Joseph Burnett Co., 
Boston, flavoring extract manufacturers, was _ killed 
instantly November 6 when an airplane in which she 
Was a passenger with two others crashed near Ran- 
dolph, Mass. Her two companions also were killed. 
Miss Burnett, who was twenty-two years old, was a 
graduate of Winsor School and Concord Academy. In 
1930 she made her debut and was elected to member- 
ship in the Vincent Club and Junior League. She 
resided in Southboro, Mass., with her mother and 
brother who survive. 


Mrs. Myrtle Edward MeGillivray 

The charming hostess of “Yardley House,” Toronto, 
is dead. Mrs. Myrtle Edward McGillivray, wife of 
T. A. McGillivray, president of McGillivray Bros. and 
of Yardley & Co., Ltd., of Canada, died at her home, 
19 Baby Point Crescent, Toronto, last month. The 
deceased although of a quiet retiring nature was highly 
popular, and so graciously did she preside over the 
different functions at “Yardley House” that every guest 
was made to feel perfectly at ease. At all times she 
avoided the limelight and, if her position had not de 
manded it, she would have been perfectly content to 
remain at home with her five children to whom she 
was devoted. She was, nevertheless, a perfect hostess, 
and because of her unassuming dignity and charm was 
outstanding at any gathering. She had a wide circle 
of friends and genuine regret was felt at her untimely 
death. She was only 39 years of age. 

Born in Sault Ste. Marie, Mich., the late Mrs. Me 
Gillivray was married in her home city in 1912. For 
some time she resided with her husband at Winnipeg, 
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and Whitehead, Saskatchewan. 
For the past 13 years, however, Mr. and Mrs. McGilli- 


Man., and at Saskatoon 


She was an active mem- 
United Church. 


vray have resided in Toronto. 
ber of Humbercrest 


Fe 


Prinee David Dadiani 
Prince David Dadiani, for two years assistant to the 
chemist of the Prince Matchabelli Perfumery, Inc., New 
York, died recently in that city after a brief illness. 
Prince Dadiani, who won recognition for distinguished 
service in the Werld War, leaves a nephew. 


Fy 


William F. de Grasse 


William F. de Grasse, a descendant of Admiral de 
Grasse, died at his home in Far Rockaway, N. Y., early 
this month. Mr. de builder of 


scenery and had long been connected with the theatre. 


Grasse was a stage 
He was 61 years old. 
a cd a 
We record with deep regret the sudden death at 
Winona, Minn., of the mother of J. N. Hope. Mr. Hope 
has been the St. Paul representative of Owens-Illinois 


Glass Co. for more than 25 years. 


Cireulars, Price Lists, Ete. 

Flavoring Extract Manufacturers Association of the 
United States.—Proceedings of the 23rd 
-The Association published a 
stenographic 
annual convention at the Hotel Madison, Atlantic City, 
June 13, 14 and 15, 1932. The booklet is in the usual 
style adopted many years ago by the Association. It is 
clearly printed and contains photographs of the officers 
and members of the Executive Board. In addition to 
the addresses of president Brendlinger and the general 


annual con- 


vention. has complete 


report of the proceedings of its 23rd 


counsel of the Association, the appendix contains much 
interesting technical material including the following 
articles: “New Methods of Food Production” by Lewis 
W. Waters; “The Package and Its Relation to Adver- 
tising” by B. C. “The Past, Present and 
Future of the Flavoring Extract Industry” by W. M. 
McCormick; “Effect of Alkalinity of Glass Bottles on 
Vanilla Extract” by C. S. Purcell; “The Hydrolysis of 
Imitation by M. C. Albrech; and 
“Analysis of Vanilla” by L. O. Hill. Several pages of 
advertising by associate members of the organization 


Robbins; 


Esters in Extracts” 


complete the book. 


co HK * 
Karl Kiefer Machine Co., Cinecinnati.—“The Superin- 
tendent.”—-The October issue of this very interesting 


and instructive magazine contains more than the usual 
amount of material of value to all users of machinery. 
The magazine is edited by E. E. Finch, vice-president 
and general manager, whose keen insight into problems 
of manufacturing and management is too well known 
to require comment here. 

Although it is not signed, we can see Mr. Finch’s 
hand in the article “The Superintendent’s Job” from 
which we quote as follows: 

“It is true that the modern superintendent has more 
efficient equipment and much more efficient methods that 


the former superintendent knew nothing about, but un 
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fortunately the more modern superintendent cannot 
think along the same lines as did the man of fifteen or 
twenty years ago. 

“Today’s sunerintendent has lived the life of getting 
out goods to meet demands that the old superintendent 
knew nothing about. 

“However, the old superintendent had one fact drilled 
into him from boyhood and that was to save the pennies 
and the nickels. He never even thought about dollars 
it that 


employee earned an honest day’s wages.” 


in those days. His job was to see to every 


* 


Armstrong Cork & Insulation Co., Lancaster, Pa.— 
Modern Closures for Modern Packages.—The Septem- 
ber-October edition of this attractive little house organ 
contains an interesting article for the package designer 
by K. K. Kimball entitled, “Color as an 
Design.” 


Element of 
The booklet is nicely illustrated throughout 
with handsome packages equipped with closures manu- 
factured by the company. 


. & & @ 


M. W. Parsons, Imports and Plymouth Organic Labs., 
Inc., New York.—Prvice List and Booklets on Plymouth 
Brands.—The price list contains current quotations on 
the extensive line of perfume oils offered by the com- 
pany. 


Dorothy Gray Co., Ltd., New York.—Your Dowry of 
Beauty, by Dorothy Gray.—This little brochure of 40 
pages, bound in an attractive paper cover, tells in an 
interesting style the beauty secrets of Dorothy Gray. 
The booklet is thorough in its treatment and unusually 
well written. 

x oS * 7 

Edward T. Beiser Co. 

Fall Catalog.—In this 


are the natural 


, Ine., Riverside, Conn.— 


compact, business-like catalog 
essential oils, 
aromatic chemicals and perfume bases handled by the 
company. 


prices for flower oils, 


+ *” « 7 


New York.—Pric: 
current catalog of 


Compagnie Duval, This is 
booklet 


form, for perfume and flavor oils, soap perfumes, aro- 


List. 

the company’s prices, in 

matic chemicals, essential oils and other products for 

the makers of perfumes, soaps and toilet preparations. 
* oe “ * 

Norda Essential Oil & Chemical Co., Inc., New York. 

The 


containing 


Catalog. company has recently issued its 


catalog prices of raw materials for the 

perfume, soap, flavoring extract and allied industries. 

Included are prices for essential oils, aromatic chemi- 

cals, sundries, esters and ethers, oleoresins, terpeneless 

oils, flavors and “Norda Specialties.” 
« * x * 


J. L. Hopkins & Co., New York. 
Price List of Hopkins’ Analyzed Crude 
Booklet on Basie Ingredients for Toilet 


The former is the usual monthly 


Original Package 
Drugs, and 
Preparations. 
price list of the 
extensive line of crude drugs supplied by the company. 
The latter is an attractively printed booklet in which 
are described the various basic materials, specialties and 
botanical 


products manufactured by the company for 


the toilet preparations industry 
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Florasynth Laboratories, Inc., New York.—Price List, 
October-November, 1932.—The 
for the drug, perfume and flavor industries are listed, 
together with prices, in this booklet. 
terpeneless and 
chemicals, fruit aroma essences, fruit flavors, flavoring 


various raw materials 


Among them are: 


sesquiterpeneless oils, aromatic 


compounds, flavoring specialties, resin-oils, flowerols 
and others. 


* * * * 


Brothers, New York.—W holesale 


The company has issued its regular price 


Fritzsche Inc., 


Price list. 
catalog of essential oils, aromatic chemical prepara- 
tions, flavors and other items for perfume, soap, drug 


and flavor manufacturers for the month of November. 


Dodge & Olcott Co., New York.—Circular on Am 
breine and Opoponaxs.—This is a return post card cir- 


popular opoponax note and 


company 


descriptive of the 
furnished by the 


cular 
of materials suitable for 


securing this note. 


W. J. Bush & Co., New York, and Trade Commis- 
sioner for Mysore in London, England.—Oil of San- 
This booklet 
medicinal use of East Indian oil of sandalwood together 


the Mysore oil in 


dal wood.- contains a discussion of the 
with facts regarding the status of 
the British 


issued October 1 lists Olewm Santali as the oil derived 


Pharmacopoeia. The new Pharmacopoeia 
from the dry heartwood of santalum album. In ac- 
cordance with the new Pharmacopoeia, the words Olewm 
Santali title “oil of the 


abbreviation “Ol. Santal’’ can be used only in connec- 


secure the sandalwood” and 


tion with the East Indian oil distilled from Santalum 
Album. The inclusion of Australian sandalwood oil 
in the British Pharmacopoeia does not permit this oil 
to be used as a substitute for the East Indian oil, 


since its definition and description are entirely differ 
addition, the booklet 
the Mysore oil with special reference to the medicinal 


ent. In contains a discussion of 


Indian sandalwood oil. 
This 


Union Generale des Cooperatives 


value of Santalum and East 


’ 
circular 
Agri 


Sulgares and gives statistics and other interest- 


Circular on Bulgarian Otto of Rose. 
Was issued by 
coles 
ing information regarding the crop of otto of rose both 
as to size and as to characteristics of the oil produced 
in 1932. It is illustrated 


lation plants in Bulgaria, and on the cover is shown a 


with views of modern distil 


view of a rose field during the harvest. 


York.— Circular on new 


circular 


Northam Warren Corp., New 


“Cuter” sets.—This describes and _ illus- 


gitt 


trates a number of new gifts sets especially designed 


for the Christmas and gift trade. It is profusely illus 


trated, and in addition to 


descriptive matter gives 

prices at wholesale and retail of these products. 
Solvay Sales Corp., New York.— Folder on Solvay 
“Snowflake Crystals.” This attractive folder describes 


the use of Solvay “Snowflake Crystals” in the manu 
facture of bath salts, to the 


manufacturer for making and packaging a satisfactory 


and gives many new hint 


product. 
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Anchor Cap & Closure Corp., Long Island City. New 
York.—“‘When Eyes Approve, then Minds React and 
Hands Respond.” 
eye appeal of the modern package, calling special atten- 
tion to the permanent features of many of the present 
interesting packages. 


This interesting folder discusses the 


It is illustrated with a most un- 
usual photograph. 


Innis, Speiden & Co., New York.—Price List.—The 
November issue of this price list, printed in interesting 
circular 


“ 


line of 
chemicals manufactured by the company and some sage 
comment on the industry by the well known “Isco” 
salesman, “On the Job.” 


form, contains prices for the “Isco” 


Kk 


on New 


Stokes Machine 
Water Still. 
attractive 


Co., Philadelphia.—Circular 
The company has issued a most 
circular describing the 


a merits of its new one-gallon water 





still which was listed recently in 


our department devoted to new 
equipment. A number of illustra- 
tions of the new still are presented 


with a deal of 
worded 
table of 
The circular is very hand- 
printed and contains a 
special diagramatic picture of the 


together great 


clearly descriptive matter 


and a specifications and 
prices. 


somely 


still in operation showing each de- 


tail of its construction and work- 
ing. Copies of the circular are 
available from the company upon 
application to its Philadelphia office. 
a a 
General Plastics, Inc., North Tonawanda, N. Y.— 


“Closure News” 


and 


As usual this month’s issue is full of 


new ideas interesting data regarding plastic 
closures and containers, and shows a number of new 
products in which “Durez” is being employed. Joseph 


Sinel “gets a break” as an artist designer of note. 


York. 
Christmas 
this 


issued 


Dejonge & Co., Inc., New * Romance 


Following its 


Louis 
Prints” 


which 


catalog of papers 


was described and column a 


another 


illustrated in 


few months ago, the company has 


handsome sample booklet of “Romance Prints.” These 


papers, the company states, “are in high fashion, pre- 
senting a charm which effects luxury with compara- 
tively small outlay.” The booklet is handsomely bound 
in mauve and silver, and contains a large group of ex- 
ceptionally handsome and artistic designs. Copies may 


be had from the company. 


U.S. Department of Commerce, Washington, D. C.— 
The 


ment after a study lasting several months has issued 


“Causes of Commercial Bankrupteies.” 


depart- 


a report showing the principal causes of commercial 


bankruptcies. It is issued in booklet form and contains 


a great deal of worthwhile information. Copies may 


be had from district offices of the Department or from 
the Government Printing Office in Washington at ten 


cents each. 
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Lautier Fils, Inc., New York.—-Catalog.—The latest 
issue of this catalog of prices is fitted out with an at- 
tractive cover which shows various scenes in and about 
the Grasse plant of the company. Prices are quoted 
for pomades and flower oils, orris products, natural 
flower oils, essential oils, terpeneless and sesquiterpen- 
less oils, sundries, synthetic products, floral waters, 
soluble essences for syrups and aerated waters, con- 
centrated natural fruit juices and absolute fruit oils. 


Van Dyk & Co., Inc., New York.—Price List No. 119. 
This is the company’s regular price list for synthetic 
aromatic chemicals and perfumery raw materials. 


2+ £2 


Compagnie Parento, Inc., Croton-On-Hudson, N. Y. 
Price List—The company has recently issued a new 
catalog of prices for its well known lines of essential 
oils, synthetic aromatics, natural flower oils, com- 
pounded bases and resins. 


J a 


Polak’s Frutal Works, Inc., New York.—Cutalog. 

An unusually attractive design adorns the cover of 
the latest issue of this catalog, which contains prices 
for essential oils, aromatic chemicals, flavoring 
materials and other raw materials supplied by the com- 
pany. Included in the catalog is the new line of soap 
odors recently announced by the company. 


* * * * 


Merck & Co., Philadelphia, Pa.— Price List for 
Industrial Chemicals—Latest prices for the wide line 
of industrial chemicals manufactured by the company 
are quoted in the October number of this catalog, which 
is published quarterly. 


» & © *# 


Phoenix Metal Cap Co., Chicago, IL— Thanksgiving 
Issue of “The Flame.’—This is an especially attractive 
number of this house organ. It contains among other 
items a description and photograph of the new Cam- 
pana “Italian Balm” package as well as illustrations 
of a number of other packages in the food, drug and 
cosmetic line on which “Phoenix” caps are used. 


4 a “ * 


Pfaudler Co., Rochester, N. Y¥.—The Glass Lining. 
A number of interesting articles feature the September- 
October issue of this well-conceived house organ which 
is distributed among the dairy and food industries. 
Outstanding are: “Moving Milk by Air,” “24 Years 
Before the Cow” and “From Baseball to Dairying,” 
the latter describing the model milk plant of Col. T. L. 
Huston, former part owner of the New York Yankees 
Baseball Club. A section of the book is devoted to a 
study of advertising dairy products, basic principles, 
with illustrations, being reviewed. 

x * * * 

P. R. Dreyer, Inc., New York.—Circulars on Flavor- 
ing Materials and Deodorizing Perfumes.—The first 
mentioned circular contains descriptions and prices of 
the various materials supplied by the company to 
bakers, confectioners and beverage and flavoring ex- 
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tract manufacturers. The other treats very interest- 
ingly of perfumes for deodorizing, fly sprays and 
theatre sprays. 

* * * © 


General Drug Co., New York.—Wholesale Price 
List—This is a four-page folder containing latest 
prices for the basic aromatic chemicals, aromatic 
specialties, flower oils, soap odors, powder and com- 
pact bouquets, cream and lotion bouquets and bouquets 
for extracts and toilet waters manufactured by the 
company under the famous “Agfa” trade name. 


* * * * 


Givaudan-Delawanna, Inc., New York.—Catalog. 
One of the most attractively bound catalogs we have 
seen is this booklet of prices. It contains, in addition 
to the late prices of aromatic products, Givaudan 
specialties and other raw materials supplied by the 
company, a statement of the policy of the company and 
a two-page spread of beautiful illustration showing 
air views of the firm’s factories in Vernier, Geneva, 
Switzerland, and Delawanna, N. J. 


Book Reviews 


(Copies of Books Reviewed in this Column, and other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth Avenue, New York.) 


Spray Soap Powders 
SPRAYING PLANT FoR SOAP PowpberR (Spriihanlagen fiir 
Waschpulver) in German by Bert Thomas (En- 
gineer) 69 Pp. Pamphlet. H. Zolkowsky, Augs- 
burg, Germany. 


This pamphlet consists of a reprint of a series of 
articles which appeared in the Seifensieder Zeitung 
with supplements from Der Parfumenr and Der 
Chemischtechnische Fabrikant. The pamphlet thor- 
oughly discusses the question of making spray soap 
powder from the engineering and chemical standpoint. 
It gives both the technical and practical sides of the 
problem, including tables necessary for engineering 
purposes and formulae for make-up of the soap pow- 
der. The requirements for the necessary equipment 
are described rather than a specific piece of apparatus. 
The work differs in this regard from the usual course 
of procedure. 

This little book recommends itself to anyone inter- 
ested in the manufacture of soap powders. 

Dr. E. G. THOMSSEN 


* * * * 


Cosmetic Materials and Chemistry 
GRUNDRISS DER KOSMETISCHEN CHEMIE, by Hans Trutt- 
win, (German) 152 pages, numerous tables and 
index. Friedr. Vieweg & Sohn, A.G., Braun- 
schweig, Germany. 

This small book classifies and describes briefly the 
entire range of cosmetic raw materials from the stand- 
point of the chemical and biological properties. One 
of its most interesting and helpful features is a tabu- 
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lar list of essential oils for the manufacture of per- 
fumes giving names in German and Latin (when pos- 
sible), the source from which they are derived, the 
method of securing them, the approximate yield, the 
habitat, the principal constituent and the solubility in 
alcohol. Another table lists the principal synthetics 
and derivatives and gives the chemical formula, deriva- 
tion, method of synthesis and general type of odor or 
other use. 

A general discussion of the principal types of toilet 
preparations is then given with simple type formule 
for each classification. A final table lists a large num- 
ber of types of perfumes and names the synthetics and 
derivatives from which they may be made with approxi- 
mate percentages of each of the raw materials in the 
finished product. 

The work should be very useful to the student and 
of value to the compounder as well, since the latter 
may modify the formule as he desires and will un- 
doubtedly find the tabular matter of value for ready 
reference. S. L. M. 


New Equipment and Installations 


Under this heading appear descriptions of new 
equipment and the installation of machinery by our 
advertisers. The claims made and the descriptive 
matter are supplied by them and are not to be con- 


sidered as an endorsement. 


Among the many items of interest to be included in 
the usual large exhibit of the Liquid Carbonic Corp. 
at the A. B. C. B. convention in Cleveland will be a 
new 8-Head rotary crowner which will make its debut 
at the show. 

“The new crowner is said to have a capacity of 150 
bottles per minute, and it is claimed that even at this 
high speed the actual crowning of the bottles is accom- 
plished slowly and with great precision due to the eight 
crowning heads. 

“One of the new features of the machine is a Reeves 
variable speed transmission which makes it possible to 
control the speed to within a fraction of a bottle per 
minute. Any speed from 45 to 150 bottles per minute 
is possible by simply turning a crank at the base of the 
machine while it is in operation. An indicator shows 
the speed. 

“Among other features claimed are: a_ patented 
safety gate which automatically synchronizes the filler 
with the crowner or in the event of a jam, stops the 
filling machine; new segment type flexible crown 
throats; removable crown rests; glass wiper; and auto 
matic compensation device to take care of variation in 
bottle heights. Floor space is said to be less than any 
other crowner of similar capacity, measuring only 


35%” x 34”.” 


New Incorporations 
Buno Co., Inc., Philadelphia, Pa., hair tonics, patent 
medicines, $25,000. 
Master Barbers Products, Buffalo, N. Y., 200 shares 
common stock. 
Inecto, 33 West Forty-sixth street, New York, hair 
dyes, 1,000 shares common stock. 
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Standard Soap Co. of Camden, Camden, N. J., 100 
shares common stock. 

Mitcham Corp., 501 Fifth avenue, New York, per- 
fumeries, 200 shares common stock. 

Potter & Moore, Ltd., 501 Fifth avenue, 200 shares 
common stock. 

Yardley & Co., Ltd., of California, 200 shares no-par 
stock. 

Alger Soap Co., Inc., Wilmington, Del., patents, 
$200,000, 10,000 shares common stock. 

Lockwood Chemical Co., Buffalo, N. Y., cosmetics, 
$50,000. J. H. Little, Buffalo. 

Dalera, cosmetics, 200 shares common stock. R. C. 
Vaughn, 511 Fifth avenue, New York. 

Scherk Corp., perfumery, 200 shares common stock. 
Frank & Keve, 10 East Fortieth street, New York. 

Floradora Perfumers, 100 shares common stock. H. 
Eskay, 1580 Broadway, New York. 

Paris Distributers, 417 Fifth avenue, New York, 
perfumes, cosmetics, 200 shares common stock. 

General Economics Products Corp., cosmetics, 200 
shares common stock. S. Garten, 2 Lafayette street, 
New York. 

Rouen Manufacturing Co., soaps, cosmetics, $10,000. 
A. E. Rosenhirsch, 500 Fifth avenue, New York. 

Egyptian Henna Products, 220 Broadway, New 
York, chemicals, 100 shares common stock. 

Adele du Pont, 512 Fifth avenue, New York, cos- 
metics, $50,000. 

La Due Laboratories, cosmetics, 100 shares common 
stock. Salter & Steinkamp, 342 Madison avenue, New 
York. 

Minrose Cosmetic Co., 104 Fifth avenue, New York, 
200 shares common stock. 

Blesant Laboratories, 224 East Thirty-eighth street, 
New York, cleaning compounds, 200 shares common 
stock. 

Standard Soap Pulverizer, $1,000. G. Halley, 6 East 
Forty-fifth street, New York. 

Federal Cooperative Drug Stores Association, Phil- 
adelphia, Pa., to foster, protect and promote the 
welfare and interests of persons engaged in drug busi- 
ness; no capital stock. 

Sante Products, cosmetics, $10,000, pfd.; 200 shares 
common stock. M. J. Goldston, 521 Fifth avenue, New 
York. 

Jerine, Inc., Milwaukee, Wis., cosmetics and_per- 
fumes. Incorporators: J. D. Peever, Eunice F. Bangs 
and FE. J. Mueller. 


Business Troubles 


La Minnuette Trading Co., Inc., 891 Broadway, New 
York, vanity cases, has assigned to Willard Schwartz, 
270 Madison avenue, New York. 

Lionel Trading Co., Inc., 20 West Fifty-seventh 
street, New York, toilet goods. Liabilities, $380,614; 
assets, $257,004, main items being patents and copy- 
rights, $170,608; stock, $74,939. Bank of United 
States is listed as a secured creditor for $317,300. 

William A. Sunday, Jr., Oceanside, Calif... manufac- 
turer of cosmetics. Liabilities, $5,069; assets, $21,594. 

Koremlu, Inc., 11 West Forty-second street, New 
York, depilatories, has been discharged from  bank- 
ruptey. 
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Canadian News and Notes 


ITH W. Lloyd Linton, treasurer, in the chair, 
W racine the place of president J. R. Kennedy, who 

was confined to his home through illness, the 
Association of Canadian Perfumers & Manufacturers 
of Toilet Articles held its regular monthly luncheon in 
the Royal York hotel, Toronto, October 24. The speak- 
ers of the day were Thornton Purkis, one of Toronto’s 
most brilliant advertising counsellors, and W. C. A. 
Moffatt, editor of Drug Merchandising and representa- 
tive of THE AMERICAN PERFUMER. 

Mrs. Spratt, talented Toronto soloist, entertained the 
gathering, her accompanist being Mrs. Bill Miles, wife 
of the well known football and polo star. The associa- 
tion, according to president Kennedy, now numbers 43 
active and 31 associate members, a number having 
joined up since the convention in July. 

Mr. Moffatt, introducing Mr. Purkis, complimented 
the association on the splendid progress that is being 
made and paid tribute to the organizing ability of Mr. 
Kennedy. He also referred to the prominent part that 
Mr. Kennedy and Mr. Linton are playing in pharma- 
ceutical circles, the former as treasurer and head of 
the perfume department of the United Drug Co., and 
the latter as chief chemist with the Northrop & Lyman 
Co. 

Mr. Purkis, who recently returned from an extended 
trip through Russia, presented some interesting facts 
about that much-discussed country. He told of the 
events spread over hundreds of years that led up to the 
revolution and gave it as his opinion that in anothe: 
generation the people of Russia will be infinitely better 
off than they ever were, or ever would have been under 
the Czar. Fear of starvation and old age had been re- 
moved, he said, under the present regime, and no one 
could fail to be impressed with the way they are revolu 
tionizing and bettering conditions. Russia, he added, 
would in time be one of the world’s best markets and to 
ignore what is going on over there now would be sheer 
folly. 

“The Russians produce for sale precisely the things 
we have in Canada,” said Mr. Purkis, “and it is up to 
us to know what is going on so we can combat them.” 





New Toronto Cosmetic Company 

A private company is being incorporated in Toronto 
under the name of Easyshave, Ltd. Thomas S. Kerr 
The chief line carried by 
the company will be “Easyshave,” but a subsidiary com- 
pany known as Pavlova Products will manufacture 

-avlova” vanishing cream, camphor cold cream and 
balm of Gilead. Additional lines will be added from 
time to time. A small but consistent advertising cam- 
paign will start at once and will be aided by fine counter 


is the secretary-treasurer. 


display cards and boxes. A vigorous trade canvass 
will be conducted, and it is expected to get “Easyshave” 
going well within the next few months. 


Tariff Helps Empire Products 

Perfumes from the Empire countries are likely to 
figure largely in Canadian boudoirs as a result of the 
tariff changes. 
lotions of all kinds, bay rum, lavender water and lotions 
will have preferences of 30 per cent when bottled in 
containers of not more than 4 oz., and otherwise 40 pei 
cent as compared with the rate on imports from foreign 
countries. 


Sweet smelling spirits and alcoholic 


Non-aleoholic perfumes and other cosmetics 
will be taxed 20 per cent preferential, and 40 per cent 
intermediate and general. The former rate was 25 per 
cent preferential and 32% per cent intermediate and 


general. H. J. Howe, president of Northrop & Lyman, 
Ltd., Toronto, manufacturing and wholesale chemists, 
when asked for a statement regarding the tariff changes 
on chemicals, declared that they would have no imme- 
diate effect on the industry, but might eventually be of 
some benefit. 

Malcolm McGillivray, vice-president of Yardley & Co., 
Ltd., stated that he wished to compare figures before 
making any comment. 

C. R. Vint, general manager of Colgate-Palmolive- 
Peet Co., also declared he could make no comment with 
out studying the figures. 

Hudnut, Ltd., manufac- 


preparations, was unstinted in his 


Gerald Johnson, Richard 
toilet 


praise of the tariff resolutions. He believed that they 


turers of 


aI ey a 


BEAUTY PRODUCTS 


rc 
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would open the way to a general and large increase in 
trade and that the reciprocal trade agreements would 
be beneficial to certain competitive companies. 

“So far as we are concerned the agreements do not 
hold out special advantages as we have established 
branches in Great Britain, South Africa and Aus- 
tralia,” he said. 

The English factory was established last June and 
for the most part would take care of the greater part 
of the Empire trade that has been opened or will be 
opened by virtue of the conference agreements, in his 
opinion. 

“We manufacture in Toronto most of the goods that 
we offer to the Canadian market,” said Mr. Johnson. 
“In fact there are very few items that we import, such 
as labels, from the United States.” 


New Agency for La Crelita 

Distribution of the products of La Crelita Beauti- 
cians, Ltd., future be handled 
through Canada by the National Drug & Chemical 
Co., of Canada. This line will be distributed through 
beauty shops, toilet goods departments and drug stores 
in the various Canadian provinces. The distribution 
of “La Crelita” beauty British 
Columbia will be handled by B. C. Drugs, Ltd., a sub- 


Vancouver, will in 


preparations in 


sidiary of the National Drug organization, and subsidi- 
ary associate companies will handle the distribution in 
the other Western provinces. 


Bauman Now With Wyeth 


Frank Bauman, president for the year 1929-30 
of the Ontario College of Pharmacy, has joined the 
sales staff of John Wyeth & Bros., and will handle 
the Wyeth line for Lymans, Ltd., in Western On- 
tario. Mr. Bauman, who was one of the most popu- 
lar members of his class, served his apprenticeship 
with W. ©. Burns of Cornwall, Ont. Since leaving the 
Ontario College of Pharmacy he has been employed in 


Macy’s Drug Stores, Montreal. 


Canadian Patents and Trade Marks 


HE increasing international trade relations be- 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark pvo 
tection in both of these countries in order that the ex- 
pansion of business may not be curtailed by legal diffi- 
culties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries represented 
by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, ete., should be ad- 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Ave., New York. 


TRADE MARK REGISTRATIONS 


“Heather.” Preparations for skin, teeth and hair. 
Heather Co., New York, N. Y. 

“Astrophine.” Toilet preparations. Laurence George 
Stone, 110 Cannon street, London, E. C. 4, England. 
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“Dyleia.” Toilet preparations. Davis & Lawrence 
Co., Montreal, Que. 

“Marvelous.” Cosmetics. 
Toronto, Ont. 

“Camphosol Chomedy.” 
Charton, Montreal, Que. 

Carton with a black background aad pink lettering 
including representation of a bottle with pink label and 
pink top. Manicure preparations. Northam Warren, 
Ltd., Montreal, Que. 

“List-O-Dent.” Soap and toilet preparations. Alfred 
F. Collins, Toronto, Ont. 

Letter “W” on background of panels of contrasting 
colors. Shaving preparations. J. B. Williams Co 
(Canada), Ltd., Montreal, Que. 

“Apollo.” Scap and toilet preparations. N. V. 
Vereenigde Fabrieken Van Stearine, Kaarsen en Chem- 
ische Producten, Gouda, The Netherlands. 

“Tncarnat.” Face creams and_ rouge. 
Philippe, Ine., Chicago, Il. 

“Three Elephant.” Boric acid. 
Chemical Corp., New York, N. Y. 

Representation of a woman in classical drapery 
seated beside an urn. Toilet preparations. Dorothy 
Gray, Bloomfield, N. J. 

“Frigidine.” Toilet 
New York, N. Y. 

Representations of a cupid or child. 


Richard Hudnut, Ltd., 


Toilet prenarations. Pierre 


Louis 


American Potash & 


preparations. Frigidine, Inc., 


Toilet prepara- 


tions. Joseph Vanier, North Bay, Ont. 
“TI. D. A.” Shaving cream, cold cream and tooth 
paste. Independent Druggists’ Alliance Distributing 


Co., Chicago, Ill. 

“Burn EX.” Toilet 
Little, Toronto, Ont. 

“Tartar EX.” Preparations for teeth and mouth. 
Ernest Lamar Little, Toronto, Ont. 

“White Wonder” and “Cocol.” Soap. 
Soaps, Ltd., Winnipeg, Man. 

“Noxema.” Toilet preparations. 
Co., Baltimore, Md. 

“Sunlite.” Dandruff remedy. 
bridge, Mass. 

“Johnson’s.” Toilet articles. 
Ltd., Montreal, Que. 

“Mondaine.” Compacts. 
New York, N. Y. 

“Laktone” and “Liverine.” Coloring for food prod- 
ucts. Preservaline Mfg. Co., Brooklyn, N. Y. 

“Red Chain.” Toilet preparations. Johnson & 
Johnson, Ltd., Montreal, Que. 


preparations. Ernest Lamar 


Royal Crown 
Noxema Chemical 
Sunlite Mfg. Co., Cam- 

Johnson & Johnson, 


Mondaine Products Corp., 


TRADE MARK REGISTRATIONS RENEWED 


“Royal Rose.” Talcum powder. (Registered June 
17, 1911—-Renewed June 17, 1936.) National Drug & 
Chemical Co., of Canada, Ltd., Montreal, Que. 

“National.” Hydrogen peroxide and other chemicals. 
(Registered Dec. 6, 1913—-Renewed Dec. 6, 1928.) 
National Drug & Chemical Co. of Canada, Ltd., Mon- 
treal, Que. 


PATENTS 
326,500.—Bottle and jar closure. 
Wallis, London, N.7, England. 

326,502.—Apparatus for making soap powder. Oscar 
H. Wurster, Chicago, Il. 

326,665.—Bottle stopper and 
Oscar Johns, Toronto, Ont. 

326,762.—Soap drying method. Procter & Gamble 
Co., Cincinnati, O., assignee of Oscar H. Wurster, 
Chicago, Ill. 

326,916.—Bottle and jar closure. Closure Service 
Co., assignee of Alfred Kohrer, both of Toledo, O. 


Harry Clifford 


dropper. Housson 


INDUSTRIAL DESIGNS 


White glass bottle with blue label. Société Guerlain, 
68, avenue des Champs-Elysées, Paris, France. 

Rectangular labels in blue, white and red. 
Guerlain, 68, avenue des Champs-Elysées, 
France. 


Société 
Paris, 
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Patent and ‘Trade Mark Department 


Conducted by Howard S. Neiman 


supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter 
“TF,” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 

PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Avenue 
New York City 


Po sus department is conducted under the general 


Patents Granted 


Consideration of space publishing 
claims and connected with 
Patents. Those interested can secure copies of 
patents by ordering them by number at 10¢ each from 
Commissioner of Patents, Washington, D. C. 

1,882,697. Tube 
Worth, Tex. 

1,882,889. 
Ill. 


1,882,995. 


prevents our 
ruaemerous 


spe cifications 
the 8¢ 


Cap. George E. Aldridge, Fort 


Vanity Case. Walter Poranski, Chicago, 
Closure Cap. Edgar Scofield, New York, 
N. Y., assignor to Anchor Cap & Closure Corporat‘on, 
Long Island City, N. Y. 

1,882,996. Friction Closure Cap. Edgar Scofield, 
New York, N. Y., assignor to Anchor Cap & Closure 
Corporation, Long Island City, N. Y. 

1,883,534. Closure for Containers. James P. Burke, 
Wayne, N. J., assignor to Mack Molding Co., Wayne, 
N. J. 

1,883,716. 


Closure for Collapsible Tubes. Russell 


C. Greenlees, Gladstone, Mich. 
Fritz 


1,883,793. Vanity Case. Rudolph Johnson, 
Providence, R. I. 


Patents 
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1,883,852. Cleansing Tissue Compact. William 
Medoff, New York, N. Y. 

1,883,959. Lipstick Holder. Lessing L. Kole, Mil- 
waukee, Wis. 

1,884,472. Accessory for Containers. Frank Wolf, 
New York, N. Y. 

1,884,543. Collapsible Tube Dispensing Means. 


Charles Bolz, Jersey City, N. J. 

1,885,654. Container and Case Combined for Use 
As a Lipstick. Alfredo J. Vercelli, Buenos Aires, 
Argentina. 

1,885,905. Tri-Sodium Phosphate Hydrate-Soap 
Compositions. Frank L. Frost, Jr., East Cleveland, 
Ohio, assignor to The Grasselli Chemical Company, 
Cleveland, Ohio. 


1,886,514. Collapsible Tube Cap. Mentore L. 
Angelini, Montgomery, Ala. 
1,886,931. Vitamin Fruit Composition. Elliot 


Ritchie Alexander, Orlando, Fla., assignor, by mesne 
assignments, to The Vitamin Company of America, a 
Corporation of Florida. 

1,887,194. Powder Puff and Method of Making the 
Same. Arthur B. Charroin, San Diego, Calif. 

1,887,246. Process for Refining and Discoloring of 
Raw Sulphate Soft Soap. Evald Pyhalaé, Oulunkyla, 
Uusimaa, Finland, assignor to O. Y. Methods Ltd., 


Viipuri, Finland. 
ry 
Trade 


1,887,333. Box for Face Powder and _ Similar 
Material. Arthur L. Smith, Maplewood, N. J. 

1,887,383. Atomizer. Frederic A. Vuillemenot, To- 
ledo, Ohio, assignor to The De Vilbiss Company, Toledo, 
Ohio. 

1,887,474. Process for Converting Liquid Soap into 
a Rapidly Soluble Handy Form. Adolf Welter, 
Crefeld, Germany. 


Reissue 


18,649. Tube and Like Container. Walther Kalb, 
Leipzig, Germany, assignor, by mesne assignments, to 
American Tube and Cap Corporation, a Corporation of 
Delaware. Original No. 1,601,396, dated Sept. 28, 1926, 
Serial No. 54,394, filed Sept. 4, 1925, and in Germany 
Apr. 22, 1925. Application for reissue filed Sept. 21, 
1932. Serial No. 634,211. 


Designs Patented 


87,959. Combined Shaving Soap Container and 
Shaving Cup. Alexander Tom Cussons, Kersal, Man- 
chester, England. 

88,067. Fancy Bottle. Félice 
Wanpouille Bergaud, Paris, France. 

88,068. Box. Félicie Eugénie Amélie Wanpouille 
Bergaud, Paris, France. 


Marks 


Eugéne Amélie 
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88,069. Medallion for Containers, Stoppers, or the 
Like. Félicie Eugénie Amélie Wanpouille Bergaud, 
Paris, France. 

88,110. Group Container. Lewis H. Scurlock, Chi- 
cago, Ill. 

88,111. Group Container. Lewis H. Scurlock, Chi- 
cago, Ill. 

88,112. Group Container. Lewis H. Scurlock, 
Chicago, Ill. 

88,152. Bottle or Similar Article. Edgar E. Kahn, 


Mount Vernon, N. Y. 

88,167. Combined Set of Toilet Accessory Containers 
and Holder Therefor. Roy O. Nereim, Highland Park, 
Ill. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition proceeding. 


312,651. Jaburg Brothers, Inc., New York, N. Y. 
(Apr. 8, 1915.)—Extracts and extract powders for 
food flavoring. 

315,654.—Ure Druggist, Inc., Cleveland, O. (Jan. 


11, 1929.)—Glycerine and rose water, witch hazel. 

322,264. Odorono Co., Inc., New York, N. Y. (Aug., 
1931.)—Deodorants and preparations for preventing 
excessive perspiration. 

323,870, 323,871. Paragon Distributing Corp., New 
York, N. Y. (Jan. 4, 19382 and Dec. 10, 1931, respec- 
tively.) Antiseptic oil for hair and scalp, hair color- 
ing’ remover. 

323,927.—Jack Zwick, doing business as Menth-A- 
Frost Products, Cleveland Heights, O. (Oct. 1, 1931.) 
Brushless shaving cream. 


323,953. D. F. Manahan, doing business as Chabot, 


Los Angeles, Calif. (Jan. 2, 1932.)—Toilet prepara- 
tions. 

324,215. Gladys V. McCune, New York, N. Y. (Jan. 
18, 1932.)—Beauty creams. 


324,225. 


August Karreth, doing business as Luit- 
pold-Werk, Chemisch-Pharmazeutische Fabrik, Munich, 
Germany. (Dec., 1930.)—Toilet preparations. 

324,278. James J. Amick, doing business as James J. 
Amick & Son, Detroit, Mich. (Jan. 20, 1931.)—Tonic 
for growing hair. 


325,027. Metro Chemical Products Co., Brooklyn, N. 
Y. (May 15, 1929.)—Soap. 
325,098. Kendall Co., Chicago, Ill. (Jan. 1, 1930.) 


Medicated powder tale. 

325,489, 325,490. Terminal Barber Shops, Inc., New 
York, N. Y. (Oct. 31, 1931.)—Cosmeties, toilet lotions. 

326,068. Burton S. Boss, New York, N. Y. (Aug. 1, 
1931.)—Face cream. 

326,304. Irving Schuman, doing business as Vitadent 
Laboratories, Jersey City, N. J. (Apr. 16, 1932.) 
Dentifrice. 

326,432. Frank C. Reilly, New York, N. Y. 
5, 1931.)—Toilet preparations. 

327,204. Tampa Drug Co., Tampa, Fla. 
Toilet preparations. 


(Jan. 


(1922.) 


327,699. Monroe Products Co., Los Angeles, Calif. 
(Feb. 10, 1932.)—Toilet preparations. 
327,937. Eck-O-Lin Mfg. Co., Minneapolis, Minn. 


(Sept. 20, 1910.)——Antiseptic skin perfector, hair tonic. 


328,075. Rimmel, Inc., West Orange, N. J. (Apr. 1, 
1932.) —Toilet preparatins. 
328,250.—Plough, Inc., doing business as Puck Food 


Products Co., Memphis, Tenn. (1893.) 
tracts. 


Flavoring ex- 


328,251. Roberta Gordon, San Francisco, Calif. 
(Apr. 15, 1982.)—Hair pressing oil, hair restorer. 
328,646.— Ritz Cosmetic & Perfume Shoppe, Eliza 


beth, N. J. (Oct. 22, 1931.)—Toilet preparations. 


& Essential Oil Review 


328,719.—Clyde S. Smith, doing business as O-Do-Co, 
Dallas, Tex. (Jan. 15, 1932.)—-Deodorant and perspira- 
tion corrective. 


328,738.—Martin E. Popkin, New York, N. Y. (June 
21, 1932.)—Preparations for skin and scalp. 

328,826—Woll-Wascherei und Kimmerei in Déhren 
Bei Hannover, Déhren, near Hannover, Germany. 


(1907). Hydrous and anhydrous adeps lanae or lanolin 
for toilet preparations. 

329,046. Helen G. Flaten, Los Angeles and Hunting- 
ton Park, Calif. (Feb. 1, 1932.)—Hair dressings. 

329,098, 329,094. Phoenix Oil Co., Cleveland, O. 
(May 25, 1932.)—Shampoo. 

329,117, 329,118, 329,119. 
York, N. Y. (Sept., 1930.) 
cologne. 

329,167. Rosa-Lee Jones, New York, N. Y. (July 3, 
1932.)—Preparation for stimulating growth of hair. 

329,260. Elwood J. Goodier, doing business as 
Goodier Co., Dallas, Tex. (Mar. 15, 1932.)—Toilet pre- 
parations. 

329,365. Martha Wiora, Almond, Wis. 
1931).—Preparation for removing wrinkles. 

329,401.—Grace-Lee Products, Ine., Minneapolis, 
Minn. (Apr. 1, 1932.)—Soaps. 

329,414. Gly-Ser-Dine Chemical Co., 
Wis. (June 1, 1932.) Tooth Paste. 
329,446.—Houbigant, Inc., New York, N. Y. 
1929.)—Perfume and toilet preparations. 
329,462. Wilson Products Co., New York, N. Y. 
(Sept. 9, 1929.)—Toilet preparations. 


Ferd. Muelhens, Inc., New 
Toilet preparations, eau de 


(Dee. 23, 


Milwaukee, 


(Nov. 


329,484. Tulon, Inc., New York, N. Y. (Aug. 4, 
1932.)—Beauty cream. 

329,495. H. Th. Bohme Aktiengesellschaft, Chem- 
nitz, Germany. (May 27, 1932.)—Soap preparations. 

329,589. Abbott Laboratories, North Chicago, II. 
(Mar. 19, 1932.)—Insecticidal soaps. 


329,671. 
10, 1982.) 
329,708. 


Hy-G-Dent 
Toothpaste. 
Gotham Shock-Bilt, Inc., New York, N. Y. 
(June 4, 1929.)—-Vanity cases, powder boxes. 
329,718.—Edna M. McKay, Akron, O. (June 1, 1932.) 
Skin lotion. 
329,728. Samuel Albert, New York, N. Y. (June 12, 


Co., New York, N. Y. (Aug. 


1910.)—Toilet preparations. 
329,778. Anna Rudolph, Cincinnati, O. (Aug. 1, 
1932.)—Preparations for promoting growth of hair. 


329,796. Hercules Powder Co., Wilmington, 
(Aug. 5, 1932.)—Depilating compound. 

329,886. Carbide & Carbon Chemicals Corp., New 
York, N. Y. (Apr. 4, 1932.)—Denatured alcohol. 

329,887. Contoure Laboratories, Inc., New York, N. 
Y. (July, 1932.)—Cosmeties. 

329,890. Duralé Co., Ine., St. 
1931.)—Toilet preparations. 

329,900. La Gerardine, Inc., New York, N. Y. (Apr. 


Del. 


Louis, Mo. (Sept. 11, 


25, 1932.)—Preparation for restoring color to hair. 
329,910. Veldown Co., Inc., New York, N. Y. (June 
1, 1932.)——Cleansing tissues. 
329,997. Charles W. Mattison, doing business as 


Citrovite Tooth Paste Co., Los Angeles, Calif. (Aug. 
10, 1932. Tooth Paste. 

330,002. Sidney B. Wolf, doing business as Ice-It 
Products, New York, N. Y. (Aug. 25, 1932.)—Antisep- 
tic, astringent, styptic preparations. 

330,011. Frances Glatzer, doing business as Dure, 


New York, N. Y. (May, 1925.) 

330,020. Potter-Wrightington, 
Mass. (Sept. 1, 1930.)—Flea soap. 

330,054, 330,055. Tachette Mfg. Corp., Long Island 
City, N. Y. (Aug. 26, 1932.)—Packets of absorbent 
tissue, 

330,064. 


Toilet articles. 
Inc., Charlestown, 


Emily A. Horton, doing business as Swed- 


ish Labs., Cambridge, Mass. (Dee. 21, 1931.) 
Shampoo. 
330,071. Pi-Ro-Dram Co., Lubbock, Tex. (Aug. 1, 


> 
OU, 

1932.)—Astringent for the gums. 
330,270. Maynard, Inc., Chicago, Ill. (Sept. 3, 1932.) 

Face Creams. 

(Continued on Page 
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Reports on Markets and Crops 


Decline in Essential Oils Checked 


| ELOW is presented a graphic presentation of 

the position of essential oil prices as compared with 
that of early 1929. The figures on which the chart is 
based were taken from the regular monthly price 
lists of Fritzsche Brothers, Inc., New York, who 
compiled and sent us the graph and represent the 
simple average of 38 leading essential oils and 15 im- 
portant aromatic chemicals. 

It should be especially pointed out in connection with 
the graph, says the company, that the lines represent 
simple averages, unweighted for importance of the 
items selected. Many of the leading essential oils show 
even greater declines, and had it been possible to weight 
the average, the line would have made an even more 
precipitate drop. Thus, while the average as shown in 
the chart places the group of essential oils at 50 pe 
cent of its early 1929 level, such important oils as the 
following have declined far more sharply; bergamot to 
39 per cent, clove to 35 per cent, orange to 26 per cent, 
lemon to 25 per cent and spearmint to 22 per cent. 

The significant feature of the chart, however, is not 
the surprisingly low price level of essential oils, which 
has been pointed out repeatedly during the last two 
years and has been evidenced by the market reports 
appearing each month. It is rather the fact that the 
curve has now flattened out materially and that the 
market seems set to score an advance as soon as busi- 
ness improves. Stocks of all imported oils are low in 
New York. Domestic oils are by no means in over- 
supply excepting in the case of one or two items. Prices 
seem most likely to decline to lower levels. 

It is probable that the curve, as shown in the chart, 
will begin an upward movement returning prices to- 
ward more normal levels in the near future. 

This chart should be encouraging to sellers of oils 
and aromatic chemicals and at the same time pre- 
sents a situation of unusual significance to purchasers 
of these materials. 


| 
; 
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New York Market Report 


7 situation in essential oils is not materially 
different from that prevailing a month ago. The 
flurry of business in August was not sustained, and 
since that time business has been slack with small 
quantity sales about all that have been in evidence. 
Prices have drifted slightly lower on a number of items, 
but declines have not been important nor have they 
materially affected important items on the list with 
the single exception of orange oil which has dropped 
rather sharply on over supply and lack of demand at 
the end of the consuming season. 


Floral products are cheap, but this has brought 
out little additional real business, although inquiries 
from the perfumers for finer products and from soap 
makers for the cheaper ones are said to be somewhat 
more numerous. The buyers are demanding’ still 
lower prices, however, and inasmuch as losses are al- 
ready being taken on much of this business, sellers are 
reluctant to meet their views regarding the necessity 
of further declines, 


The citrus group has been featured by the decline 
in orange. Lemon, on the other hand, is reasonably 
steady here and abroad. It has not been affected by 
overproduction from new areas to the extent of orange. 
Lime is in slack demand and prices hold. 


The domestic group has been steady. The country 
is holding firm in peppermint and, while, demand has 
slackened in consequence, the deadlock is holding. 
Spearmint is unchanged. Wormseed is steadier and 
wormwood is holding at about former levels. 


Minor changes have taken place in the list of seed 
and spice oils, but nothing of any great consequence. 
Some interests anticipate lower prices toward the close 
of the year when the season of heaviest consumption 
is over, but present levels are so low it is difficult to 
see how any substantial further declines can take 
place. 
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Synthetics and Derivatives 
The inquiry for synthetics has followed along the 
that for Were it not for the 
movement into other than soap and perfumery indus- 
slack 
have been reasonably steady although there has been 
a tendency in 


lines of essential oils. 


tries, the market would be very indeed. Prices 
weeks to shade 
This is but 
fact tnat synthetic prices have held very well in the 
face of remarkable declines in essential oils and other 
competing products is taken into consideration. 
Menthol has shown a tendency to strength in recent 


recent current quota- 


tions on real business. natural when the 


weeks. Markets in Japan and other foreign countries 
have all stiffened and while competition here has held 
back a similar movement, prices are higher than they 
were a month ago. Higher alcohols and aldehydes are 
lower in some directions. 


The increase in demand for 


these items during the last year has been considerable, 


and competition together with heavier production’s 
natural economies have brought levels lower. No 


change is noted in musks. Eugenol is easier owing to 


the situation in the raw material. The same applies 
to linalool which is offered at lower prices in some 
quarters. Improved demand is anticipated by most 


sellers who point out that stocks in consumers’ hands 
are the smallest in years and that any manufacturing 
must lead to purchasing. 


Achema VII Plans Under Way 


The organizers of the Achema VII (Exhibition of 
Chemical Plant and Equipment) to be held in Cologne 
from June 1 to 11, 1933, have issued an invitation, to 
those desirous of exhibiting, in the form of an attrac- 
tive prospectus. In view of the depression in trade, 
the duration of the exhibition will be only 10 days, 
and the prices for space have been reduced by 20 per 
cent. The prospectus, which gives a very clear and 
comprehensive picture of the exhibition, will be sent 
free of charge on application to the management, care 
of “Dechema” Seelze, near Hannover, Germany. 


Patents and Trade Marks 


(Continued from Page 509) 


330,346. Hopkins Chemical Co., Washington, D. C., 
and Newark, N. J. (Jan., 1929.)—Soap paste. 

330,349. Peter Murdock, doing business as 
Pharmacal Co., New York, N. Y. (July 15, 
Preparations for skin irritations. 

330,392. John H. Breck, Inc., 
(Aug. 2, 1932.)—Shampoo. 

330,429. National Milling & Chemical Co., Philadel 
phia, Pa. (Aug. 1, 1932. Soap compound. 

330,627. Iowa Soap Co., Burlington, Iowa, 
1931.)—Laundry Soap. 
Elizabeth J. 


330,671. 
1, 1932).—Hair tonic. 


Murdock 


1930.) 


Springfield, Mass 


(Apr. 1, 


Tate, Washington, D. C. (July 
Trade Mark Registrations Granted 
(Act of March 19, 1920) 
These registrations are 


M298,311.—S. H. 


not subject to opposition: 


Kress & Co., New York, N. Y. 
(Apr. 9, 1931. Serial No. 314,916)—Cleansing tissues. 

M298,903.—John Paul Hancock, doing business as 
Hansco Products Co., La Plata, Md. (Aug. 18, 1930. 
Serial No. 311,606.)—Hair dressing. 


& Hssential Oil Review 


London Hairdressers’ Exhibition 


The Fair. which 
opened by Lady Pearson (Gladys Cooper) at Olympia, 


recently 


Hair-Dressing Fashions was 
novelties not the least con- 
“for only.” This fact 
was pertinently brought home to mere man by the use 
of a loud speaker through which the 
wafted: ‘Gentlemen, this new hair fixture I am show- 
ing you has other uses than for the toilet—try some 
on your car and you will find it the finest polish for 
cellulose paint yet invented!” 

Led by this oratory to the scene of 
discovered a 


showed many 


spicuous being a stand men 


following was 


operation, one 
considerable circle of well-groomed 
elegant young men watching fascinated and immobile 
the demonstration of this new hair cream. The demon- 
strator pumped it from an _ ingenious nickel can 
which distributed the white liquid in a steady, thrifty 
stream. He appeared to satisfy his audience in every 
way as to the truth of his remarks. 

women there alluring novelties. 


One was a perfume called “Crepe de Chine.” As 


For were several 


light and airy as its namesake, it penetrates hair, 
skin, and clothing. Mist and rain intensify its sweet- 
ness, and water will not wash it from the hand on 
which a drop has fallen. This was a Parisian exhibit. 


A new “anti-nose-shine” preparation was a colorless 
liquid which is spread on the skin to form a 
parent film on 


washed off. 


trans- 


which powder is said to stay until 

Another novelty was a “masseurette” for tuning up 
the skin and bringing 
paint. 


exercise 


cheeks without 
It works by suction, and 15 minutes of massage 
every day with it is 


color to the 
guaranteed to give a 
woman a perfect complexion. 

It was stated that this Winter three shades in lip- 
stick will be the every fashionable 
There is the “morning tone,” which is light crimson; 
the “five o’clock,” a warm scarlet, and the “evening,” 
a deep cherry red. The 
little coral 


wear of woman. 


sticks are carried in smart 


cases. 


Australian Sandalwood Oil Now in British 
Pharmacopoeia 

The General Medical Council of Great Britain, which 
is the body responsible for the British Pharmacopoeia, 
has included a_ special monograph on Australian 
This follows the 
procedure of the French Codex Commission. 

The 


liensis,” 


sandalwood oil in the new edition. 


Santali Austra- 
and gives the characteristics, tests for purity, 


and this oil. It is listed entirely 
separately from East Indian sandalwood oil. 


monograph is headed “Oleum 


essay storage of 


Lavender and Spike Lavender Imports 

lavender and spike lavender imports declined in the 
first six months of 1932 to 102,703 pounds, worth 
from 159,982 pounds, valued at $353,567, in 
1931. Of the 
($112,340) 
($9,136) 
from the United 
the Netherlands. 


$129,308, 


the similar period of 1932 receipts, 
France; 17,929 
($7,107) 


remainder from 


75,492 pounds from 


8,900 


came 


pounds from Spain; 


Kingdom, 


pounds 
and the 
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ESSENTIAL 


Almond Bitter, per Ib. 


S. F. A. 
Sweet True 
Apricot Kernel 
Amber, crude 
rectified 
Ambrette, oz. 
Amyris balsamifera .. 
Angelica 
Anise, U. 
Araucaria 
Aspic (spike) Spanish 
French Gan 


Balsam Peru rises 
Balsam, Tolu, per oz. 
Basil 
Bay 


Bergamot Sy 
Birch, sweet N. C. 
Penn. and Conn. 
Birchtar, crude 
Birchtar, rectified 


Bois de Rose . 
Cade, U. S. P. 
Cajeput ....... 
EROS ccakvcasacn 


” 


Camphor “white 
Cananga, Java native 
rectified 
Caraway 
Cardamom, 
Cascarilla cue 
Cassia, 80@85 per cent 
rectified, U. S. P 
Cedar leaf 
Cedar wood 
Cedrat 
Celery 
Chamomile 
Cherry laurel 
Cinnamon, Ceylon 
Cinnamon, Leaf . 
Citronella, Ceylon 
Java 
Cloves Zanzibat 
Cognac 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin . 
Curacao peels 
Curcuma 
Cypress 
Dillseed 
Elemi 
Erigeron 
Estragon 
Eucalyptus 
Fennel, Sweet 
Galbanum 
Galangal 
Geranium, 
Algerian 
Bourbon 
Spanish 
Turkish 
Ginger 
Gingergrass 
Grape Fruit 
Guaiac (Wood) 
Hemlock 


Ceylon 


. (02.) 


Rose, . 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers. but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials) 
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16 
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LS 


.20@ 


2.50@ 


A0@ 
.27@ 
.24@ 
.50@ 
.00@ 
.20@ 
.00@ 
.36@ 
-75@ 
.55@ 
.70@ 
00@ 
.25@ 
.00@ 
.65@ 
.05@ 
50@ 
15@ 
15@ 
50@ 
00@ 
.28@ 
55@ 
.00@ 
15@ 
-75@ 
.25@ 
.65@ 
00@ 
00@ 
85@ 
10@ 
.16@ 
w82@ 
15@ 
00@ 
50@ 
.00@ 
00d 
25@ 
9a 
53@ 
95@ 
O0@G 
b0@ 
4A0@ 
I0@ 
.70@ 
.25@ 
.25@ 
0G 
35@ 
15@ 
A5@ 
30@ 
.00@ 
27@ 
15@ 
.00@ 
.00@ 


.75@ 
.15@ 
00@ 
15@ 


.75@ 
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$2.40 
2.75 
45 
35 
00 
.60 


80 
00 
40 
1.85 
.65 


.90 


obo 


45 
.60 
1.10 
28.00 


ND rite eee rte gnc (0z.) 6.00@ 
Horsemint ...... 4.25@ 
NID ca cig cies end’ 40.00@ 
Juniper Berries ..... 1.40@ 
Juniper Wood ...... .60@ 
NE Sante ga sen ky a 15.00@ 
Lavender, English 32.00@ 

Pe on cane ken 's 1.85@ 
Lemon, Italian ..... .80@ 

MS Sah sas aac 85@ 
Lemongrass ........ .46@ 
Limes, distilled ..... 7.00@ 

expressed ......... 11.25@ 
ND cc Fak iis gS 1.70@ 
re er ae 27.50@ 
Mace, distilled ...... .95@ 
MAOMGOTIN «2 oie cscs 4.75@ 
Marjoram .......... 6.25@ 
OE See oe 5.00@ 
Cer rr rer 15@ 
Mustard, genuine 9.25@ 

QRERRCIRE 6 ciccc cess 1.60@ 
OO Sa re 10.00@ 
eee ee 4.00@ 


Neroli, Bigarade, pure 90.00@ 


Petale. extra ..... 120.00@ 
I Se a in sens 3.45@ 
BORE ce brewed ate 95@ 
ee ee 6.50@ 
Orange, bitter ...... 2.00@ 

sweet, W. Indian 1.35@ 

EIR «i. oie x ewes Sibk 1.35@ 

ee 2.65@ 

ERE GED... nib ns 1.45@ 

RS oor eae gal 85@ 
Origanum, Spanish .. I95@ 
Orris root, con. (0z.). 4.00@ 
Orris root, abs. (0z.). 35.00@ 
nets Lists oon cess 18.00@ 
NE isi hal 2a ew eee 6.50@ 
Patehouls 6... ck ccs oss 3.30@ 
Pennyreyal, American 1.85@ 

POON 36 cine vie dines 1.40@ 
Pepper, black ....... 6.50@ 
Peppermint, natural.. 1.85@ 

redistilled ........ 2.20@ 
eon ke) re 1.10@ 

French ...... 2.10@ 


POE 6. cn akan sade 1.60@ 


Penne. COMOE §s.606000% 3.00@ 
Pine needle, Siberia .62@ 
Pinus Sylvestris .... 2.00@ 

Pumilionis ........ 2.20@ 
Rhodium, imitation .. 2.00@ 
Rose, Bulgaria..(0z.) 6.00@ 
Rosemary, French 41@ 

ee 32@ 
OE Te 2.25@ 
OT ee ee 2.15@ 


Sage, Clary 22.00@ 


Sandalwood, East 


ee T.50@ 
AMSEPANR ...2s6s. 5.90@ 
Sassafras, natural 20@ 
ertifictal ....6.... .20@ 
Savin, French ...... 2.20@ 
Spearmint ...... 1.05@ 
Snake Root ........ 8.00@ 
I ns tae 8: ie GEA 13@ 
NN 6G. aon 7.00@ 
ere 2.00@ 
MMOD, Skinca. 8 eae me OR 1.50@ 
TewMme. TOA ..kcsciees .60@ 
ere .70@ 


7.00 


- 
oO 


150.00 
175.00 


1.15 


—Droee PO 
~] 
or 


37.50 


8.00 
6.60 
1.00 

230 
955 
1.50 
00 
80 


70 
1.00 


WOUND 6c cvcavewss 8.00@ 10.00 
WOE 60565. xwc ns 3.75@ 7.00 
Vetivert, Bourbon 4.75@_ 6.00 

ME as ke cv ree 10.00@ 25.00 

East Indian ...... 30.00@ 
Wine, heavy ....... 1.40@ 
Wintergreen, Southern 3.00@ 

Penn. & Conn 5.00@ 8.00 
WOORMONNOE cic rciens 2.10@ 2.25 
Wormwood ......... 2.60@ 3.00 
Ylang-Ylang, Manila. 29.00@ 35.00 

eS een 400@ 8.00 

TERPENELESS OILS 
NS cars we cp ota eee 5.25@ _ 5.75 
WOOO okiivi sess 8.00@ 10.00 
OS 4.00@ 5.00 
Coriander . 20.00@ 
POVARIOM oon ice ee cs 8.00@ 12.50 
nee 5.50@ ~ 8.00 
IN Sido eh Seager 6.75@ 14.50 
SS a ae 65.00@ 
Orange. Sweet ...... 78.00@ 90.00 
re ere 90.00@115.00 
POCIOTAIN ...ccvecses 5.00@ _ 6.00 
eS |) ere 2.50@ 3.75 
ee Se 90.00@ 
Vetivert, Java ...... 35.00@ 
Yiene-sienme ....s.- 28.00@ 35.00 
OLEO-RESINS 
rar 2.50@ 5.00 
Capsicum, U. S. P. 

PM et EAN bie fal 2.65@ 3.00 

BICONOMC 5.4.56. 3.00@ 
er rere 3.25@ 
Ginger, U. S. P. VIII 3.00@ 

AlCOnOHEe .....25.. 3.25@ 
Pamlerern .... 060. 1.45@ 1.60 
a 6.00@ 15.00 
re 3.25@ 
SNES tenet angela 7.00@ 28.00 
PROONOU . oc cs veveus 16.50@ 18.00 
Pepper, black ....... 4.00@ 4.60 
Sandalwood ........ 16.00@ 
WR Ss iada reuse 6.75@ 8.75 

DERIVATIVES AND 
CHEMICALS 
Acetaldehyde 50°; 2.00@ 
Acetophenone ....... 2.00@ 3.00 
Acetyl! Iso-eugenol 9.00@ 
Micenet CB okie cccs 14.00@ 20.00 

2. sdaswaew was 26.00@ 40.00 

a GRP ar er 18.00@ 30.00 

te Sid seaices ee 30.00@ 40.00 

ye Rs aires orate mene 14.00@ 25.00 
Aldehyde C & ...... 50.00@ 

ey. exe alwark nao aes 70.00@125.00 

iy “ts eeutnne veers 50.00@ 82.00 

Be Oui ma elie arte 40.00@ 75.00 

ie vacack ces bas 75.00@105.00 

C 14 (so-called) 15.00@ 35.00 

C 16 (so-called) 20.00@ 40.00 
Amyl Acetate ...... 85@ ~~ 1.00 
Amy! Butyrate ..... 1.40@ 1.75 
Amyl Cinnamate .... 2.50@ 

Amyl Cinnamic Alde- 

RE aarp ind ath oly hia 3.90@ 4.00 

Amy] Formate 1.75@ 2.00 
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Amyl Phenyl Acetate 5.00@ 
Amyl Salicylate ..... .90@ 
Amyl Valerate ...... 2.50@ 
po ep 1.00@ 
Anisiec Aldehyde 3.35@ 
Benzaldehyde, U.S. P. 1.45@ 

Wy Wa Ge oc iccacese 1.55@ 
Benzophenone ...... 2.00@ 
Benzyl Acetate ..... -70@ 
Benzyl Alcohol ..... .95@ 
Benzyl Benzoate 1.05@ 
Benzyl Butyrate 5.50@ 
Benzyl Cinnamate . 7.00@ 
Benzyl Formate ..... 2.90@ 
Benzyl Iso-eugenol 18.00@ 
Benzyl Propionate . 2.00@ 
Benzylidenacetone ... 2.50@ 
I caine bigs <a 1.60@ 
Bornyl Acetate ..... 1.75@ 
BPOMIGEYTO! <4.005..5- 4.00@ 
Butyl Acetate ...... .60@ 
Butyl Propionate .... 2.00@ 
Butyraldehyde ...... 12.00@ 
a Serre rer eee 1.15@ 
Sree rrr ee 3.25@ 
Cinnamic Acid ...... 4.00@ 
Cinnamic Alcohol 2.85@ 
Cinnamie Aldehyde .. 2.50@ 
Cinnamyl Acetate 10.00@ 
Cinnamyl! Butyrate .. 12.00@ 


Cinnamyl Formate 13.00@ 


epee Ga Ws koa c ces 2.60@ 
Citromelial ..ccccces 2.40@ 
CHPOMOHOL ...cccces 2.40@ 
Citronellyl Acetate 1.50@ 
RUINED nc ctcewns 3.50@ 
Cuminic Aldehyde ... 62.00@ 
Dibutylphthalate 30@ 
Diethylphthalate .32@ 


Dimethyl Anthranilate 6.25@ 
Dimethyl] Hydroqui- 

EE ines cea k cee 3.75@ 
Dimethyl phthalate 50G 
Diphenylmethane .... 1.75@ 
Diphenyloxide ...... 1.20@ 
Ethyl Acetate ...... 30@ 
Ethyl Anthranilate .. 5.50@ 
Ethyl Benzoate ..... 1.20@ 
Ethyl Butyrate 1.00@ 
Ethyl Cinnamate 1.00@ 
Ethy! Formate ..... 1.00@ 
Ethyl Propionate 1.40@ 
Ethyl! Salicylate 1.15@ 
Ethyl Vanillin ...... 15.00@ 
Eucalyptol ....ce00- .75@ 
RIGS Sc cdevicsmnewe 2.40@ 
Geraniol, dom. ...... 2.00@ 
Geranyl Acetate 2.90@ 
Geranyl Butyrate 5.00@ 
Geranyl Formate 1.25@ 


10@ 
b0@ 
00@ 
60@ 
25@ 
20@ 
.65@ 
.15@ 
00@ 
b0@ 


Heliotrepin, dom. 
foreign .. 
Hydratropic Aldehyde 2! 
Hydroxycitronellal 
Indol, C. P. .... oz.) 
Iso-borneol 
Iso-butyl] Acetate .... 
Iso-butyl Benzoate 
Iso-butyl Salicylate .. 
Iso-eugenol 


ROW nr rN wont 


ee .715@ 
J eee ee 1.90@ 
Linalyl Acetate 90%. 2.50@ 
Linalyl Benzoate .... 10.50@ 


10.00@ 
3.00@ 
2.50@ 
2.20@ 


Linalyl Formate 
Menthol, Japan 

Synthetic 
Methyl Acetophenone 
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5.75 
1.20 
3.00 


1.25 


1.90 
4.00 
.85 
1.50 
2.00 
6.25 
9.00 
3.25 
27.00 
5.50 
4.00 
2.25 
8.00 
5.00 


4.00 


3.50 
3.50 
12.00 
14.00 


3.00 
3.00 
2.75 
8.00 


6.00 
4.00 
10.00 
10.00 


2.40 


27.50 


al 


10.00 


».00 


Methyl! Anthranilate.. 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol ..... 
Methyl Heptenone ... 
Methyl Heptine Carb. 
Methyl Iso-eugenol 
Methyl Octine Carb 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin (ethyl ester). 
Nonyl Acetate 
Octy! Acetate 
Paracresol Acetate 
Paracresol Methyl 
Ether 
Paracresol Phenyl 
Acetate 
Phenylacetaldehyde 
50°, 
BETS. cde eo waree ean 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethy! Alcohol 
Phenylethyl Butyrate 
Phenylethyl Formate. 
Phenylethyl Pro- 
Oo re ee 
Phenylethyl Valerate. 
Phenylpropyl Acetate. 
Phenylpropy! Aleohol. 
Phenylpropyl Alde- 
hyde ie 
Rhodinol 
POE nica was eokenke) 
Santaly! Acetate 
Skatol, C. P. . (02.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpinecl, C. P. 
Terpinyl Acetate .... 
Thymene 
Thymol 
Vanillin (clove oil) 
(guaiacol) is 
Vetiveryl Acetate 


Violet Ketone Alpha. 
SU b.censeeekenss 
| eres 

Yara Yara (methyl 
ester) 


BEANS 


Tonka Beans, Para 
Angostura 
Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 


2.50@ 
1.40@ 
3.00@ 
2.90@ 
3.75@ 
20.00@ 
8.50@ 
24.00@ 
1.65@ 
4.65@ 
A2@ 
5.50@ 
50@ 
2.50@ 
b0@ 
18.00@ 
32.00@ 
5.25@ 


was 


—_ 


1.50@ 
14.00@ 


5.00@ 
8.50@ 
2.50@ 
7.00@ 
4.25@ 
16.00@ 
18.00@ 


12.00@ 
16.00@ 
8.00@ 
6.00@ 


8.00@ 
8.00@ 
o2@ 
22.50@ 
7.00@ 
20.00@ 
20.00@ 
36@ 
I0@ 
35@ 
1.90@ 
5.15@ 
1.65@ 
21.00@ 
5.00@ 
5.50@ 
5.25@ 


1.50@ 


1.00@ 
2.00@ 


3.00@ 
2.50@ 

85@ 
2.004 


3.00 
1.75 
6.75 
6.00 
36.00 
12.50 
32.00 
6.00 
6.00 
.50 
7.50 
9.50 
3.00 


1.75 


6.00 
7.00 
20.00 


7.00 
10.50 
4.00 
10.00 
4.75 
20.00 


11.00 
12.00 


12.00 
20.00 


36 


1 


00 


40 
1.15 
2.75 
6.00 
5.25 

25.00 
10.00 
8.00 
8.00 


1.75 


t 
- DO 


1.50 
2.75 
1 


-40 
2.50 


DRUGS AND SUNDRIES 


Acetone 
Alcohol, 190-proof, gal. 
Almond meal 
Alum. potash 
Aluminum chloride 
Ambergris wie 
Balsam, Copaiba .. 

Peru 

Tolu 

Fir, Canada, gal. 
Oregon 


11@ 


37 e @2.63 


.21@ 
.03 1 4 fa 
10@ 
32.50@ 
19@ 
1.30@ 
I0@ 

9. 00@ 
1.00@ 


15 
21 


» 
? 
31 


Nom 


99 


1.50 
1.15 
12.00 
1.20 


Beeswax, white ..... A0@ 
ON wcadunawa cee .22@ 
Bismuth sub-nitrate 1.10@ 


Borie acid, ton 


eee .16@ 
Calcium, phosphate .. .08@ 

Phosphate, tri-basic 13@ 

Sulfate .03% @ 
CRD. c Hibeeanes .53@ 
Cardamon seed ..... .65@ 
CIO vec weweuns 17.50@ 
Chalk, precip. ...... .03%@ 
Cherry laurel water, 

gal. 1.25@ 
2 a”, re .35@ 
Civet, ounce ........ 3.75@ 
Cocoa butter ...... .18@ 
Clay, Colloidal ...... 03@ 


Formaldehyde ...... 
Fuller’s Earth, ton 


.06% @ 
16.00@ 


Pormic acid ........ 12@ 
Fatty Acids (See Soap Sec.) 
Oe 1.15@ 
Gum Arabic, white .20@ 

I 98:65 % 6 ke wxes 0916 @ 
Gum Benzoin, Siam.. 1.30@ 

ly ee .24@ 
Gum galbanum ..... 1.05@ 
oo 3) .25@ 
Henna, powd. ...... 14@ 
Hydrogen peroxide .05@ 
MAGE vicatectimanes .06@ 
Ne eee 3.50@ 
Lanolin, hydrous 18@ 

anhydrous ........ .20@ 
Lavender flowers .... .24@ 
Magnesium, Carbonate .06% @ 

| 19@ 

Sulfate boas Caries & 
Musk, ounce ....... 15.00@ 


Oils, vegetable (See Soap Sec. 


Olibanum, tears ..... 13@ 

Se ct canamnes O8@ 
Orange flower water, 

OO Ee 1.50@ 
Orange flowers .. A0@ 
Orris root, powd. .20@ 
NS a areinresin waceln's 03144 
Patchouli leaves 16@ 
Petrolatum, white 0614@ 
SPENNEL. Sru- wt ca cee eed 16@ 
Potassium, carbonate. A@ 


Hydroxide (See Soap Sec.) 


Quince seed ...... 1.75@ 
Reseda flowers ..... 1.50@ 
Rhubarb root, powd.. .28@ 
Rice starch ........ 12@ 
Rose leaves, red ..... .55@ 

WE a uecineweuaa’ 4A0@ 
Rose water, gal. 1.25@ 
Salicylic acid ...... A0@ 
Sandalwood, chips 4A5@ 
PED -adcenteuwes 1.75@ 
Soap, neutral white. . 19@ 
Sodium, Carb. crys... .01% @ 

Phosphate, tri-basic .083%@ 
Spermacetti ........ .22@ 
PRONG “445% buawuss A0@ 
Sulfur, precip. ...... 17@ 
Tartaric acid ....... 27@ 
Titanium oxide ..... .22@ 
Tragacanth, No. 1 .. 1.20@ 
Triethanolamine 4 A5@ 
Venice turpentine, gal. 30@ 
Vetivert root ........ 30@ 
Violet flowers 95@ 
Zine, Peroxide ...... 18@ 

CR en cc aeee de 13%@ 

Stearate .21@ 
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45 
30 
1.35 


ast 165.00@175.00 


.20 
08% 
15 
04 


.65 


0642 


40 
4.50 
.20 
03% 


30.00 
16 


2.00 
99 


12 
1.50 
30 
1.15 
40 
28 
.08 
.0O8 


5.50 


07% 
OF 


ao 
.03 
25.00 


— 
L 
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Discoloration in Soaps by Perfumes 


( ) GERHARDT. Scifensieder-Ztg. 58, 467-8 (1931); 
e Chimie & Industrie 27, 637-8 (1932); ef. C. A. 
26, 1146. 


harmful to white soaps, which easily darken in their 
presence. 


Addn. of vanillin or heliotropin is particularly 


Stable soaps can be obtained, however, by 
using vanillin or heliotropin in admixt. with certain 
other compds. Vanillin (1-5) can be used by add- 
ing one of the following: hydroxycitronellal derivs., 
ketones of the type of ionone, coumarin, terpene ales., 
terpenes, sesquiterpenes, open-chain aromatic terpene 
esters to which is added a large proportion (20° or 
more) of terpenes or sesquiterpenes. Soaps thus prepd. 
are practically fast to light, provided they are neutral 
and of good quality. Anisaldehyde and benzaldehyde 
are harmful. A of 3% vanillin, 47% 
S and 50% appreciably increases the sta- 
bility of soap. 


mixt. hydroxal 
terpineol 

Similarly 3-5°% of vanillin can be used 
in admixt. with 10-25% benzaldehyde or dialdehyde, or 
with cedarwood or sandalwood oil. Terpenes seem to 
protect the vanillin against autoxidation. The action 
of catalysts such as $-naphthol is doubtful. The use 
of vanillin in admixt. with nitro or amino compds. 
(musks, anthranilates) is not advisable, even in pres- 
Vanillin can 
much 


ence of other compds. such as terpenes. 
be replaced by ethyl-vanillin, which is 
stable and of which only about % the 


quired. 


more 
amt. is re- 
Discoloration of soaps contg. heliotropin can 
be decreased by the addn. of various ales. as well as of 
terpenes. Moreover, a perfume equiv. to heliotropin 
can be obtained by means of a mixt. of acetylanisole, 
coumarin and anisaldehyde.—Chemical Abstracts. 


Percentage of Rosin in Soap 

At the International Naval Stores Conference 
at Bordeaux last June, considerable discussions 
had regarding to utilization of a greater percentage 
of rosin in the manufacture of household soap. At 
present the quantity of rosin used in the production of 
household soap is limited to five per cent. 


held 
were 


Estimates 
place the annual French output of household soap at 
approximately 250,000 metric tons. Members of the 
naval stores industry at the conference recommended 
that taken to rosin 


household soap from five to fifteen per cent. 


steps be increase the content in 
Based on 
five per cent rosin in household soap, consumption of 
rosin by soap manufacturers is approximately 8,000 
increased to 
fifteen per cent, probable consumption of rosin would 
be about 25,000 (Consul John G. Erhardt, 


Bordeaux.) 


metric tons, whereas if percentage is 


tons. 
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Neutral and Acid Soaps 
BENNETY (Ind. 


Amine soaps have lowe) 


1932, 8, 223—224). 
H. pu Vals. than the ordi 
nary soaps of commerce, but are still alkaline. Diglycol 
oleate and stearate have py 5.0 and 6.3, respectively. 
As marketed, they 


esters. 


Chem., 


are mixtures of the mono- and di- 
The former is a liquid insol. in H.O, but sol. in 
EtOH, esters, and hydrocarbons. It is silk, 
rayon, and in solution in naphtha for dry-cleaning. It 


and also the 


used in 


stearate are used as emulsifying agents 
The m.p. 58—60° and 
perses in warm H.O. Such a dispersion is used to sus- 
pend graphite, pigments, etc. This 
is also useful in the oiling and washing of wool and in 


in polishes. stearate has dis- 


abrasives, soap 
weaving rayon and silk, also in combination with lano- 


lin in the prep. of ointments. Formule for cosmetics 


are given.—Pritish Chem. Abs. 


Odor of Bleached Soaps 


A. Welter (B. P. 370,649, 9.4.31. Ger., 31.10.30). 
The unpleasant odor of the bleached soaps is removed 
by heating the scap with a small excess (0.5—3%) of 
alkali hydroxide or carbonate under (steam) pressure 
of 5—10 atm.; in difficult 
NH;, or its salts, or 
used 
Abs. 


cases small quantities of 
certain other may be 
pressures. Chem. 


amines 


cautiously at lower British 


Rancidity of Toilet Soaps 
(Continued from Page 486) 


out saying that badly kept brass dies, soiled with verdi- 
gris, are infinitely more dangerous. 

Moreover it appears to us that the possibility of such 
contamination of soap depends perhaps largely on the 
composition of the fatty mixture used as stock in mak- 
ing soap and that it is perfectly possible that the use of 
certain fatty substances, particularly free fatty acids, 
predispose the soap peculiarly to poisoning by metals. 
Furthermore, the manner of handling the dies before 
each cake of soap is stamped, a procedure which varies 
from one soap works to the other, may prevent or facili- 
tate, as the case may be, the manifestation of this dis- 
agreeable phenomenon. 

(To Pe Concluded) 


Important Article on Raneidity 

installment of the article above’ on 
in Toilet Soaps,” by Dr. Fred Winter, of 
Vienna, begins on page 484 of this issue. 


The first 


“Rancidity 
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Popular Soap Bleaches 
by Paul I. Smith 


i oe bleaching of soap is an important technological 
process. It sometimes happens that the appear- 
ance of a soap and consequently its selling appeal is 
determined by the thoroughness of the final bleaching. 
This is especially true when considering the manu- 
facture of cheap grade soaps. 

The process of soap bleaching requires considerable 
care to ensure complete success. Very often this proc- 
ess is carried out in a careless, hasty manner and the 
net result is incomplete bleaching which may even be 
accompanied by localized discoloration. 

The following points are worthy of consideration by 
every manufacturer who contemplates bleaching his 
soaps. 

I. The oils and fats should be free from excess of 
impurities. The purer the and fats 
better and more will be the final 
action. It is a foolish and often costly 
that impure 
unsaponified 


oils used, the 
bleaching 


mistake to 


uniform 


imagine oils containing 


amounts of and unsaponifiable matters 
When pos- 


sible it is always advisable to bleach dark oils before 


will, if bleached, make a snow white soap. 


saponification as the first bleaching is simpler and 
generally more successful than the final one. Soap 


bleaching is designed to supplement the first bleaching 
and not to effect 
II. Complete saponification is 


miracles. 
essential when the 
soap is to be bleached, otherwise there is grave dan- 
ger of the kettle becoming discolored. In reference to 
the above risk it is appropriate to quote the words of 
a well-known English technologist, E. Richardson, 
“Complete saponification is necessary, for soaps con- 
taining unsaponifiable matter or 


ways darken very rapidly. In 


unsaponified oils al- 
such fre- 
quently stated that no bleaching takes place, whereas 


cases it is 


the fact may be that bleaching does take place, but is 
subsequently reversed when the soap is aged. It is 
important not to attribute results of this kind to the 
bleaching agent when it 
at fault.” 

Il. 


a_ special 


is fats themselves which are 
In some cases it is desirable 
that the 


some cases an 


to fit the soap in 


way so bleaching proceed 
Thus in 


absolutely essential and in 


may 


smoothly. excess of alkali is 


others the soap must be 


neutral. The fitting process should therefore be regu- 
lated to the kind of bleach to be subsequently used. 
IV. Efficient 


of the kettle is necessary when carrying out any bleach- 


agitation or mixing of the contents 


ing action. Some of the known bleaches liberate free 
oxygen during reaction and unless the soap is well 


mixed this gas may be lost. 
will be incomplete and localized or 
of the kettle. 


Bleaching by means of 


As a result, the bleaching 
confined to parts 
sodium hydrosulfite, is the 
most satisfactory and economical method for ordinary 
and white One of the great 
advantages of this chemical is that it does not absorb 
alkali 
Many 


soda soaps soft soaps. 


from the and so 


proprietary 


soap upset its 
have this 


property of altering the composition of a fitted soap. 


constituency. 


bleaches object ionable 


Soaps containing rosin, bone fat and other cheap 
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appreciable 


ingredients may be bleached with sodium hydrosulfite 
providing a little palm oil is added to the treated soap 
and well crutched into the mass. In this way a light 
yellow and saleable soap may be produced. 

Unlike many bleached soaps, those treated with the 
above chemical are stable and free from all objection- 
able odor. In addition, the bleached soap possesses a 
fine silvery sheen which is much appreciated by the 
trade. Soap treated with scdium hydrosulfite may be 
worked and moulded as soon as it is cold. 

An objection to the use of 
often mentioned, 
through the 


recovery plant. 


hydrosulfite is 
darkening of the 


sodium 
namely the 
formation of 


lyes 
iron salts in the glycerine 
This may occur when the lyes are too 
concentrated and the only way to avoid it is to add a 
little milk of lime to the 
passed into the recovery plant. 


weak lyes before they are 


Ammonium persulfate is another popular bleaching 
agent. It is specially suitable for soft soaps. 
ally speaking this 
satisfactory for 


Gener- 
economical or 
hydrosulfite. 
The latter is far more dependable in practice. In the 
persulfate is not 
recommended and sodium hydrosulfite should be used. 


material is not so 


general use as sodium 


case of all rosin soaps ammonium 

Potassium persulfate, is another well known bleach. 
When using this alkali 
should be present in the neutralize 


the small quantity of liberated 


chemical an excess of free 


soap in order to 
during 


The latter process is very violent and 


sulfuric acid 
the bleaching. 
in order to minimize the force of reaction and prevent 
irregular results it is recommended to mix the bleach 
with a small volume of soap liquor in a large tub or 
barrel and to add this strong liquor to the contents of 
the kettle. When the well 


potassium persulfate is 


mixed with the soap, the bleaching will be thorough 
and complete, otherwise there is danger of localized 
and excessive oxidation which may result in the for- 


mation of dark red compounds. If more than 0.2 per 
cent of potassium persulfate is used it is advisable to 
test the soap for free oxygen before discontinuing the 
The 
sumple of the soap with dilute sulfuric acid, filter and 
test the filtrate starch 
and if a blue color shows it is an 


boiling. usual laboratory test is to decompose a 


with potassium iodide papers 


indication that fur- 
ther boiling is necessary. 
The little 


when using the above bleaching agent for boiled soaps, 


presence of a zinc oxide is an advantage 


especially those containing rosin. About 0.1 per cent 
of zine oxide is usual. 

The salt of 
is sometimes used for bleaching soda soaps, but it is 
unsuitable for soft 
employed for bleaching good quality 


zine sulfurous acid and formaldehyde 


soaps. Hydrogen peroxide is also 
neutral soaps. 

Dark soaps made from poor quality skin greases is 
frequently bleached by means of sodium hypochlorite. 
The disadvantage of this powerful bleach is that the 
treated soap frequently holds a trace of chlorine and 
this is very noticeable when lathering. 

A brief convinces the 
writer that it is always advisable to give a number of 


survey of bleaches 


} popular 
them practical trials before selecting one for bulk use. 
Economical and thoughtful experiments will generally 
indicate the best manufacturer to 


course for the pur- 


sue, 
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Light and Rancidity 


Work of Department of Agriculture 


Chemist May Have Very Far 


Reaching Application 


N THE roof of one of the Government buildings 
in Washington there are placed, where they will 
catch as much sunlight as possible, some 20 or 
more glass flasks containing samples of butter, salad 
oil, lard, pecans, cashew nuts, potato chips, mayonnaise, 
whole wheat flour, 
other oil-bearing foods. 


and 
They were all put there at 
the same time several weeks ago. There are two flasks 
containing butter, two containing lard, two containing 
nuts, potato chips and so forth. In 
flask is rancid while the 
The explanation lies in the 


corn meal, cookies, crackers 


two containing 


each case the food in one 
food in the other is 
fact that the flasks 


clearlike window glass and the other green. 


not. 


are not the same color. One is 
Green, by 
absorbing or deflecting all other colors of the rainbow, 
allows only green light to shine on the material in the 
flask and thereby delays the development of rancidity 
in oil-bearing products. 

industrial 
applications, was made by Mayne R. Coe, a chemist in 


the Bureau of Chemistry and Soils, U. S. 


This discovery, which has innumerable 


Department 


of Agriculture. He made the discovery because he 


was looking for it. He observed, and partly explained, 
certain long-suspected relationships between light and 
Other 


ilar relationships without 


decomposition. investigators had noticed sim 
realizing their general sig 
nificance. Had they chosen to investigate more criti- 
beaten Mr. 
Coe to the Patent Office, which recently granted him 
a public service patent on This kind 
of patent may bring him much credit, but can not bring 


him 


cally the action of light they might have 


his discovery. 


available 
without charge to any resident of the United States. 

Not long ago, after Mr. Coe had published a short 
summary 


any money. It makes the discovery 


of his discovery in a scientific journal, a 


woman in the Bureau of Chemistry and Soils entered 


his office one morning and said: “I hear you are 


Mr. Coe CONDUCTING HIs 


TESTS 
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doing something green. You 
For time my 
next-door neighbor and I have bought butter from the 
same farmer. My neighbor has complained that her 
I keep 
chance to be 
Some time 
afterwards the woman informed him that her neighbor 


bought herself 


interesting with 
like to know of my experience. 


may 
some 


butter does not keep nearly as long as mine. 
mine in that 
green. She keeps her’s in a yellow dish.” 


covered glass containers 


now has no more trouble since she 
some green dishes with covers. 

It has been known for a long time that light causes 
certain things to spoil. Manufacturers wrap chocolate 
in tinfoil to keep out the light. With the same object 
they put other products in tin cans, brown or amber 
bottles, dark Sunlight affects 
milk and medicines. It hastens the photochemical de- 
It causes rubber to deteriorate, 
so that tire makers put red or black pigment in their 
It affects 
soaps and toilet preparations. Pharmacists have long 
that keep glass 
colored to shut out rays from the parts of the spectrum 
near the ultra-violet bands. In 


rays hasten decomposition. 


and store rooms. also 


composition of silk. 
tires in order to keep out certain light rays. 


been aware certain drugs best in 


several cases these 

This knowledge, however, was too vague for general 
use. Broadly, the only practicable way to prevent de- 
composition through the action of light was to exclude 
all light from spoilable products. That 
by putting them in black. But black has decided com- 


Besides 


can be done 


mercial disadvantages. being a depressing 
particularly for bottled 
The pharmacists tried other colors; but they 


worked largely by guess. 


color, it is too concealing, 
goods. 
For a time they set much 
1926, 


committee of the American Pharmaceutical Association 


store upon amber-colored glass. In however, a 


reported that the value of amber glass as a protection 


had been taken too much for 


It recommended the scientific study of other 


for pharmaceuticals 
granted. 
colors. 
Other 
problem before Mr. Coe began his investigations. Dr. 


scientists had glimpsed the nature of the 
William J. Husa, Professor of Pharmacy in the Univer- 
sity of Florida, declared in 1928 that it is not all light, 
but only light of certain wave-lengths that hasten the 
This wave-length, he 
said, may vary for different substances. 


decomposition of a substance. 
The sugges- 
tion touched the core of the problem. 

It was necessary to find out for different substances, 
what light rays did the least harm. 
ultra-violet 


Experiments with 
that 
remained 


rays and infra red rays had shown 


these rays can decompose certain things. It 
to be determined what degree of harmful power the in- 
visible spectrum has which includes red, orange, yellow, 
green, blue, indigo and violet rays. The investigation 


is still in its infancy for the vast number of materials 
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atfected by light. Mr. Coe had not seen Doctor Husa’s 
brilliant suggestion when he began the work. He 
started, not with a general theory, but with a series of 
experiments to determine how rice polish and rice bran, 
which are very perishable, may be kept from spoiling. 

When exposed to ultra-violet light from a mercury 
lamp, the products became rancid in a few hours. When 
exposed to direct sunlight, they did not become rancid 
days. This that the 
light emanating mercury lamp 
was stronger than that from the sun. It was a logical 
step to try the different light 
separately. 


for several difference showed 


ultra-violet from the 
wave-lengths of 


Accordingly, the investigator exposed his 
in different 


them also in darkness. 


samples 


colored cellophane wrappers, and tested 
Almost invariably, such things 
as butter, lard, cottonseed oil, potato chips and peanut 
butter time in all the 
wrappers except the green and black ones. 


were 


became rancid after a_ short 
These ex- 
with color 
Some of the 
others. It 


was the wave-lengths of 


subsequently 
light 
spoiled 


periments 
filters of known 
products naturally 
became evident that it 


repeated 
transmission. 

sooner than 
light 
that were absorbed that did the damage. Green light 


proved to be photochemically inactive on oil-bearing 


Green containers because 


other 


products. protect 

Black is 
light. 

colors 


they ex- 


clude all colors. equally protective 


because it keeps out all Later investigations 


may show that other protect other classes of 


subsances. 


It is not every green, however, that excercises the 


protective influence. It must be a true or a luxuriant 
Yellowish green or bluish green does not 
technical 
1,000 to 5,600 Angstrém units is the light that promotes 
rancidity the least in 
words, the light 


band of green 


grass green, 
work. In language the green delimited by 
ther 
part of the 


oil-bearing materials—in 
from the greenest 
wave-lengths in the spectrum. Re- 
cently a manufacturer of breakfast foods began lining 
his cartons with green; but he used a yellowish green. 
This commercial experiment for that reason may prove 
disappointing. 


longest. 


Chlorophyll green delays rancidity the 
The other wave-lengths of light seem to pro- 
mote it. This is true not only of violet, indigo, blue 
yellow, orange and red, but of blue with a little green, 
and yellow with a little green. To obtain the best re- 
sults, blue and yellow bands of the spectrum must be 


excluded as much as possible. 


green and black are pro 
checked the 
direction. He 
found that 


The Smithsonian In 


After demonstrating that 


tective, the investigator discovery by 


working from the opposite ascertained 


the effect of each wave-length and none of 
the other colors was protective. 
stitution helped him with a special monochromater. 
This device isolates the different colored bands of light 
in the spectrum. Beginning with the ultra-violet end, 
Mr. Coe found that ultra-violet rays strongly enhance 
the appearance of rancidity in oil-bearing products. 
He obtained the same result to a lesser degree with in- 
digo and with blue, and with yellow, orange and red 


Green did not show any development of rancidity. 
Scientists formerly thought that the exposure of oil- 

moisture alone will make them 

On the contrary, air 


bearing foods to air or 


rancid. and moisture in the ab 


& Essential Oil 


Review 


sence of light do not hasten rancidity in all cases. Mr. 
Coe put fresh rice bran in two bottles, one wrapped 
with black paper and the other unwrapped, and circu- 
At the end 
of that time the rice bran in the unwrapped bottle 
was rancid and the bran in 


lated air through the samples for ten days. 


the other bottle was not. 
He tried the effect of excess moisture. In this experi- 
ment the bran sample contained 17 per cent moisture. 
After being exposed to ordinary light for several days, 
in the clear bottle the bran was rancid while that in the 
black wrapped bottle was still sound. 

Commercial application of the discovery should be 
extremely profitable. For example, corn meal, which 
spoils rapidly in ordinary wrappers particularly if the 
meal contains the germ, has been kept in green wrap- 
Bakery 
goods like biscuits may be protected by green wrappers. 


pers for more than a month in direct sunshine. 


Soaps in green wrappers or toilet creams in green glass 
containers may be found to keep far better than they 
do in other Edible 

drugs should be protected likewise. 


containers. oils and numerous 
The protective in- 
with commodities 
that 


show 


fluence of green useful 
that fade, that 
their may 
the specific action of other colors on other substances. 
Meantime, the doubt 
black. 


has proved 


lose their aroma or freshness, or 


lose potency. Later investigations 


manufacturer when in may use 


Soap in Insecticides and Fumicides 


The Ministry of Agriculture in Advisory Leaflet No. 
% recommend These as soft 
(potash) are:—(a) Not than 95 per cent 
of the total alkali present in soft soap sold for spray- 
ing purposes Soft, or 
potash, soap sold for spraying purposes should bear 
the fatty 
acids, and (2) the resin acids, which the soap contains. 
Note. always 
“Soft soaps” and, typically, such soaps are made by the 
“soft” 
soaps may, however, contain considerable proportions 


standards. regards 


soaps less 


should consist of potash. (b) 


a label giving separate percentages of (1) 


Soaps used for 


spraying are almost 


combination of potash with a fatty acid. Some 


of less valuable forms of soap—as, for instance, that 


produced by the union of soda with a acid. 


resin 
Potash being more expensive than soda, there is always 

tendency in the cheaper soft soaps to introduce soda- 
resin which have the disadvantage of 


soaps, produc- 


ing a most objectionable curd with water which is at 
all hard, blocking the spraying tackle and reducing the 
efficacy of the fluid. It is, essential 
that growers should be able to purchase potash (soft) 
with the 


potash 


spray therefore, 


that it is 
that 


soap guarantee really made with 


fatty acids have not 


& E. O. R. 


and the knowledge 


been replaced by resin acids P. 


CK Ges 
The Fall 


ists’ Society was held in the 
October 20 


Fall Meeting 


sixth meeting of the American Oil Chem- 


Congress Hotel, Chicago, 
direction of N. C 


association. A 


and 21, under the 


Hamner, number of 
Enter- 


tournaments 


president of the 


interesting technical papers were presented. 


tainment consisted of bowling and golf 


anc the football game between and Indiana. 


Chicage 


Nove hi he ra 
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Soap Materials Market 


Vegetable Oils 


At this writing, coconut oil 
market 


is showing signs of a 
and in the Philippines due 
largely to the arrivals of copra in the Islands having 
fallen off recently. Crude advanced %c 
per pound on the strength in copra to 3%c lb. tanks 
Atlantic and Gulf and to 3c lb. tanks, Pacific 
Coast. Soap makers and other consumers are show- 
ing some buying interest in coconut oil for next year’s 
deliveries, and bids fractionally below the asking prices 


steadier here 


coconut oil 


ports 


of the importers have been declined. 

Contrary to the position of coconut oil, early this 
month witnessed a decline in cottonseed oil caused by 
the bearish Government crop estimate which was about 
500,000 higher than the previous report. In 
sympathy with the drop in cotton oil, lard and corn 
oil became easier. 

The markets abroad for sulphur olive oil foots and 
commercial olive oil are fairly steady, and while there 
has been a limited amount of business passing lately, 
demand from soap makers here has been comparatively 
small for early next year’s deliveries. 


A. &. 


bales 


HORNER. 


Tallow 


With the election activities out of the way business is 
gradually settling to a steadier routine. While a pro- 
nounced bullish seems unlikely, a 
the market at this time. 
Consumers are quite willing to book raw material sup- 
plies at present price levels for the balance of the year. 

For best quality house grease 2'%c loose is bid with 


movement much 


steadier feeling pervades 


25¢c per pound asked. 


per high titre 


Choice tallow is quoted at 


3 lee 
No. 2 held at 2% 


pound; tallow is 
to 2%c. 

The market in the Middle West is firmer, with prime 
tallow sold at 


3%4e¢ Chicago. 


E. H. FREY 


Bleaching of Palm Oil 


Aubert (Bull. 
Bull. de la 


F. Guichard and C. 
1931, 15, 370—377. 


Commerce de 


Mat. 

Chambre de 
Sept., 1931).—Fresh palm oil 
110—115° until it assumes a 
dirty green color; on filtering off the brownish insol. 
pigment formed (apparently not xanthophyll) a clear 
lemon-yellow oil is obtained which sets to a pale fat 
of good flavor. The rate of decolorization is independ- 
ent of the intensity of the original but 
depends on the free acidity of the oil (optimum at 
16.1% fatty Similarly, if the 
matter is separated the oil and dissolved in 
vaseline oil, oxidative bleaching can be effected only 
if fatty stearic) are present. For 
bleaching purposes the heated crude oil is poured re- 
peatedly through cloth strainers to subdivide 
the oil; this produces a pale dry oil suitable for fish- 
canning or white British 
Abs. 


Grasses, 
From 
Douala, 


is blown with air at 


red color, 


free acids). coloring 


from 


acids (oleic or 


coarse 


soap manufacture. Chem 
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Prices of Soap Materials 


Tallow and Grease 

Tallow, N 

Edible 

Fancy 
Grease, white 

House 

Yellow 
Lard 


». extra 


Fatty Acids 

Coconut Oil, 95°7 Saponifiable, tanks. 
Corn Oil, 95% T.F.A. tanks 
Red Oil, distilled, tanks 

Saponified 
Stearic Acid, single pressed 

Double pressed 

Triple pressed 


Soap Making Oils 
Castor No. 1, tanks 
No. 3, tanks 
Coconut, Ceylon Grade, tanks 
Cochin grade, tanks 
Manilla grade, tanks 
Corn, crude, Midwest mill, tanks 
Cotton, crude, Southeast, tanks 
Refined 
Foots, 50% 
Lard, common No. 1 
Olive, denatured, max. 
drums, gal. 
Foots, prime, green, barrels 
Palm, Lagos, max. 20% F.F.A., 
Niger, casks 
Palm, kernel, tanks 
Peanut, crude, barrels 
Refined, barrels 
Soya beans, max. 2 
mill, tanks 
Tallow, acidless, barrels 
Whale, Crude No. 1, Ceast, tanks 
Refined, barrels 
Glycerine 
Chemically pure, drums extra 
Dynamite, drums included 
Saponification, drums 
Soap, lye 


Rosin 
Barrels of 280 pounds 
$3.50 K 
3.65 


3.80 


W.W.- 
X 


Wood ; oa 


Chemicals 
Acid, muriatic, 18°, 100 pounds 
Sulphuric, 60°, ton 
66°, ton 
Borax, crystals, carlots, ton 
Cyclohexanol (Hexalin) 
Naphtha, cleaners’, tank cars 
Potassium, carbonate, 80@85% 
Hydroxide (Caustic potash) 
92% 
Salt, works, 

Sodium carbonate (Soda 
light, 100 pounds 
Hydroxide (Caustic 
solid, 100 pounds 
Silicate 40°, drums, 

pounds 
Sulphate, anhydrous 
Phosphate, tri-basic 

Zine oxide 


ash) 


American 
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